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T Levels Brand overview 4
Brand Guidelines

B r a n d Ove rVi eW Logo Typeface

WE USE CIRCULAR
TL BLACK FOR HEADLINES

We use Atlas Typewriter for body copy

T-LEVELS

Graphic Arrows Colours
Red Salmon Purple White Black
R 252 R 255 R 118 R 255 RO
G 68 G 149 G 90 G 255 GO
B33 B 103 B 176 B 255 BO
Ticker Tape Photography

LEARN MORE AT TLEVELS.GOV.UK & LEARN MORE AT TLEVELS.GOV.
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T Levels Our Logo



Our clean and confident logo
symbolises progression and

going further with a bold,

italic wordmark that features

a cut out arrow pointing up within
the ‘T’ character of the logo.

When using the ‘TL’ brand mark,
there must be upfront mention
of T Levels in the headline or
immediate body copy.

The hyphen is only used within
the logo and not written in copy.

T Levels Our logo
Brand Guidelines

I-LEVELS

THE NEXT LEVEL QUALIFICATION




Always maintain clear space
between the logo, page edges,
other elements etc.

The clear space around the logo
is demonstrated here by the
‘T'" character of the logo.

T Levels
Brand Guidelines

Our logo
Exclusion zone

]
~T1-LEVELS_,

THE NE'X LEVEL QUALIFICATION
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T Levels Our logo
Brand Guidelines Co-branded lockups

When co-branding, this is
how we treat lockups.

The space between the logo and the
line should be the same width of
the T Levels ‘T’ illustrated in

red opposite. Where possible we — mm Em e
should also align the logo to —_—— = -
sit in between the two red guides.

When using the T Levels logo | 4 | —— — —
with the subline, we can separate — _=- e
both logos to fit accordingly, i—_,—_=?=_

we primarily do this when
designing for large scale formats.




T Levels Our logo
Brand Guidelines Co-branded lockups

Here are a few examples of how
to work with different sized
logos. We can slightly enlarge

1) | A | :Ei:ﬂ"‘IrI"i\’/'
the co-brand logo above the red ( l l E
guidelines. This 1s so we maintain L VEL ’ ’ Fareham
legibility and both logos look _

evenly balanced. When using

a logo that is more square in
layout, we use the TL version
of the logo to feel balanced.

Vghen.;eplic;ng ?:hEmplizer irg "‘-LEVELS /\\/(F:alieham
rovider logo with another logo o Iege

or your logo, please
ensure that it is high-res,
and preferably a vector image.

& TAUNTON
LRELLESE

" TLTT =

3

BRIDGWATER
& TAUNTON

COLLEGE




When using co-branded lockups
on a coloured background,

we recommend using the logos
in black or white, to ensure
legibility and to avoid
colours clashing.

T Levels
Brand Guidelines

I-LEVELS

S

BRIDGWATER
& TAUNTON
COLLEGE

Our logo
Co-branded lockups
on coloured backgrounds

\‘/Fareham
/\College



The HMG logo should be used when:

T The T Levels logo
is featured on its own

I The T Levels and employer
lock up logo is featured

Note, the HMG logo is not
required when the provider
lock up is featured.

In (2) is how we use the

T Levels logo with the HM
Government logo. As per the
HMG logo guidelines, their
logo should sit in any of the
corners illustrated in (1).

In (2) we show how the HMG
logo would sit in the adjacent
or opposite corner to the

T Levels logo.

In (3) we show the minimum and
maximum size of using the HMG
logo in relation to the ‘E’
from T Levels. The minimum
size of the HMG logo is half
the size of the T Levels ‘E’.
The maximum size of the HMG
logo is the size two E’s.

T Levels

Brand Guidelines

(2)

i A3
HM Government HM Governmen
5 i

H Government

HM Governmen

I-LEVELS

H Government

Our logo
Using the HM Government logo

(3)

Minimum size

HM Government
N
Maximum size
S il
N HM Government

11



T Levels Our logo
Brand Guidelines Using the HM Government logo
with a co branded lockup

This is how to use the

T Levels and co-brand lockup
with the HMG logo. As per the (1) (2) (3)
HMG logo guidelines, their logo

should sit in any of the corners B L
illustrated in (1). i A I-LEVELS | == Minimum size

HM Government HM Governmen

HM Government

In (2) we show how the HMG

logo would sit in the adjacent
or opposite corner as the %
T Levels and co-brand lockup.

In (3) we show the minimum and
maximum size of using the HMG
logo in relation to the ‘E’ Maximum size
from T Levels. The minimum

size of the HMG logo is half
the size of the T Levels ‘E’. %
The maximum size of the HMG % F{
logo is the size two E’s.

AAAAAAAAA

ET MOl

Government

We only use the HMG logo
when DFE or employer led,
and not provider.

HM Government HM Governmen HM Government

On large scale formats, the
positioning of the HMG logo is
dependent on the layout, however,
corners are still our preference.




There are some things
which you should not do
with the T Levels logo.

(1) Don’'t distort or interfere
with the T Levels logo or icon.

(2) Do not alter the colours,
only use colour options
on the next page.

(3) Do not stack the T Level
icon near the full logo.

(4) Do not stretch the logo
either vertically or horizontally.

(5) When using the icon,

do not use the ‘TL’" from the
full wordmark. Please use the
TL icon provided.

(6) Do not use the
logo at an odd angle.

T Levels
Brand Guidelines

Our logo
Logo do’s and dont’s

(1)
THE NEXT LEVEL QUALJFICATION

TI-LEVELS

(4)

T-LEVELS

THE NEXT LEVEL QUALIFICATION

(2)

(5)
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THE NEXT LEVEL QUALIFICATICN

(6)



Our logo can sit with the colour
options shown here, which can

be used across digital and print
collateral. To keep the logo
legible at all times never use
any other colour options other
than the examples shown here.

T Levels Our logo
Brand Guidelines Logo colour options

TI-LEVELS

THE NEXT LEVEL QUALIFICATION

T-LEVELS

THE NEXT LEVEL QUALIFICATION

T-LEVELS

THE NEXT LEVEL QUALIFICATION

| meme

T-LEVELS

THE NEXT LEVEL QUALIFICATION

| & |
I-LEVELS
THE NEXT LEVEL QUALIFICATION

T-LEVELS

THE NEXT LEVEL QUALIFICATION

14



T Levels Our logo
Brand Guidelines Our subline

In the subline of the logo we

can change the colour of ‘T Level’
to the brand colours to bring
emphasis on the line.




THE NEX

THAT’S NEX

THE NEX QUALIFICATION




T Levels Our logo
Brand Guidelines Using the T Levels ‘T’ icon

We also use the T Levels ‘T’ icon
in headlines, to replace the
character ‘T’. We only do this
once per headline, as it can look
too repetitive.




T Levels

Our tone of voice

T Levels
Brand Guidelines
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Brand Guidelines

OP IMIS IC
DRIVEN
CONFIDEN




T Levels
Brand Guidelines

We are energetic and restless. We have somewhere to be.
We are always optimistic and forward facing.
We are confident, but without being arrogant.
We have a can-do attitude.

Direct and straight talking. Statements, not questions.
We're trustworthy and assured, inspiring confidence.
Aspirational, exciting young people about their future.

We are youthful, but we never try to be ‘street’ or overuse slang.
We speak with authority, but do not preach.

We have the know-how. Like an older sibling you
listen to and aspire to be 1like.

We believe in betterment, self improvement and possibilities.
Everything we say should excite, encourage and
help anyone to take it to the next level.

Tone of Voice

20



T Levels

Messaging guidelines

T Levels
Brand Guidelines
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When developing any kind of
asset to communicate T Levels,
think carefully about how your
piece of communication fulfils
one of our four functions.

Think about the role your piece
of communication is playing,
its intended audience and,
importantly, what the audience
should take away from the
messaging. Use the following
messaging guidelines as

a guide when developing

the content of the piece.

We have two key audiences for
our T Levels communications.
Over the next few pages

you will see how the
messaging will vary

from each audience and

where you should guide them.

T Levels

Brand Guidelines

Messaging guidelines 22
Strategy pillars

Inspire

Validate

Facilitate

Inspire

Get people excited about
T Levels and everything
they have to offer.

(Eg. The next level
qualification,
A qualification
fit for you)

Imbue T Levels with status
and build confidence in
the qualification using

our supporting key messages.

(Eg. 1 T Level is equivalent
to 3 A Levels,
80% classroom 20% work,
Developed with employers,
Wide range of industries)

Make it easy for people to

get the material they need.

(Eg. “Learn more at
tlevels.gov.uk” CTA, FAQs,
student support,
answering questions)

Shine a spotlight on
T Level success stories.

(Eg. Student profiles,
parent interviews,
teacher ambassadors,
employer success stories)

Channel suggestions:
Video
Social Posts
Posters
Radio

Channel suggestions:
Video
Social Posts
Posters
Radio
Website
Leaflets & brochures

Channel suggestions:
Social Posts
Website
Leaflets & brochures

Channel suggestions:
Video
Social Posts
Posters
Radio
Website




Messaging guidelines 23
Student and parents

Audience

Student & Parents

Strategy pillar Inspire Validate Facilitate Confirm

Campalgn message The. n.ew T. Levels The T .Leve.ls . 1 T. Level T Levels 1s.a De51g.ned with Open Day Hov.v Where cz.in FAQ Succ<_ess
qualification takes qualification is equivalent to 80% academic businesses announcement grading you go with stories
you to the next level is designed to give 3 A Levels (in classroom) and workds a T Level?

/ where you want
to go fast

students a faster route
into a wide range of
industries fit for them
(*include current
subject areas)

20% work (45 day
work placement)
qualification

C.T.A

Learn more at tlevels.gov.uk

Find everything
you need to
know here
*provider URL¥*

Learn more at tlevels.gov.uk

Destination

Learn more at tlevels.gov.uk

*provider URL*

tlevels.gov.uk

Potential Channels

Learn more at tlevels.gov.uk




Messaging guidelines
Employers

24

Audience

Employers

Strategy pillar

Inspire

Validate

Facilitate

Confirm

Campaign message

Proud to be a part
of T Levels

Designed with businesses
to provide the skill
sets for our future

Giving students the
skills employers need

How can your business
get involved?

Offer a 45 Day placement

Success stories

CTA For more information on how you and your
one
Learn more at tlevels.aov.uk business can get involved please contact Learn more at
$9ov- tlevel.placement@education.gov.uk tlevels.gov.uk
or 08000 150 600.
Destination tlevels.gov.uk

Potential Channels

Video / Social posts / Posters / Radio / Website / PR / Leaflets & brochures




Here is a breakdown of the
messaging we use for headlines
and subcopy, across OOH.

T Levels Messaging guidelines
Brand Guidelines Headline & Subcopy matrix

25

1= THE NEW QUALIFICATION EQUIVALENT TO THREE A LEVELS
The new 2 year qualification that follows GCSEs. Welcome to the next level.
THE NEXT LEVEL QUALIFICATION
The new 2 year qualification that follows GCSEs. Equivalent to 3 a levels.
80/20 A PLAN, A PATH, A FUTURE CAREER

(Classroom/Workplace)

The new qualification bringing classroom and work placement together.
Giving you the knowledge and skills employers need.

Built by business

NEXT LEVEL SKILLS FOR NEXT LEVEL JOBS
The new qualification designed with businesses and employers.

Aspiration

TAKE YOUR FUTURE TO THE NEXT LEVEL
The new qualification giving you a headstart towards the career you want.




T Levels

Our Colours

T Levels
Brand Guidelines

26



T Levels Our colours 27
Brand Guidelines

We use three defining colours -

red, salmon and purple, with red White
being our leading colour, which
should be reflected when producing Co
collateral for T Levels. g 8

KO
Our colours are contemporary,
bright and work well across R 255
digital and print. G 255

B 255
When using the T Level colours, #EFFEFf

only use one colour on a piece
of collateral, never have
multiple colours in an asset.

#000000




These are the approved on-screen
colour combinations that are
WACG 2.0 standard AA/AAA
compliant for accessibility.
When using colours digitally
please adhere to these
recommended combinations.

The T Levels typefaces have

also been tested for legibility
when using these colours.

When producing collateral,

for legibility reasons we

should never use salmon on

white or vice versa for body copy.
Colours that are AA compliant can
not be used for body copy text

in digital, AA compliant colours
can only be used for text that is
18pt+ or 14pt+ Bold. For body copy
text on digital please use AAA
compliant colours.

Primary Colour Palette

Red
(18pt+ or 14pt+ Bold)

Secondary Colour Palette

Purple
(18pt+ or 14pt+ Bold)

AAA| Salmon

AA

AAA

WACG 2.0 standard AA compliant

WACG 2.0 standard AAA compliant

T Levels
Brand Guidelines

Our colours
Accesible colours

Red
AA (18pt+ or 14pt+ Bold)

AAA| White

Purple

AAA (18pt+ or 14pt+ Bold)

Salmon

hite

28
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Our typography

T Levels
Brand Guidelines
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Our brand typeface is Circular,
we set headlines in Circular
Black Italic and all caps.
Across collateral we can use
Circular’s varying weights

to balance hierachy.

Our secondary typeface,
Atlas Typewriter is used
for body copy.

These fonts must be purchased if
they are being edited, they can
be found at these sites below.

Circular
https://lineto.com/The+Fonts/
Font+Categories/Text+Fonts/
Circular/

Atlas Typewriter
https://commercialtype.com/
catalog/atlas/atlas_typewriter

If fonts are not purchased,
the fonts provided on the next
page must be used, as usage
rights will not be covered.

T Levels Our typography
Brand Guidelines Our typefaces

30

WE USE
CIRCULAR BLACK
FOR HEADLINES

107/101

We use Atlas Typewriter
for body copy

50/57



When designing for powerpoint
or any programme that does not
have our brand typefaces,

we can use Arial Bold Italic
for headlines. For body copy
we use Courier Regular.

These fonts must be used
if previous fonts have
not been purchased.

T Levels Our typography
Brand Guidelines Alternative typefaces

31

WE USE

ARIAL BOLD ITALIC
FOR HEADLINES

107/104

We use Courilier Regular
for body copy

50/53
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Our graphic elements

T Levels
Brand Guidelines
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Here is how we use a bold,
typographic approach for our
campaign reasons to believe.

BACKED BY

ZAN

|

& BUSINESS

T Levels
Brand Guidelines

(o)
Y%
“5 EQUIVALENT 3

Our graphic elements
Bold typographic approach

WORK
WOIRIK
WORK
WOIRIK
¥ I NEWASSE o W1 WORK

T LEVEL

_
117094 A LEVELS

33



Our arrow can be used flexibly
in three different ways.

We use the coloured bold arrows
behind headlines, or

to bring the brand’s graphic
language into the background.
We also use the outline of the
arrow repeated to hold information
in between, as well as using
the smaller, thinner arrow as

a decorative icon, repeated

or singular for patterns.

The italicised arrow is

used within headlines.

Across all designs we
always point arrows upwards
to symbolise progression.

T Levels
Brand Guidelines

Our graphic elements
TL arrow

34




To the right we have numerous
examples of how we can use the
arrows flexibly as a pattern,
to bring vibrancy and energy
across collateral.

WHERE CAN
YOU GO WITH
AT LEVEL?

I e A A M A
It A D A A O A

T-LEVELS

THE NEXT LEVEL QUALIFICATION

I S A A A N
I e e A O A

T Levels
Brand Guidelines

GIVING STUDENTS
THE SKILLS
EMPLOYERS NEED

EDUCATION
& CHILDCARE

Our graphic elements
Using the arrow as a pattern

35

CONSTRUCTION




T Levels Our graphic elements 36
Brand Guidelines Using the arrow to hold text

Here are examples of how
to use the arrows to hold,
or sit with text.

IS SINILILS
NEVIRECOMERS MEE@
GIVING STUDENTS

DESIGNED WITH
EMPLOYERS

"THE SKILLS
' EMPLOYERS NEED

GIVING STUDENTS
TI-IF Q‘(“ e

4
=
=
[=]
(4]

i i} :

;. i Ly w )
| =
| =3 . w
. 1
5 A

3 .I .. ‘\\ '“\‘ i % -l'_- . '_
“NEW QU LI!ATIO S K \\\
W MPLO N A 1=
7 z

RANGE OF 17 :

. MINDUSTRIES
A HEAD START_%
_7INTO A WIDE :
"RANGE OF '
. 7 INDUSTRIES ;
A HEAD START ISR
MO A WIDE__ 71

\

--=




The ticker tape is used as a
device to hold information and
the CTA. We repeat the text in
the ticker tape and use arrows
in between each sentence.

There are numerous ways we use

the ticker tape graphic element.

We use it to frame images or
separate/border modules.

When using the ticker tape in
animation, we always animate
the motion to move downwards

to emphasise vertical movement.

When using the ticker tape
in static designs, we always
animate the movement upwards.

When designing for OOH we

run the ticker tape down the
middle of the page in quadrant
layouts, and to frame an image
in triptych layouts.

Ticker tape design

LEARN MORE AT TLEVELS.GOV.UK LEARN MORE AT TLEVELS.GOV.

Framing a photograph

AT TLEVELS.GOV.UK L LEARN MORE AT TLEVELS.GOV.UK s LEARN MORE AT TLEVELS.GOV.UK L

w

1V JYOW NYV3IT L MNTA0D STIAITL LV FYOW NiV3IT L MNTA0D STIATTL LV JHOW N¥V3IT L NN

dOW N¥Y3IT 2 MNTA0D STIATTIL LV JHOW N¥V3IT 2 NN A0Y STIATT

LEARN MORE AT TLEVELS.GOV.UK 1 LEARN MORE AT TLEVELS.GOV.

f

T Levels

Brand Guidelines

Ticker tape running
down centre of desgn

F[Il
il
/|

|

&
a
o
E}
=
=
=
E}

s 4 —%
N

I"LEVEL>

THE NEXT LEVEL QUALIFICATION

TL |#
U H—l\-/I Government

T-LEVELS

HE 7 LEVEL QUALIFICATION

L [
U HM Government

Our graphic elements
TL ticker tape

LEARN MORE AT TLEVELS.GOV.UK &0 LEARN MORE AT TLEVELS.GOV.

Framing a social post To unite different modules

LEARN

LEARN MORE AT TLEVE
UK
L5 LEARN MORE AT TLEVELS

AT TLEVELS.GOV.UK

LEARN MORE

-
=]
z
a
0
-
t
=
-
fe
o

EQUIVALENT

GOV . UK

LEARN MORE AT TLEVELS.G

LEARN MORE
L LEARN MORE AT TLEVELS.GOV.UK

UK

N MORE AT TLEVELS.GOV.
LEARN MORE AT TLEVELS.GOV.UK

GOV. UK

THE NEXT LEVEL QUALIFICATION

TL |#
H HFII Government

The new qualification
bringing classroom and
work placement together,
giving you the knowledge
and skills employers need.

I-LEVELS

3 ' LEVEL QUALIFICATION

L [
H HM Government

RN MORE AT TLEVELS.GOV.UK > LEARN MORE AT TLEVELS.GOV.UK L LEARN MORE AT TLEVELS.GOV.UK L LEARN MORE AT TLEVELS.GOV.UK L. LEARN MORE

RN MORE AT TLEVELS.GOV.UK L LEARN MORE AT TLEVELS.GOV.UK L LEARN MORE AT TLEVELS.GOV.UK L

37



T Levels

Our photography

T Levels
Brand Guidelines
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Our T Levels campaign uses
authentic portraiture of
students aged 16-18 from
a variety of backgrounds,
genders and disabilities.

Tonally, the photography should

be aspirational, confident and
empowering. The photography should
always be shot from a low angle,
we position our students on the
next level, already ‘on their

way up’'. We use structures like
stairs, walkways and walls to help
naturally elevate our subjects.

Images are true to the subject,
never over retouched or over
styled. Never use stock imagery,
only use the images provided or
use your own students/photography,
provided it fits our styling and
the students are 16-19 years old.

T Levels
Brand Guidelines

Our photography

39
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T Levels Our photography 41
Brand Guidelines Digital only use




There are some things
which you should avoid
when using photography.

(1) Never use stock imagery, only
use the images provided or use
your own students/photography,
provided it fits our styling and
the students are 16-19 years old.

(2) Do not alter the colours,
of the imagery.

(3) Do not crop too
close into the image.

(4) Always make sure the T Levels
logo is legible when overlaying
over photography.

T Levels
Brand Guidelines

Our photography
Do’s and dont’s

42

(1)

€))

(2)

(4)




T Levels

Applications

T Levels
Brand Guidelines
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This is the layout we use for

6 sheets, which uses a triptych
or quadrant approach. Each module
conveys different messaging.

For the triptych layout,
the top module is used

for the headline messaging.
The left bottom module

is photographic with

the ticker tape frame.

The right bottom module

is the T levels sub copy.

For the quadrant layout,
the top left module is used
for the headline messaging.
The top right modue is the
photographic module.

The bottom left module is
another photographic module.
The bottom right module is
the T Levels sub copy.

The ticker tape runs down
the centre of the page.

Only ever use one colour in each
OOH layout. Never mix colours.

1. 2:1:1 Module - Triptych Layout

T Levels Applications
Brand Guidelines OOH 6 sheet layout

2. 1:1:1:1 Module - Quadrant Layout

44



IRIEA

L i L e S T

IRE A PUTUIR
RECAIREER®

7 A PLAN A |
P A PATE A

WisTishE

LEARN MORE AT TLEVELS.GOV

LEARN MORE AT TLEVELS.GOV.UK LEARN MORE AT TLEVELS.GOV.UK LEARN MORE AT TLEVELS.GOV.UK

LEARN MORE AT TLEVELS.GOV.UK

AT TLEVELS.GOV.UK

TIL |

The new qualification
bringing classroom and
industry placement together,
giving you the knowledge
and skills employers need

cations
OH 6 sheet execution




In the headline treatment for OOH,

we use the italicised version

of the arrow as it sits more
comfortably within the italicised
headline.

We repeat one word on each
line and we place the coloured
phrase in the middle of the
composition. Only on the same
lines as the coloured words,
we use the italicised arrow

as a decorative element.

We can use the arrow flexibly
by repeating it and lengthening
the bottom line horizontally.
The whole arrow should be the
height of the character and
should be the same thin stroke
as the outlined type.

T Levels
Brand Guidelines
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Headline typography treatment
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In the subcopy treatment for OOH,
we always start with the T Levels
logo cropped, to give a sense of
upwards movement and energy to
symbolise progression. We then
stack the TL icon and HMG logo
underneath and then the subcopy.

We always make sure every
element is equally spaced and

we never repeat the subcopy text.
To keep the layout balanced,

we never crop anything on the
bottom of the page. We always
centre align the subcopy text.

THE NEXT LEVEL QUALIFICATION

773Q AR
HM Government

The new 2 year qualification
that follows GCSEs.
Welcome to the next level

T-LEVELS

THE NEXT LEVEL QUALIFICATION

iﬁﬂ{z AR
HM Government

T Levels
Brand Guidelines

Applications
Subcopy treatment

The new qualification
bringing classroom and
industry placement together,
giving you the knowledge
and skills employers need

TI-LEVELS

THE NEXT LEVEL QUALIFICATION

[ L/ HM Government

a7



This is the layout we use for
48 sheets. Each module conveys
different messaging.

The left module is used

for headlines. The middle
module is photographic with

the ticker tape frame.

The right module is for subcopy.

Only ever use one colour in each
OOH layout. Never mix colours.

1. 1:1:1 Module

T Levels
Brand Guidelines

1:3

Applications
OOH 48 sheet layout

48
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This is the layout we use
for 96 sheets.

We alternate between messaging,
with the first and last module
used for headlines. The second
and fourth module for subcopy,
and the third and fifth module
for photography with a ticker
tape frame.

Only ever use one colour in each
OOH layout. Never mix colours.

1. 1:1:1:1:1:1 Module

T Levels
Brand Guidelines

Applications
OOH 96 sheet layout

50



‘ b 38

Applications
OOH 96 sheet

LEARN MORE AT TLEVELS.GUV.UK I LEARN MURE AT TLEVELS.GOV i ™ ’ E "MORE AT TLE!
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Here are a few examples of
how we design for social.
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T Levels Applications
Brand Guidelines Social animations

When designing for animation Frame 1
we always incorporate ‘
vertical movement.

YOURPATH
. INTO A WIDE;;;
RANGEOF _

Opposite is an example of a
social animation broken down
into frames, to show the
upwards movement transitions
into the next frame.

iNTo A wie i INDUSTRIES
"RANGEOF M
INDUSTRIES -

Frame 6 Frame 7 Frame 8

CONSTRUCTION
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CONSTIRUC@N
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M"?TP’U] cCuloN ‘s EDUCATION
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COINSIIRUCIHCINEE |
CONSIRUCcnI@N
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Frame 9
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Frame 11 Frame 12
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This is how to treat the end
frames of social animations.

When designing for 1080x1080
we use the options 1 & 2.

When designing for 1920x1080,
option 4, we use the repetition

of logo and text. However, when
designing for 1080x1920, option 3,
we do not use the repition of the
logo and text as it would feel too
repetitive, so instead we use the
arrows to hold the text and logo.
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T Levels Toolkit assets
Brand Guidelines Email designs

imaginative new ideas and

different skills
Upskill your staff with
the chance to mentor

a young person

Extra resource for
specific projects

T-LEVELS

THE NEXT LEVEL QUALIFICATION

4+ Increase capacity

WHAT SUPPORT

MEET THE WORKFORCE WILL BE AVAILABLE?

OF THE FUTURE

You‘ll be supported by your

T Levels have been designed partner school or college at

with the best businesses and every stage of the process,

employers to teach students with a direct contact who

the skills and knowledge you will help you shape your

industry placement.

are looking for. A 45-day

oW You can get

INDUS TRY PLA CEMEHT involved visit gov.uk/guidance
BEHEFIT MY findustry-plac E:I'I'I.EI:I..tE
ORGANISATION?

4 Help nurture and

d 1 talent
x Cj:: :if&:tﬂi:E recruitment ﬁj\j\j\j\j\j\j\j\j\

for entry level jobs and

apprenticeships
4 Bring in people with ﬁ?ﬁ
imaginative new ideas and Hl';ﬂ_ Govemnment

different skills
+ Upskill your staff with

the chance to mentor
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Brand Guidelines Email designs

and knowledge they are
looking for

They combine classroom

study with a 45 day industry

placement, giving you
valuable workplace experience
whilst you study. A huge

range of organisations

T-LEVELS

THE NEXT LEVEL QUALIFICATION

are waiting for eager,

students just like you.

TLEVELS: 5 THINGS
YOU NEED TO KNOW

Construction, Digital or

Education & Childcare T Levels

You may have heard about [delete as appropriate] at

T Levels, the new gualification [provider name] start in

coming to [provider name)] in
September 2020. Be one of

September 2020, with more

subjects coming soon.

the first in the country to

students that have nheading, take it to the

just completed GCSEs next level with T Levels.
+ They are eguivalent

to 3 A Levels

+ They open up opportunities
to a career, apprenticeship ﬁj\j\j\j\j\j\j\j\j\
or higher education

*+ They are designed with
employers and businesses

to teach you the skills g?i ‘r"i:areham
and knowledge they are HM Government ACEI“EQE

looking for

+ They combine classroom
study with a 45 day industry
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T-LEVELS
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TAKE YOUR FUTURE
TO THE NEXT LEVEL

T Levels
Brand Guidelines
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Pull up banner
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DUIS AUTE IRURE
DOLOR IN VOLUPTATE

Ro tem di con necati gquam quam, offici conem con
plit experum niet hicto conseque guia dolesti
ossunto dolut excerch illorru ntureperum eagui
resequiae rest, to tendissint et volorep remguati
guo bla alitatum aliquatur aut audae esse net
atusam quodit, cus nullorpore nus ullorum.

L
s

TITLE SLIDE COPY
GOES HERE

TITLE SLIDE COPY
GOES HERE

L
s

DUIS AUTE IRURE
DOLOR IN VOLUPTATE

Ro tem di con necati quam guam, ofici conem con
plit experum niet hicto consegue guia dolesti
ossunto dolut excerch illorru ntureperum eagui
resequiae rest, to tendissint et volorep remquati
quo bla alitatum aliquatur aut audae esse net
atusam quodit, cus nullorpore nus ullorum.

LOREM IPSUM
DOLOR SIT AMER

Ro tem di con necati gquam
quam, offici conem con
plit experum niet hicto
consegue guia dolesti
ossunto dolut excerch
illorru ntureperum eagqui
resequiae rest, to
tendissint et volorep
remguati guo bla alitatum
aliquatur aut audae esse
net atusam guodit, cus
nullorpore nus ullorum.

)

LOREM IPSUM
DOLOR SIT AMER

Ro tem di con necati guam
quam, offici conem con
plit experum niet hicto
conseque gquia dolesti
ossunto dolut excerch
illorru ntureperum eaqui
resequiae rest, to
tendissint et volorep
remguati quo bla alitatum
aliquatur aut audae esse
net atusam guodit, cus
nullorpore nus ullorum.

)

LOREM IPSUM
DOLOR SIT AMER

Ro tem di con necati guam
quam, offici conem con
plit experum niet hicto
consegue guia dolesti
ossunto dolut excerch
illorru ntureperum eagui
resequiae rest, to
tendissint et volorep
remquati que bla alitatum
aliguatur aut audae esse
net atusam quodit, cus
nullorpore nus ullorum.

4

UT ENIM AD MINIM
VENIAM, QUIS
NOSTRUD IPSUM

Ro tem di con necati guam guam, offici conem con
plit experum niet hicto conseque guia dolesti
ossunto dolut excerch illerru ntureperum eagui
resequiae rest, to tendissint et volorep remguati
guo bla alitatum aliquatur aut audae esse net
atusam quodit, cus nullorpore nus ullorum.

Aliqui alit eatemqu aspiendiones amusaer
aturiorum repudit, gui dolores era dolupic
aboritagui iume simus.Bor abor re moste audandus.
Acero dolupturi cus qui ra nienima ximenis

ut fugit, toribus ium sitibea dem qui dolupti
ullibus, sinulpa ribus, quaerc guas sus
pratumgui deritemod quame que.
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F-LEVELS |

I' Levels are a brand new
gqualification designed
to give you a head start

Tf?e.y follow GCSEs and are
equivalent to 3 4 Levels.

Th.e 2-year qualification
Fings classroom and
awam'f Placement together
cof;izbmurs.e designed ip
it oration with the best
PLOyers ang businesses.

b

Youip
el

Pend 8oy time in the

20% on 4 45.

towards the future you want.

Wherever youl fut_ure
is heading, take it
to the next Jevel.

T Levels. The Next Level
Qualification.

T Digital
1 Construction

4 Education & Childcare

Coming September 2020.

For more information,
visit gov.uk/dfe/t-levels

T Levels
Brand Guidelin

FLEVELS | IF

T Levels are a brand new
gqualification designed
to give you a head start

rhey follow GCSEx and are
rquivalent te 3 A Lovels.

The 2-yewr gualification
brings classroom and
work placement together,
on a4 course designed in
collaboration with the best
employers and businesses.

You'll spend 80% time in the

classroom and ZO¥ on a 45-
day placement to equip You
with the knowledge and skills
employvers are looking for.

Your T Level will help Vou

10 stap up straight inmio
yeur chosen carcer,
apprenticeshis

arr
0r 8 degree.

towards the future you want.

wherever your future
is heading, take it
to the next level.

7 Levals. The Next Level
Qualification.

& Digitael

- Construction

- Education & Childcars
Coming Seprember Z020.

For more information.
visit gov.uk/dfe/t-levels

Toolkit assets
udent leaflet
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FLEVELS |

A force of highly skilled, T Levels have been
designed 1in collabo

work ready students are nesses
here to help strengthen busin
Your organisation.

ration

with the best
and organisations to
equip students with the
skills and knowledge

Industry placements are
your business needs.

already helping employers
90 further fofwar“d, s,
Help ny . Take your business to the
talent f;tm; and develop next level with industry

F the future o
of your industry placements and T Lev

Increasa
oF your buzfjiiezﬁamw To find out how you can
Extra Fesouree fos . get involved, visit gov.uk/
A more diye, " Projects guidance/industry-placements
brine: Yerse workforce ¥y=p
‘d -’?ang If”ag-ff?at_f Vs s
4 eas and diff

erent skijls

e =

FFLEVELS | 1575

A force of highly skilled,

dy students ars

work

harse y strengthen

vour ganisati

Indystry placements are
already helping employers
go furthar forward. faster.

Melp nurture and develop
taloot for the future
af your Industry
fncrease th a
of yvour busi
Extra resource
A more diverse
bringing imaginative
1deas and ditfersnt skills

r projects
rkfarce,

¥ou'll receive suppoert with
planning at srery stage of

ihe process From ¥Your partner
sehool ar epldl Age .
’Tjdraah,\.i alacemonts of around
> days Sre an integral part

of T Lava
.=:;‘.-p.“_i.g' a New 2epog

i Levals have been
designed in collaboration
with the best buginessas
and organisations to
aquip students with the
skilly and knowledge

your business neads.

Take your business to the
next level with industry
placements and T Levels.

Te find out how yow can
gat involved, visit gov.uk/

guidance/industry-placements
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These are the social animations Frame 1
for employers that are part
of the toolkit.

Frame 4

GIVING STUDENTS
THE SKILLS
EMPLOYERS NEED

T Levels
Brand Guidelines

Frame 2 Frame 3

SHAPING THE 7

WORKFORCE
OF THE FUTURE ¥

Frame 5 Frame 6

LEARN MORE AT TLEVELS.GOV.UK

THE NEXT LEVEL QUALIFICATION

Tﬂ:‘ | ?A;Gmmment

Learn more at
tlevels.gov.uk

T-LEVELS

THE NEXT LEVEL QUALIFICATION

T,,U& | ;&&;Gmmment

Toolkit assets
Social animations
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These are the social animations

for employers that are part
of the toolkit.

Frame 1

Frame 4
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Frame 2

(e

B

Frame 5
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e 4 oFFER Al
pav 45 DAY 45}

Toolkit assets
Social animations

Frame 3

-~ KNOWLEDGE INTO PRACTIC.
L. UT THEIR
i " / D o

Frame 6

T-LEVELS

THE NEXT LEVEL QUALIFICATION

Learn more at tlevels.gov.uk
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These are the social animations
for employers that are part
of the toolkit.

Frame

Frame

NEXT LEVEL

1

5

TAKE YOUR
NESS TO THE

T Levels
Brand Guidelines

Frame 6

FIND OUT
HOW YOU CAN
GET INVOLVED

Frame 3

Frame 7

THE NEXT LEVEL QUALIFICATION

Tj:]& I ﬁsmmmnt

Learn more at
tlevels.gov.uk

T-LEVELS

THE NEXT LEVEL QUALIFICATION

TL |%
ﬂ HM Govemment

Toolkit assets
Social animations

Frame 4

BRING IN NEW

IDEAS AND
DIFFERENT SKILLS
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Brand Guidelines

For queries about using the T Level brand,
T Levels please contact the T Level Comms Team at

tlevel.delivery@education.gov.uk



