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UK exporters

Whether a firm is starting out or is experienced in exporting,
UK Trade & Investment’s services can help to make doing = Gateway to Global Growth
business internationally as easy as possible. They include:

Offers a strategic review, planning
advice and support to experienced
/ exporters to help them build on
their success and develop new
=) Passport to Export overseas markets.

Provides new and inexperienced
exporters with the training, planning
4 advice and ongoing support they need .

»

to succeed in overseas markets.
=)| Overseas Ma@troduction

Service (O

ed service to access

\
=)| Export Communications r aafcts or plan events.
Review (ECR) q ¥

LS

Assesses the way companies
communicate with overseas customers
and makes practical recommendatigns

for improvement.

=) Market visits and trade missions =) Export Marketing

Organised to help UK companies Research Scheme (EMRS)
visit the market they’re interesteqin Free independent advice on how
and talk face-to-face with prosp®€CcNe to carry out marketing research.

business partners.

. RS
\ é_\
=)| Business opportunities

- & Personalised email alerts informing =
businesses about relevant opportunities
=) Tradeshow Acc and developments.
Programme
Provides %rt for eligible
small jUW-sized businesses ki

to gttenoNsSEas exhibitions. Overseas business risk

=)

UK Trade & Investment and the Foreign
| & Commonwealth Office can provide
L key information to help you manage
the risks of doing business overseas.

=) Events and seminars

Held across the UK and overseas,

these briefings offer business/networking
\—_| opportunities and market information
and allow UK firms to showcase

their capabilities.

¥

www.gov.uk/ukti =] Next steps
Afn ianll_ng,[le sou;]ct;re For more information on UK Trade &
of up-to-date country, Investment services, call 020 7215 5000,

=) Mid-sized business programme iif]ttzgtﬁﬁg: rﬁ;‘t‘ijon email export@uktilondon.org.uk
UKTI provides a variety of support for Bookmark the URL. or visit www.gov.uk/ukti
companies with a turnover of between and set up alerts
£25 million and £250 million. to receive daily

content updates.
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Creative Industries
Sector Advisory Group

Co-Chairs

Ed Vaizey

Parliamentary Under Secretary of
State for Culture, Communications
and Creative Industries

Tim Davie
CEO, BBC Worldwide,
and Director, Global

Members

Nick Allott
Managing Director,
Cameron Mackintosh

Joss Croft
Marketing Director, VisitBritain

Julian David
CEO, TechUK

Jo Dipple
CEO, UK Music

Rosy Greenlees
Executive Director, Crafts Council

Janet Hull

Director of Marketing, IPA Q
Oli Hyatt * \
Chair, Animation U \

John Mathers
CEO, Design Counci

Nick McDowell
Director for International,
Arts Council England

John McVay
Chief Executive, PACT

Richard Mollet
CEO, Publishers Association

Caroline Norbury
CEO, Creative England

Harry Rich
CEO, RIBA

Caroline Rush
CEQO, British Fashio cil

Graham Sheffi%
Director Arts, British Council

tson

K@ing Director, BCFA

drian Wootton
CEO, Film London

Jo Twi
CEOQO,

Government

Representatives from BIS, DCMS and
UKTI attend. UKTI acts as Secretariat
(Kirstie Cranshaw).

Strategy consultation

In addition to tiysmgector Advisory
Group approxi @ 200 organisations
and individiiNls Tropdicross the creative
industries (f"oMytrade associations,
the’regions, devolved

ns and businesses

ard investors) input into
opment of this Strategy.

irgClug@ing
the d

pproximately 120 individuals
rticipated in three workshops (two
i’London and one in Manchester)
and Business Ambassadors and Trade
Envoys with an interest in the creative
industries also contributed. A survey
also supplemented the consultation.



Contacts — UKTI

Sue Bishop . Inward investment Sector specialists
Director, Creative Industries Sanjay Shah Gina Fegan
sue.bishop@ukti.gsi.gov.uk Account Manager Screen and Di @ Ndia

Tim Flear sanjay.shah@ukti.gsi.gov.uk gina.fegan@\ktispgglalist.com
Deputy Director,

: : Megan Thomas Chri cqoseCaat
reative In tr
Creative Industries Account Coordinator D 'reative Industries

tim.flear@ukti.gsi.gov.uk . . . L
gsl.g megan.thomas@ukti.gsi.gov.uk risgne.®8ecaat@uktispecialist.com

nien . i
g_‘;_aieB:ker Experience economy ) atterson
illi )
Head of Creative Content Richard Parry , il.patterson@uktispecialist.com
gllllan baker@ukti gS| gov uk Head of EXpe”ence and Attragdio
' AR Industry and Publishing Tony Hughes
Angela Whelan richard.parry@ukti.gsi.go Digital Games
Programme Manager . . tony.hughes@uktispecialist.com
angela.whelan@ukti.gsi.gov.uk Barrie Harris
Sector Manager, Mark Leaver
John Durkan barrle.harrls@uN k Film, Animation, TV and VFX
Sector Manager mark.leaver@uktispecialist.com
john.durkan@ukti.gsi.gov.uk Team S ort )
James y E:;rl':aizrr‘]a Wilson
fe;v:)ce: Jf:qe y15uI2(‘t‘|%%3|.gov.uk barbara.wilson@uktispecialist.com
o Robotham
Head of Creative Services %ishop Jonathan Robson
j . th kti.gsi.gov.uk i
joanna.robotham@ukti.gsi.gov.u rom-pishop@ukti.gsi.gov.uk !Experlence Economy. .
Neil Semple 44 (0)20 7215 4747 jonathan.robson@uktispecialist.com
ei

Programme Manager
neil.semple@ukti.gsi.gov‘u\
Yvette Smithers \

Programme Manag
yvette.smithers iRecialist.com

Kirstie Cranshaw
Sector Manager
kirstie.cranshaw@ukti.gsi.gov.uk

Cover: Visualisation of ‘Hive’ by Wolfgang Buttress; an artist’s impression of the winning design for the UK Pavilion at Milan
Expo 2015, a stunning concept inspired by the honey bee. The theme of the 2015 Expo is ‘Feeding the Planet, Energy for
Life’ and the UK’s presence will reflect ‘Grown in Britain’. The UK Pavilion is designed by Wolfgang Buttress and developed
and built with internationally-recognised UK construction expertise from Stage One, Rise, BDP and Tristan Simmonds.
Together the winners represent Nottingham, York and London.

Image credits: IFC/p.1: © Hufton+Crow, p.1: Rockstar Games, p.2: Ellie Goulding, Universal Music, Photograph by
Conor McDonnell, p.3: BDP, p.6: © Priestmangoode, p.7: © Axel Scheffler 2012, p.8: Dyson Air Multiplier™ fan,
p.8: © Warner Bros. Pictures, p.9: Fold7, p.11: © BBC/Hartswood Films, p.12: © Brinkhoff Mogenburg,

p.14: © Event Communications, © Benjamin Hubert Ltd, p.16: © Richard Haughton, p.17: © Crown Copyright,
p.18: © BarberOsgerby, p.19: © Northern Ireland Screen, p.20: Christopher James, p.20: © Uniform Wares,

p.21: © Aardman Animations Ltd 2012



To find out more, scan this
[ code with your smartphone.
www.gov.uk/ukti
+44(0)20 7215 5000

Solutions
for Business

UK Trade & Investment is the
Government Department that helps
UK-based companies succeed in
the global economy. We also help
overseas companies bring their
high-quality investment to the UK’s
dynamic economy acknowledged
as Europe’s best place from which
to succeed in global business.

UK Trade & Investment offers
expertise and contacts through its
extensive network of specialists in
the UK, and in British embassies
and other diplomatic offices around
the world. We provide companies
with the tools they require to be
competitive on the world stage.

N

UK Trade & Investment is responsible for
the delivery of the Solutions for Business

product “Helping Your Business Grow
Internationally”. These “solutions” are
available to qualifying businesses, and
cover everything from investment and
grants through to specialist advice,
collaborations and partnerships.
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Copyright

© Crown C @1 4,
i&is information
os) ree of charge in any

ttp://www.nationalarchives.gov.uk/doc/
en-government-licence/
you can email:
psi@nationalarchives.gsi.gov.uk

Where we have identified any third party
copyright information you will need to
obtain permission from the copyright
holders concerned.

Any enquiries regarding this document
should be emailed to us at:
enquiries@ukti.gsi.gov.uk

Or you can call:

+44 (0)20 7215 5000

This document is also available at:
www.gov.uk/ukti

Whereas every effort has been made
to ensure that the information given
in this document is accurate, neither
UK Trade & Investment nor its parent
departments (the Department for
Business, Innovation and Skills, and
the Foreign & Commonwealth Office)
accept liability for any errors, omissions
or misleading statements, and no
warranty is given or responsibility
accepted as to the standing of any
individual, firm, company or other
organisation mentioned.

Published June 2014

by UK Trade & Investment
© Crown Copyright

URN UKTI/14/911
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