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Dear Sir, 

I am writing to you regarding the proposed merger of Real & Smooth Limited and Global 
Radio. I am the Marketing Director at Advertiser B, and we are an advertiser with both 
entities currently (and have been for a number of years), enjoying good working relationships 
with the personnel at both Global and Real Radio. 

I am responsible for setting and managing our advertising and promotions budget, of which 
radio is a key element for us. We use radio as one of a number of different media in each of 
our markets, together with online, outdoor and print. In essence, radio as a media entity is 
competing along with these other mentioned media for our marketing budget. 

If another media opportunity became available, it isn’t simply a case of ‘finding’ additional 
budget to cover it; new opportunities would require budget to be re-allocated from existing 
advertising platforms. 

Regards, 

Advertiser B 


