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I can see where the CC is coming from and agree that both companies do own similar radio 
stations in certain areas of the country. 
 
I predominantly only use their London stations so can’t really comment on any other area, 
Radio is bought on a cost per 000 basis and as long as this doesn’t rise following any 
merger I can’t see there being a problem 
 
I think it is up to the media buying agencies such as myself to negotiate good rates for their 
clients, I can’t see the merger of these two causing too many problems in terms of costs, but 
understand your concerns  
 
Hope this helps  
 
 
Agency T 


