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We are a full-service agency based in Sussex, our clients are varied and geographically 
diverse. We are big radio advocates which several staff coming from radio sales 
backgrounds. As such we continually ‘bang the drum’ for the audience and kudos a radio 
campaign can deliver for a brand. A large slice of our services are PR or Publicity based and 
as such we are generating thought provoking and relevant content for all media channels 
(including radio). Our relationship with any media is very much a 2 way street. 
 
As an agency we have seen first-hand how the Global brand has irradiated local station 
identity and dictated price and media choice. Alongside this the willingness and ability of a 
Global branded station to support agencies with added value content and opportunities has 
virtually disappeared. 
 
Choice and competition are key in keeping the medium of radio competitive and credible. As 
an agency it is concerning how dominant Global are becoming in this sector.  
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