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We'd be strongly against any moves which reduced choice for advertisers, content for 
listeners and resulted in any form of price inflation.  
 
I feel that the listening choices have been significantly reduced by the merging of TSAs in 
the region by Global already and I believe that commercial radio, as a result, is an 
increasingly less relevant platform. Local radio has always succeeded by being at the heart 
of the community which it serves. The fact that in North Devon we have to listen to 
syndicated content from South Devon - and more often than not - nationally removes this 
point of difference. We are also seeing similar effects in local press as titles are closed or 
merged. What appears to make sense in a boardroom in London (having worked there 
myself) doesn't work in the regions (where I am now).  
 
Finally, if costs rise then we, as media planners will simply look for other channels to connect 
our clients with their customers. Even in North Devon where there are limited media choices, 
there are still sufficient options for us to plan around any one medium. As budgets get ever 
tighter and more response focussed, clients will simply not stomach increased costs. And 
given that commercial radio relies on these revenue streams I cannot see how the long term 
security of the platform can be secured by reducing choice for advertisers, content for 
listeners whilst also driving costs ever higher. 
 
So as you can probably tell, we are less than enthusiastic about the proposals…. 
 
Hope this helps and please don't hesitate to contact me if there is anything else you need. 
 
Best regards 
 
 
Agency AE 


