GLOBAL/GMG MERGER INQUIRY
Third party response to the provisional findings

21 February 2013

Many of your comments reflect my discussion with CC, and | agree in principle that the
merger could lead to higher costs for radio advertisers.

The key issue is availability of relevant geographic alternatives radio or otherwise, for
regional advertisers.

Will stations operating in same regions have to negotiate client sales independently and be
unable to use other stations in the group as leverage.

Agency BL
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