


https://forms.dft.gov.uk/
http://www.gov.uk/dft
http://www.nationalarchives.gov.uk/doc/open-government-licence/version/3
http://www.nationalarchives.gov.uk/doc/open-government-licence/version/3
mailto:psi@nationalarchives.gsi.gov.uk


 

3 

Contents 

Summary of key findings 5 

1. Introduction 7 

The ONS Opinions and Lifestyle Survey: methodology 7 

Supporting materials 8 

2. Access to, and use of train services 9 

Use of rail services 9 

Use of rail services and proximity to the nearest station 12 

3. Short-distance train services 15 

Frequency of use of short-distance rail services 15 

Purpose of short-distance rail use 16 

Experiences of short-distance rail services 16 

Change in short-distance rail use 17 

Views on how short-distance rail services have changed/will change in the 
last/next two years 18 

Ratings of aspects of short-distance rail services 19 

Basis of views on short-distance rail services 23 

Features valued by short-distance rail service users 23 

Reasons for not using short-distance rail services (more often) 24 

Improvements to encourage greater use of short-distance rail services 25 

4. Long-distance train services 27 

Frequency of use of long-distance journeys 27 

Use of rail to make long-distance journeys 27 

Purpose of long-distance rail use 28 

Reasons for using long-distance rail services 28 

Overall rating of long-distance rail services 29 

Views on how long-distance rail services have changed/will change in the 
last/next two years 30 

Ways of passing time during long-distance rail journeys 31 

Reasons for not using long-distance rail services (more often) 32 

Improvements to encourage greater use of long-distance rail services 33 

 



 

4 

5. Train tickets 35 
Views on the number and types of train tickets available 35 

Understanding the different ticket types available 36 

Purchasing tickets 36 

Ratings of aspects of train tickets 37 

Awareness of smart tickets 39 



 

5 

Summary of key findings 

 
1 In February 2018, almost two thirds (64%) of adults in Great Britain had used a train 

at least once in the previous 12 months.  
2 Those who never travel by car, were aged 75 years or older or worked in routine or 

manual occupations were less likely to have used rail. Those living in higher 
household income groups were more likely to have used rail.  
Short-distance rail services  

3 Fifty-four per cent of adults had used short-distance rail services in the previous 12 
months with journeys most often made for days out (44%), shopping (34%) and 
visiting friends or relatives (32%). 

4 The majority of adults (63%) thought that short-distance rail services had stayed the 
same over the previous two years and 23% thought that short-distance rail services 
would improve over the next two years1.  

5 Overall, 65% of users and 55% of non-users rated the quality of short-distance rail 
services positively. Users rated the cost of fares for short-distance rail services less 
positively than in 2015 (from 33% to 24% in 2018)2. 

6 Three quarters (74%) of short-distance rail users said that their recent experiences of 
rail travel met their expectations. 

7 The main reason infrequent users and non-users of short-distance rail services gave 
for not using these (more often) was because it is easier to use a car (49%).  

8 Just under half (48%) of infrequent short-distance rail users identified cheaper fares 
as an improvement that would encourage them to use short-distance trains (more 
often). 

9 Regular users reported that speed (36%), convenience (32%) and frequency (25%) 
were the most valued aspects of short-distance rail travel.  
Long-distance rail services 

10 Overall, it is estimated that 34% of adults had used long-distance train services in the 
previous 12 months. The most common purpose of long-distance rail journeys was 
visiting friends or relatives (54%). 

11 The most popular reasons given for using long-distance rail were that it was quicker 
by train (47%) or it was easier by train (41%). This question did not record which 
mode of travel this was in comparison to, however, given that the car is the preferred 
mode of transport in England3, it is likely that this is with respect to car travel. 

                                            
1 Excludes 'Don't know' responses. 
2 Excludes 'Don't know' responses. 
3 In 2017, car or van accounted for 61% of the average number of trips made per year and 78% of the average distance travelled. 
National Travel Survey table NTS0303. 
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12 Sixty-nine per cent of users and 49% of non-users rated the overall quality of long-

distance rail services positively. Sixty-five per cent of users and 53% of non-users 
said long-distance services had stayed the same over the last two years4. 

13 The most popular way that users had passed time on their last long-distance train 
journey was reading books, magazines and newspapers (57%). 

14 The most common main reason for infrequent users not using long-distance rail 
(more often) was it being easier to use alternative modes of transport (36%). 

15 Two thirds (66%) of infrequent long-distance rail users and non-users identified 
cheaper fares as an improvement that would encourage them to use trains (more 
often) to make long-distance journeys 
Train tickets 

16 Overall, 29% of rail users and 27% of non-users thought that there were too many 
ticket types available when travelling by rail.  

17 Twenty-five per cent of users said they had fully understood the different types of 
tickets available, while 28% said they did not understand. Almost half of users (46%) 
said they partly understood the different types of tickets available. 

18 Forty-two per cent of those who purchase rail tickets said they normally did so at a 
ticket office; 32% said they normally purchased their tickets online from a website.  

19 Eighty-two per cent of users rated the ease of ticket purchase using their normal 
method positively, with 68% rating the availability of advance tickets positively. 

20 Sixteen per cent of adults in Great Britain had used smart tickets to make a journey 
by rail. Just over one third (34%) were aware of smart tickets for rail journeys, but 
had not used them. 
 

                                            
4 Excludes 'Don’t know' responses. 
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1. Introduction 

 

1.1 The following report summarises adults' experiences of, and attitudes towards, rail 
travel in Great Britain. It considers short-distance journeys of 50 miles or less and 
long-distance journeys of more than 50 miles. It examines: the accessibility of railway 
stations; the frequency and purpose of train journeys; how users and non-users rate 
and perceive train services; whether experiences have met expectations; which 
features users most value; why non-users and infrequent users do not use services 
(more often); what improvements would encourage them to use trains (more often); 
and, how rail tickets are normally purchased. It also seeks adults' opinions on the 
number and range of train tickets available and smart tickets. 

1.2 The Department for Transport has sponsored questions on attitudes towards rail 
travel on the Office for National Statistics (ONS) Opinions and Lifestyle survey 
(formerly Opinions omnibus survey) in February 2006, March 2009, April 2012, 
February 2015 and most recently in February 2018. 

The ONS Opinions and Lifestyle Survey: methodology 

1.3 The Opinions and Lifestyle survey is a monthly face-to-face omnibus survey of adults 
aged 16 and over in Great Britain. It is used by public sector and charitable 
organisations to collect Official Statistics on a range of topics. In February 2018, the 
survey achieved a response rate of 46% (833 interviews). 

1.4 The Opinions and Lifestyle survey uses a random probability sample stratified by: 
region; the proportion of households with no car; National Statistics Socio-economic 
Classification (NS-SEC); and, the proportion of adults aged over 65 years. The 
sampling frame is the Royal Mail's Postcode Address File (PAF) of 'small users' in 
Great Britain. One person is interviewed in each selected household. 

1.5 Sampling errors depend on several factors including the size of the sample, 
clustering and the effect of weighting on the variable of interest. On average the 
Effective Sample Size of the Opinions and Lifestyle Survey is 84% to 86% of the 
actual sample of individuals. 

1.6 Weighting factors are applied to correct for the unequal probability of selection 
caused by interviewing only one adult per household or restricting the eligibility of the 
module to certain types of respondent. The weighting also adjusts for some non-
response bias by calibrating to ONS population totals. 
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1.7 Where this report discusses a difference in results between years or sub-groups of 
respondents (such as users and non-users, age or demographic categories), these 
have been tested and found to be statistically significant5 at the 95% level of 
confidence. These calculations assumed an average design factor (DEFT) of 1.2. 

Supporting materials 

1.8 Tables supporting the data in the charts and commentary in this report table can be 
found at https://www.gov.uk/government/statistical-data-sets/att04-attitudes-and-
behaviour-relating-to-train-travel. The questions may also be found in the same 
location. 

1.9 This report also contains selected results from the Department for Transport's 2017 
National Travel Survey (NTS), including the average number of rail trips and the 
average distance travelled by rail. 
The National Travel Survey 

1.10 The NTS produces high quality National Statistics on how much people travel, how 
they travel and why they travel. Since 2014, the NTS has been conducted with 
people in England only. It is the Department for Transport's primary source of 
personal travel data and is primarily used to track long term trends and to support 
transport modelling and forecasting work. The NTS has operated continuously since 
1988 and has been managed by the National Centre for Social Research (NatCen) 
under contract to the Department for Transport since 2002. 

1.11 The survey consists of a face-to-face placement interview, a seven-day paper diary 
and a short pick-up interview. The NTS covers travel by people of all ages including 
children. In 2017, the survey achieved a standard response rate of 53%. This 
equates to interviews with approximately 16,500 people in 6,800 households. 

1.12 Further data, themed fact sheets, details of the NTS methodology and other technical 
information can be found on the NTS homepage at 
https://www.gov.uk/government/collections/national-travel-survey-statistics. 
The National Rail Passenger Survey 

1.13 The main source of information on attitudes to rail travel is the National Rail 
Passenger Survey (NRPS). Transport Focus runs the NRPS twice a year. Passenger 
opinions are collected from a representative sample of rail journeys providing a 
network-wide picture of overall satisfaction, along with satisfaction with a range of 
specific aspects of rail services. 

1.14 Results are produced for each sector, routes within Train Operating Companies 
(TOCs), and national results including analysis by journey purpose, age and gender. 
The NRPS is the main source of attitudinal evidence on rail passengers; the Opinions 
and Lifestyle survey is a survey of the general population which allows comparison of 
results for rail users and non-users. 

 
 

                                            
5 If a difference between two survey results was found to be statistically significant at the 95% level of confidence, it means that, if the 
survey were repeated a large number of times, we would expect the two results to be different on at least 95% of occasions. This means 
that the difference between the results is likely to be caused by an actual difference in the population, not merely by variation in the 
sample of people selected for interview. 

https://www.gov.uk/government/statistical-data-sets/att04-attitudes-and-behaviour-relating-to-train-travel
https://www.gov.uk/government/statistical-data-sets/att04-attitudes-and-behaviour-relating-to-train-travel
https://www.gov.uk/government/collections/national-travel-survey-statistics




https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/729524/nts-factsheets.pdf
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