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12 March 2013 

Dear Sir/Madam, 

I am emailing on behalf of Advertiser F, my name is [] and I am Head of Marketing at the 
Firm. Since I joined Advertiser F 18 months ago, our advertising and marketing campaigns 
have including commercial radio, outdoor, press, social media, direct marketing & social 
media activity as well as event sponsorship and charity led activity. 2013 will see us moving 
into TV also. 

We understand that the Competition Commission is investigating Global’s merger with Real 
and Smooth Limited. 

My understanding of this is that the provisional findings concluded that there was, or likely to 
be, a substantial lessening of competition in the radio market based on the loss of rivalry in 
the Manchester area. 

My career in radio prior to joining Advertiser F means I know that the radio industry 
competes for client advertising spend against other media channels, not just its own 
industry. On top of this, all radio stations, particularly those in the NW, have a different 
audience type. As an advertiser, demographics and geography are very important to target 
potential customers with different messages associated to their specific audience. 

We believe that Global’s merger will increase investment in commercial radio for listeners in 
the Manchester area & we fully support the merger and hope you consider this as a positive 
step for radio in Manchester. 

Kind regards 

Advertiser F 
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