








































































































































































COUNTRY PROFILE: FINLAND
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Key Facts
Head of state: Sauli Niinistö

Total population: 5.43 million

Capital city: Helsinki

Population of capital: 605,523

Area: 338,145 square kilometres 

Border countries: Russia, Norway, Sweden

Coastline: 1,250 kilometres

Language: Finnish, Swedish

Monetary unit: Euro

Government: Parliamentary Republic

Natural resources: timber, water, iron ore, copper, lead, zinc, chromite, nickel, gold, silver, limestone

Major exports: machinery & transport equipment (29.3%), paper, pulp & paper products (18.2%), chemical industry,
incl. medical & pharmaceutical (11.2%), petroleum products (9.1%), non-ferrous metals (8.8%)

Major export trading countries: Sweden (11.9%), Germany (9.9%), Russia (9.4%), the Netherlands (6.8%), UK (5.1%)

Major imports: machinery & transport equipment (27.7%), petroleum products (16.7%), chemical industry, incl. medical
& pharmaceutical (11%)

Major import trading countries: Russia (18.7), Germany (12.4%), Sweden (10%), China (7.3%), the Netherlands (5.2%), USA (3.7%), France (3.3%),
UK (2.9%)

Time zone: GMT +2

Driving: right

Internet domain: .fi

Calling code: +358
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Iceland
A sparsely populated North Atlantic island, Iceland is famous for its hot
springs, geysers and active volcanoes. Lava fields cover much of the
land and hot water is pumped from under the ground to supply much
of the country's heating.

In 1944 Iceland was granted independence from Denmark. The second
half of the 20th century saw substantial economic growth, driven
primarily by the fishing industry. The economy diversified greatly after
the country joined the European Economic Area in 1994 but Iceland
was especially hard hit by the global financial crisis in the years
following 2008.

The global financial crisis of 2008 exposed the Icelandic economy's
dependence on the banking sector, leaving it particularly vulnerable to
collapse. In October 2008, the Government took control of all three of
the country's major banks in an effort to stabilise the financial system.
The economy shrank by 6.8% in 2009 but since the end of 2010 it has
recovered steadily, with growth averaging 2.5% per annum and
unemployment falling to just below 5%. The economy depends heavily
on the fishing industry, which provides 40% of export earnings, more
than 12% of GDP, and employs 7% of the workforce.

Travel time by plane is about three hours from London, two and a half
hours from Stockholm and six hours from New York, it is easily reached
and the perfect place to stop "on the way" between the US and Europe.
There are currently a number of airlines that provide flights to Iceland,
including Icelandair, Wow Air, SAS, Norwegian and EasyJet. 

Key sectors
Fisheries: Iceland ranks 18th in the world among the leading

fisheries nations, with 1.6% of the world’s catch. The sector accounted
for approximately 11% of GDP in 2011, or 25% if account is taken of
the ocean cluster. Marine products accounted for approximately 40%
of the total export value of goods from Iceland and approximately 26%
of the total value of exported goods and services. 

Geothermal energy: Iceland is a world leader in the utilisation of
geothermal energy, both directly and for electricity production. Two thirds
of Iceland’s primary energy supplies is derived from geothermal sources
and over 90% of homes are heated using geothermal energy. This
generates 30% of Iceland’s electricity (665MW) with the remainder
coming from hydro. The dynamic geothermal energy sector provides
opportunities in service, drilling, project management and financing.

Aluminium: aluminium smelting is the most important power-
intensive industry in Iceland. There are currently three plants in
operation, Rio Tinto Alcan with 189,000mtpy, Alcoa with 346,000mtpy
and Century Aluminium with 260,000mtpy. Aluminium industry
products' share of merchandise exports is 21% of Iceland’s total exports.

UKTI in Iceland
Our highly skilled and dedicated team of professionals in Reykjavik is
happy to help you with advice and information around doing business
in Iceland. Aside from knowledge across sectors, UKTI in Iceland have
trade advisers with sector specific expertise in food & drink, ICT, life
science and energy. 

Reykjavik

Petur Stefansson
Tel: +354 696 1503
Email: pete.stefansson@fco.gov.uk

Country contact details
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Key Facts
Head of state: Olafur Ragnar Grimsson

Total population: 320,000

Capital city: Reykjavik

Population of capital: 200,000

Area: 103,000 square kilometres 

Border countries: none - closest neighbour UK (Scotland)

Coastline: 4,970 kilometres

Language: Icelandic

Monetary unit: Icelandic Kronor (ISK)

Government: Parliamentary Democracy

Natural resources: fish, geothermal, hydro energy

Major exports: fish products (40%), aluminium (40%)

Major export trading countries: Netherlands (32.4%), Germany (15%), UK (9%), Norway (4.4%)

Major imports: food & beverages (9.4%), capital goods excluding transport (21.7%) industrial supplies (32.1%), fuels & lubricants (14.2%),
transport equipment (8.4%), consumer goods (13.2%)

Major import trading countries: Norway (15.9%), US (10.8%), Germany (7.8%), Netherlands (7.3%), China (6.2%), Denmark (6.2%), Brazil (5.8%),
UK (5.1%)

Time zone: GMT (no daylight saving time)

Driving: right

Internet domain: .is

Calling code: +354
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Latvia
Latvia in brief
Latvia is located at the crossroads of northern and eastern Europe, on
the east coast of the Baltic Sea. Its strategic location has been the major
influence on the country’s diverse historical and cultural experiences. 

Due to a major growth in foreign trade, in 2012 Latvia was one of the
fastest growing economies in the EU with GDP growth of 5.5%. The
value of total exports and imports increased by 15% and 12.7%
respectively. Latvia was the UK’s 79th largest export market in 2011 and
UK exports in goods rose by 39% if compared to 2010, reaching £228
million. Comparing January-November 2011 to the same period in
2012, UK exports to Latvia increased by 7%.

The UK is Latvia’s tenth largest import source, with a market share of
3% of total imports into Latvia. 

World Bank Doing Business 2013 index ranks Latvia 25th among 185
countries or eighth among EU member states.

Key sectors 
Educational ICT and skills: education and training sector is aimed

at improving the education environment. Education institutions are
gradually updating their IT infrastructure, which result in increasing
interest in both educational equipment as well as contemporary
education means (software, e-programmes etc.).

Infrastructure: opportunities for UK rail sector in; Rail Baltica project
- European Standard gauge rail connection from Tallinn to Warsaw, via
Riga and Kaunas. Total value of the project is £3.2 billion receiving
significant EU funding; Modernisation of Latvia Railways infrastructure
- electrification of the East-West rail corridor, with estimated costs at
£470 million. 

Energy: industry was heavily backed by indirect state support
(decreased excise tax and mandatory addition of biofuel to petrol and
diesel) and the availability of EU funds. Thus, for example, the EU
programme for ‘Development of Public Heating Networks’ offered

funding of approximately £19 million. There is also another scheme
available - the Financial Instrument of Climate Change (FICC) has
been provided for legal entities to increase energy efficiency
in commercial buildings and to replace fossil energy sources to
renewable ones.

ICT: ERDF project of £100 million - The Middle Mile - the broadband
internet optical fibre network throughout Latvia. Open tenders for the
delivery of equipment and cable laying works to be announced during
2014 and implemented by 2017. 

Engineering: Areas of opportunities are in plasma cutting processes
for metal production, galvanisation, thermal treatment of surfaces and
manufacturing of press forms for the plastics industry and many others.

UKTI in Latvia
Our team offers a wide range of assistance helping you to achieve your
business goals. Whether you are new to selling overseas or you are
an experienced exporter trying to break into a new market, we will work
with you to develop a strategy and service a package, focused
exclusively on helping you to succeed in Latvia. 

Riga

Sanita Bankava
Tel: +371 6777 4711
Email: Sanita.Bankava@fco.gov.uk

Country contact details
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Key Facts
Head of state: Andris Berzins

Total population: 2.041 million

Capital city: Riga

Population of capital: 658,000

Area: 64,589 square kilometres 

Border countries: Estonia, Lithuania, Belarus, Russia

Coastline: 531 kilometres

Language: Latvian

Monetary unit: Lats (joining to the Euro Zone is expected in 1 January, 2014)

Government: Parliamentary Republic

Natural resources: peat, limestone, dolomite, amber, hydropower, timber, arable land

Major exports: foodstuffs (19.8%) wood & articles of wood (15%), base metals & articles of base metals (11.6%), machinery &
mechanical appliances (11%), electrical equipment (8.3%), mineral products (0.7%) 

Major export trading countries: Lithuania (16%), Estonia (13%), Russia (11%), Germany (8%), Poland (6%)

Major imports: mineral products (18%), machinery & mechanical appliances, electrical equipment comprised (17%), base metals &
articles of base metals (11%) 

Major import trading countries: Lithuania (20%), Germany (12%), Russia (9%), Poland (9%), Estonia (8%)

Time zone: GMT +2

Driving: right

Internet domain: .lv

Calling code: +371
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Lithuania
Lithuania in brief
Lithuania was one of four growth markets for UK exports in the EU last year:
UK exports to Lithuania grew by 42%. The economy is one of the fastest
growing in the EU - it grew by 5.8% in 2011 and by 3.1% in 2012. It is
expected to continue this positive trend of 3% over the next several years. 

Lithuania is an open, dynamic and fast developing country, at the
geographical centre of Europe. It is an ideal location for logistics, given
it’s position at the crossroads of western and central Europe, Nordic &
Baltic region, and Russia and the CIS.

Lithuania is an active member of the EU and NATO. The Government
has set a goal of adopting the Euro in 2015. 

The country has produced several innovative, cutting-edge ICT start-
ups, including GetJar. Lithuania has been ranked number one in the
World Competitiveness Rankings for communication technology. It
boasts the fastest download and upload speed in the EU and second
worldwide. It has one of the best educated workforces in CEE and is
among the top six EU countries boasting the greatest number of people
proficient in at least one foreign language. Every third Lithuanian speaks
English, and eight out of ten speak Russian.

Key sectors
Energy & power: A real growth market for UK energy companies.

New power plants (including nuclear) are being built as well as power
links to neighbouring countries. Significant cogeneration and renewable
energy projects as well as a Government plan to fund energy efficiency
projects across the country.

PPP: New prisons, courts and police buildings as well as street
lightening projects, all funded by PPP.

Infrastructure: significant road, rail and sea port infrastructure
development projects; many supported by EU funding.

Healthcare: opportunities for supply of medical equipment, single
use technology, and healthcare products.

Biotech: Lithuania’s life science industry is regarded as one of the
most advanced in CEE. It is especially strong in red biotechnology,
where research is conducted in the area of reagents and enzymes for
molecular biology and recombinant pharmaceutical proteins. Green
biotechnology is also rapidly developing.

ICT: a real growth area. Homegrown innovative start-ups combined
with blue-chip back-office support functions mean there are numerous
opportunities for UK suppliers to this sector. 

Lasers: Lithuania is well known in laser production, which are widely
used in scientific research, introduced to industry and medicine. 

Food: gourmet, healthy and eco food markets are strong. An increasing
demand from a population with an increasing disposable income.

UKTI in Lithuania
An experienced and successful UKTI team in Lithuania are waiting to
help you and your company exploit the opportunities in this growing
market. They can provide a wide spectrum of services including bespoke
market research; arranging visits to the market, PR and promotional
events in the exclusive Embassy building. 

Vilnius

Laura Lescinskiene
Tel: +370 5 246 2927 / 2929 / 2916
Email: UKTI.Vilnius@fco.gov.uk

Country contact details
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Key Facts
Head of state: Dalia Grybauskaite

Total population: 2.99 million

Capital city: Vilnius

Population of capital: 523,050

Area: 65,300 square kilometres 

Border countries: Latvia, Belarus, Poland, Russia

Coastline: 90.66 kilometres

Language: Lithuanian

Monetary unit: Litas (LTL)

Government: Democratic Republic

Natural resources: clay, quartz sand, limestone, peat, oil, dolomite and gypsum sand

Major exports: mineral products (25.6%), machinery & mechanical appliances, electrical equipment (10.3 %), products of the chemical
or allied industries (9.2%)

Major export trading countries: Russia (18.9%), Latvia (10.9%), Germany (7.8%), Estonia (7.8%), UK (6.3%), Poland (6.0%), Netherlands (5.8%)

Major imports: mineral products (34.2%), chemical products (11.8%), machinery & mechanical appliances, electrical equipment (11.3%)

Major import trading countries: Russia (32.2%), Germany (9.8%), Poland (9.7%), Latvia (6.1%), Netherlands (5.5%), Sweden (3.2%), Italy (3.2%),
Estonia (3.0%), Belgium (2.9%), Belarus (2.7%), France (2.2%), UK (2.2%)

Time zone: GMT+2

Driving: right

Internet domain: .lt

Calling code: +370
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Norway
Norway in brief
Norway is a wealthy, modern European country with a standard of living
amongst the highest in the world. It is a well functioning and stable
country with a healthy and transparent economy. 

Norway is the UK’s 21st largest market with exports worth £3.6 billion
in 2012. It was the sixth largest supplier of goods to the UK in 2012.

Norway is a safe and relatively easy country in which to do business.
However, as in any modern open market, it is always advisable to verify
company status with Norway's companies register: Bronnoysund
Register is a government body under the Norwegian Ministry of Trade
and Industry. 

Norway remains outside the EU, though as members of the European
Economic Area (EEA) they acknowledge the same trading codes as the
EU, making Norway an easy market in which to do business. 

Key sectors
Oil & gas: the petroleum sector in Norway accounts for 50% of the

country’s export revenue and 25% of the country’s investments, 30%
of the government income and 25% of Norway’s GDP. There are 250,000
jobs directly and indirectly related to the industry. 

Norway is the third biggest oil exporter and fifth biggest gas exporter in
the world, and alone meets 16% of all European gas consumption.

Shipping/maritime: the maritime sector is Norway’s largest after the
oil & gas sector. The Norwegian maritime industry focuses on ship
repair and construction of vessels ranging from fishing trawlers through
to catamarans and seismic exploration vessels. Norway also
has a considerable ship’s gear industry with a vast range of highly
advanced products.

Power generation: until the mid-1900s industry used more than
80% of power generated in Norway. Today households account for just
under 50% of total consumption. 

In the coming decade or so, the power sector estimates a need for nearly
£14.5 billion grid investments at all levels, of which around half is for
the national grid. This includes the planned interconnectors between
Norway and the UK and Norway and Germany.

Seafood: Norway is Europe’s largest supplier of fish and fish
products. 95% of production is exported, in the form of over 2,000
different products, to around 150 countries. 

Services: in addition to technical consulting, Norwegian firms supply
an increasing number of other services, in areas as diverse as finance
and insurance, legal and auditing, marketing and public relations, and
management consulting. 

UKTI in Norway
UKTI’s team in Oslo provides a range of services to British-based
companies wishing to grow their business in the Norwegian market
including market information, validated lists of agents/potential partners,
key market players or potential customers, arranging appointments and
organising networking or/promotional events. The team also gives help
and advice to Norwegian companies wishing to invest in or set up a
business in the UK. 

Oslo

Cristian Strommen
Tel: +47 23 13 27 60
Email: Cristian.Strommen@fco.gsi.gov.uk

Country contact details
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Key Facts
Head of state: King Harald V

Total population: 5.5 million

Capital city: Oslo

Population of capital: 613,000

Area: 324,000 square kilometres 

Border countries: Sweden, Finland, Russia

Coastline: 1,752 kilometres

Language: Norwegian bokmal, Nynorsk, Sam

Monetary unit: Norwegian Kroner

Government: Constitutional Parliamentary Democracy

Natural resources: petroleum, natural gas, iron ore, copper, lead, zinc, titanium, pyrites, nickel, fish, timber, hydropower

Major exports: petroleum & petroleum products (52%), fish (5.4%), machinery & equipment (8%), metals (1.5%), chemicals (1.4%),
ships (5%)

Major export trading countries: UK (27.2%), Netherlands (11.5%), Germany (11.1%), France (7.1%), Sweden (6.5%), US (5.6%)

Major imports: machinery & equipment (38%), motor vehicles (10.1%), chemicals (1.4%), metals (4%), foodstuffs (6%), clothing (4.3%)

Major import trading countries: Sweden (13.3%), Germany (12%), China (9%), Denmark (6.3%), UK (5.6%), US (5.4%), the Netherlands (4.1%)

Time zone: GMT +1

Driving: right

Internet domain: .no

Calling code: +47
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Sweden
Sweden in brief
Sweden is the largest market in the Nordic region and its geographical
location has helped to strengthen Sweden’s position as a natural hub
for business in the Nordic & Baltic area and Russia. 

Sweden has a very strong economy and its market shows continuing
strength and signs of growth. It is ranked in the top ten countries with
regards to GDP per capita. Growth rates and import growth rates are
forecast to increase steadily over the next two years by 2.8% and 6.8%
respectively. Sweden is known for its innovation and long history as a
trading nation. Exports make up almost 50% of the GDP, and over 60%
of the country’s industrial production is exported. Notably, with only 0.2%
of the world population, Sweden accounts for almost 2% of world trade.

English is widely used and the Swedish culture is open minded and
readily welcomes new ideas. Smooth business procedures, a highly
skilled labour force and willingness to engage in international
partnerships make Sweden an excellent country to do business in.

Key sectors
Transport and infrastructure: Sweden's national programme for rail

and road predicts a £45 billion investment over the next ten
years, presenting several high value opportunities in construction and
road works. 

Automotive industry: one in ten jobs in Sweden is related to the
automotive business and Swedish companies produce around 10% of
world production of heavy vehicles. The automotive industry extends
from research & development, across production to sales. 

Life science: Sweden is a global leader in the field of life science
and has the highest per capita spending in Europe on research &
development within this sector. Business opportunities lie within medical
innovation, drug discovery and pharmaceutical commercialisation. 

Fashion and retail: Swedes have a general appreciation for British
products and luxury goods. Consumers in Sweden have strong

purchasing power, often with double income households and lower
social costs compared to many other European countries.

Renewable energy: close to half of Sweden’s energy comes from
renewable technology. Opportunities lie within bioenergy, wind and
solar power, biofuels, heating and cooling, waste and recycling.

Defence and security: Sweden has a long tradition of producing
high quality defence and security materials. Opportunities lie within
supplying components, communications and wireless systems for
CCTV and other detectors.

ICT, electronics and telecoms: In 2012, Sweden was ranked the
number one in the digital economies by the WEF. It is regarded as the
frontrunner in utilising new technologies and setting consumer trends. 

UKTI in Sweden
Our highly skilled and dedicated UKTI team of professionals in
Stockholm is happy to help with advice and information about doing
business in Sweden. With knowledge across all sectors, the team also
have trade advisers with sector specific expertise in ICT, life science,
engineering and energy. 

Jenny Gardner
Tel: +46 (0)8 671 30 00
Email: Jenny.Gardner@fco.gov.uk

Country contact details

Stockholm
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Key Facts
Head of state: King Carl Gustaf XVI

Total population: 9.56 million

Capital city: Stockholm

Population of capital: 881,235

Area: 450,000 square kilometres 

Border countries: Finland, Norway

Coastline: 3,218 kilometres

Language: Swedish

Monetary unit: Swedish Kronor (SEK)

Government: Constitutional Monarchy, Parliamentary Democracy

Natural resources: iron ore, copper, lead, zinc, gold, silver, tungsten, uranium, arsenic, feldspar, timber, hydropower

Major exports: industrial machinery (15%), chemicals & rubber products (13.9%), vehicles (13.1%), electronics &
telecommunication (11.6%), wood & paper products (11.3%), minerals (10.6%)

Major export trading countries: Norway (10.8%), Germany (9.8%), USA (7.7%), UK (7.1 %), Finland (6.9%), Denmark (6.7%), France (5.1%),
the Netherlands (4.6%)

Major imports: mineral fuels & electricity (16.6%), electronics & telecommunications (16.3%), chemicals & rubber
products (12.6%), vehicles (10.9%), food, beverages and tobacco (10%), industrial machinery (9.2%)

Major import trading countries: Germany (15.3%), Norway (10.3%), Denmark (8.2%), the Netherlands (7.6%), UK (6.6%), Finland (5.7%), China (4.7%),
France (3.8%)

Time zone: GMT+1

Driving: right

Internet domain: .se

Calling code: +46
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Useful Contacts
Denmark 
British Chamber of Commerce in Denmark 
Executive Director: Penny Schmith 
Arne Jacobsens Alle 16, 3rd Floor 
2300 Kobenhavn S, Denmark 
Tel: +45 31 18 75 58 
Fax: +45 33 32 43 70 
Email: penny@bccd.dk 
Website: www.bccd.dk 

Estonia 
British-Estonian Chamber of Commerce 
Director: Kairi-ly Tammeoks 
Ahtri 6 
10151 Tallinn, Estonia 
Tel: +372 56 622 623 
Fax: +372 626 4360 
Email: becc@becc.ee 
Website: www.becc.ee 

Finland 
British and Commonwealth Chamber of Commerce in Finland 
General Manager: Kristina Sweet 
Korkeavuorenkatu 30A 
00130 Helsinki, Finland 
Tel: +358 44 303 4203 
Email: kristina.sweet@bcccf.fi 
Website: www.bcccf.fi 

Finnish-British Chamber of Commerce
General Manager: Rosa Thurman
Lyric House, 5th Floor
149 Hammersmith Road
London W14 0QL
Tel: +44 207 602 5405
Email: rosa.thurman@fbcc.co.uk 
Website: www.fbcc.co.uk

Finnish British Trade Association 
Secretary: Michael Hardy 
c/o PricewaterhouseCooper Oy 
PO Box 1015 (Itamerentori 2) 
00101 Helsinki, Finland 
Tel: +358 9 2280 14 42 
Fax: +358 50 346 85 30 
Email: info@fi.pwc.com 
Website: www.fbta.fi 

Iceland 
British-Icelandic Chamber of Commerce 
Director: Kristin Hjalmtysdottir 
House of Commerce 
Kringlan 7 
103 Reykjavik, Iceland 
Tel: +354 510 7100 
Fax: +354 568 6564 
Email: kristin@chamber.is 
Website: www.bicc.is With
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USEFUL CONTACTS

Latvia 
British Chamber of Commerce in Latvia 
Executive Director: Ivi Buce 
British Embassy Building 
5 J. Alunana street 
1010 Riga, Latvia 
Tel: +371 67 218 042 / 043
Email: ivi.buce@bccl.lv 
Website: www.bccl.lv

Lithuania 
British Chamber of Commerce in Lithuania 
Executive Director: Sandra Kundrote 
Didzioji 5 
01128 Vilnius, Lithuania 
Tel: +370 5 269 00 62 
Email: info@bccl.lt 
Website: www.bccl.lt 

Norway
British-Norwegian Chamber of Commerce 
Neill Flack
c/o The British Embassy
Thomas Heftyes Gate 8
0244 Oslo
Norway
Tel: +47 4034 2489
Email: neill@bncc.no

Sweden 
British-Swedish Chamber of Commerce 
Secretary General: Christina Liljestrom 
Jakobs Torg 3, 4th floor 
Box 16050 
103 21 Stockholm, Sweden 
Tel: +46 8 506 126 17 
Fax: +46 8 506 126 18 
Email: christina.liljestrom@bscc.info 
Website: www.bscc.info 
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