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We have taken a look at your findings and note that the areas that of concern are not those 
that we have experience in dealing with in connection with radio advertising.  We book radio 
advertising only in the South West and the West Midlands, both of which are not affected by 
this investigation. 
 
Our clients are [car dealerships] and they use various other mediums to communicate with 
their client base as well as radio.  One [dealership] in particular is very large and comprises 
[many] different brands.  Most of those brands use press and compliment it with radio whilst 
some brands use only press.  They all use online options via their [dealership] website and 
other car sales websites.  Some of the radio that is booked is done on an annual basis as 
part of an S&P package. 
 
In view of our comments above it is very difficult to pass judgement as it has no relevance to 
us currently.  That said, as an agency, we are always looking for new business and any 
potential clients could of course come from areas covered under this investigation.  We 
would of course like to be able to consider all options available to clients and would like radio 
choices in those areas to be competitive.  If there is a chance that this would not be the case 
due to this merger and there being no effective competition, then we fully support a 
compulsory sell-off of individual stations to ensure competition is fully maintained in all 
areas. 
 
Agency AT 
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