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Department " . . <ti . uk>
for Culture ticketing mailbox <ticketing@culture.gov.uk

Media & Sport

Response To Review Of Second-hand Ticket Market
1 message

. > 18 November 2015 at 20:49
To: ticketing@culture.gov.uk

| am a regular attender of concerts. | have bought tickets for my own use on 2nd-hand sites and also sold tickets when my plans have changed. As a music fan, |
really value the existence of this market, and it can only work as a market - that is to say if demand is very high, then so should prices be - there is no other fair way
to do it. | fervently disagree with Harvey Goldsmith about this.

This market suffers though from lack of competition, lack of transparency and a great deal of market rigging - often by the major ticket agencies. Fan club pre-sales
are usually just a way to earn extra subscriptions. Most "pre-sales” by venues, agencies and affinity groups such as O2, Amex, Barclaycard are largely fictitious -
blocks of tickets are allocated to them and then pre-sales advertised purely as a way of marketing tickets. "Extra dates" are another fiction - they are usually
planned at the outset but just not announced. Ticket sales are announced in advance without announcing the pricing structure, leaving fans only a few seconds to
make buying decisions when they find out the price. Huge numbers of tickets seem, especially in the better seats, seem to be funnelled to the 2nd hand sites before
they have had time to be offered for sale. 2 of the biggest 2nd-hand agencies are owned by the same company and that is one of the biggest ticket sellers. tayer
upon layer of fees are added to the ticket price at levels which do not reflect the limited value of the service offered. Because of all of this, the 2nd-hand market can
end up, for a particular artist or tour, safer, cheaper and more transparent than the primary market. Much of the market abuse in the secondary market is down to
the same people as in the primary market - promoters, venues and ticket agencies. Ticket touts play a role too. For sports tickets there are abuses as to ticket
altocation. For concert tickets, they benefit the market. | have observed touts for 40 years - before the 2nd hand sites, touts outside venues pretty much had the
monopoly of second hand sales and purchases and the buy price/sell price “"spread" was high as a result. Touts, online or outside venue provide liquidity to the
ticket market. A consumer is far better off dealing with them online though where price information has some transparency, than seeing them driven underground by
new regulations and thence having to deal with them face to face outside a gig, whilst not having a clue what the going price is for purchase or sale.

Digressing, an interesting case study to look at would be Scarlet Mist, a fan to fan site upon which fans were not allowed to charge over the original ticket price. It
was a great asset to the market but closed a year or so ago - | think it may have been eased out by the majors. It wasn't much use for big name acts in popular
demand - very few fans chose to sell unwanted tickets at face value, but the facility was there for fans who did.

Hope this helps

hitps:/ifmail google com/mail/b/3 50/u/G/ Ni=2&ik=13ed3cal 67&viewspt&search=inbox&th=151 [c5c¢768c320{0&simi=151 1 c5c768c3 200
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Department ticketing mailbox <ticketing@culture.gov.uk>

for Culture
Media & Sport

Response to ticket resale consultation
1 message

4 A . 19 November 2015 at 14:10
To: ticketing@culture.gov.uk

Hello,
| want to put my views forward about the resale of tickets as an avid buyer.

Over the past few years | have really noticed a difference in ticket sales. | am currently 23 and have been buying tickets for gigs since the age of 16. At first | used to
go to at least 5 in a year, as they were easy te get hold of and were a decent price for a feenager to affard, In the past 3 or so years | have been to 5 in total and |
totally blame the resale sites. | have tried to get tickets to things that were really important to me to attend and the online sites would always crash, everyone in the
'pre-sale’ would buy a huge proportion of the tickets or people buy a huge amount and put 80% of them on the resale sites.

Resale sites have their place for it someone cannot go last minute and ask for face value. | tried to get tickets to see Lady Gaga and Tony Bennett at Royal Albert
hall but the tickets ran out instantly. The next thing | knew lots of tickets were up for resale for at least 400% price increase.

It's disgraceful and it makes me avoid going to events, Rules need to be changed as only people with lots of disposable income can go to these things and its
disgusting that people can take advantage of this and have the cheek to sell them at such an inflated rate right after they purchased for face value. The only way to
stop this is to attach identity to tickets like Glastonbury or ensure that resale tickets are monitored so they only go for face value.

i hope this gets taken into consideration,

https:/fmail .google.com/mail/b/350/u/0/ ui=2&ik=13ed3cal 67 &view=pl&search=inbox&th=15§ 201530173 ac6&siml=15}201530173fac6
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Departrment i i i <ti i . .uk>
for Culture ticketing mailbox <ticketing@culture.gov.uk

Media & Sport

Review of consumer protection measures applying to ticket resale: call for evidence
1 message

19 November 2015 at 14:54
To: "ticketing@culture.gov.uk" <ticketing@culture.gov.uk>

Good Afternoon,

The issue of ticket resale sites appears to me to be completely uncontrolled. With mark up into (literally) double, triple and sometimes more the face value it is
making it practically impossible for real fans to see their favourite artists, sports etc.

The biggest implementation | would make is a cap on the percentage rise a ticket is able to be resold for. Perhaps 50% would be absolute maximum. Therefore if
face value was £100, it would be illegal to sell for in excess of £150. Perhaps the percentage increase allowed should be even less than 50%.

It seems to me the secondary ticket sellers are riding on the back of the creative waves of artists and collecting massive revenues for very littie input into the
industry, This | feel is very unfair to both the artists and the fans. Only the ticket sellers/botnet controllers are profiting from this, whilst it seems to me that the rest
of the industry suffers. For me, this is a biggest problem the live music/sport/comedy industries are facing.

| only hope some positive steps can be made sooner rather than later.

Thanks for taking the time to read this.

All the best,

https://mail.google.com/mail/b/350/u/0/ui=2&k=13ed3cal 67 &view=pt&search=inbox &th=15[ 203d9ae 5l 1ad0&siml=151203d9ae 5 { ad}
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Department 5 P i 3 i >
o Ll ticketing mailbox <ticketing@culture.gov.uk

Media & Sport

Review of consumer protection measures applying to ticket resale: call for evidence
1 message

. 18 November 2015 at 23:37
To: "ticketing@culiure.gov.uk" <ticketing@culture.gov.uk>

I would like to express my concern regarding the current legisiation on ticket resale.

As a fan of many entertainment formats, be they sporting, music and various others I am constantly bewildered and angry at the hugely
inflated prices for which these tickets are sold from resale outlets. In this day and age of e-commerce it is harder than ever to acquire such
tickets even when logging on at the time the tickets go on sale.

I fear that often the true fans are missing out on getting these tickets as re-sellers or touts know they can buy in bulk, well in the knowledge
that they will be able to resell them at a grossly inflated price.

Too often I have not attended events I wish to because within minutes of them going on sale they are sold out - later to find they are on resale
sites for hugely inflated prices. This angers and frustrates me knowing that often those making a profit off of such acts are simply flipping
them in order to make a quick quid, and having no positive impact on the industry for which the tickets concern.

Personally I feel this is, not only damaging to the entertainment industries but a fundamentally parasitic act for which tighter regulation should
be enforced in order to allow those who genuinely enjoy the entertainment to get an opportunity to enjoy it at it's correct value.

I hope some serious thought is given to this matter

Regards

https://mail.google.com/mail/b/350/uDi 2ui=2&ik=13ed3cal 67&view=pi&search=inbox&th=1 51 1¢f599d5d72ae&simi=151 1c599d5d 72ae 171
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Department i i i i i
o Cuiture ticketing mailbox <ticketing@culture.gov.uk>

Media & Sport

Review of consumer protection measures applying to ticket resale: call for evidence
1 message

. 18 November 2015 at 18:32
To: ticketing@culture.gov.uk

Dear Sir / Madam

Firstly, I've been in a situation where I went to a concert with several tickets, due to meet up with friends, they couldn't attend for various reasons and asked if I
could just sell them to anyone who might be around who might need them. Not an ideal situation, but nobody was interested in buying from me except a very
obvious tout, and I was uncomfortable doing that, but recouping SOME of their money was better than nothing.

To borrow a phrase: anything that can be man-made can be man-broken.
So, while technology can definitely help, there needs to be alternatives, as not everyone who buys tickets online will necessarily have access to a smartphone,

If (in my example) the venue had had a mechanism (e.g. a helpdesk) to handle these returned tickets, I would have been very relieved, and these days I imagine
that could even be some kind of ticket machine as the validation of the tickets with watermarks etc might be feasible, re-crediting the original bank / credit card. As
it was, nobady cared at all, it was tough luck. Having some roving venue-approved security guards with those mobile EPOS / tills they have in some stores could
also have done the trick,

1 also think that if you are re-seliing tickets you should be able to get back what you paid, maybe plus a bit for any booking fees and postage etc. The suggestion
that you should only be able to sell them for 10% of the face value serves nobody except as a punishment in itself, as the venue / artist have been paid but the
original purchaser is now out of pocket.

regards

https://mail .google.com/mail/b/350/u/0/ui=2&ik=13ed3cal 67 &vicw=pt&secarch=inbox&th=151 | bde6[89bedd{ &siml=151 1 bde6{8Tbed4l 1/1
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Department i H i <tj i . uk>
for Cultura ticketing maithox <ticketing@culture.gov.uk

Media & Sport

Review of consumer protection measures applying to ticket resale: call for evidence
1 message

18 November 2015 at 19:44
To: ticketing@culture.gov.uk

Dear Sir,
| am writing in response to the call for evidence regarding the resale of tickets as above.

| have personally purchased tickets to high profile events (examples include Oasis, Fleetwood Mac, U2, Take That amangst others) in the past 15 years and each
time | have sought out tickets, [ find that to my disgust, within minutes of the official tickets going online, people/companies/touts' that have bulk purchased large
guantity of fickets are offering them for sale at hugely inflated prices on websites such as eBay. As a fan of live music, | find this so disheartening that true fans
wanting to see their favourite band are then effectively penalised for not being able to buy the tickets through the official route whether they were able to be near a
computer/phone at release day or not and are essentially 'over a barrel' to buy rescld tickets at extortionate prices from people looking to purely make a quick buck
and who had not intention to ever attend the event.

| would favour any laws put into place to cap resold tickets at a maximum of 10% of their face value. This would | beiieve, largely eliminate these touts from
maximising any profit in depriving true fans of official tickets whilst also allowing those who have bought tickets with every intention of attending but genuinely can
no longer attend due to iliness or unforeseeable events.

I hope to find my comments of note.

Yours faithfully

hitps:#mait.google.com/mail/b/350/ufiMi=2&ik=13ed3cal 67&view=pt&search=inbox&ih=15[ [c20abdcb5309&siml=151 1¢20abdcb5309

171



)



11/19/2013 Department for Culture Media & Sport Mail - Review of consumer protection measures applying to ticket resale: calf for evidence

Department ticketing mailbox <ticketing@culture.gov.uk>

for Culture
Media & Sport

Review of consumer protection measures applying to ticket resale: call for evidence
1 message

. 19 November 2015 at 09:15
To: ticketing@culture.gov.uk

Dear Sirs
| write as an occasional, reluctant, user of secondary ticketing websites.
| am registered with 2 number of primary ticket sellers and receive regular emails offering both pre-sale and regular ticket sales for events.

Itis my experience that for popular events, it is sometimes difficult to access the primary websites when the tickets are first made available and - particularly for pre-
sales - the tickets are quickly sold out. At this stage the primary sites advise that no more tickets are available, but a quick search of the internet, minutes after the
tickets have been released, reveals these tickets available through secondary sites at a high multiple of the face value.

The primary site Ticketmaster is particularly annoying in that at the same time as advising it has no tickets available, it directs to Getmein, which | believe is a
related company, offering tickets on the secondary market at inflated cost.

It is clear that tickets are being purchased by touts in the full knowledge that demand will cutstrip supply and that they can make an immediate and significant profit,

On the occasions that | have used secondary suppliers, | have been fortunate that the tickets | have received have been genuine. While the major sites offer a
guarantee on the tickets themselves, in the event that the tickets were not genuine, | would be out of pocket for travel, accommeodation and lost working time and it
is my belief that the secondary sellers should cover this eveniuality within their high transaction costs.

| have also once used the website Twickets which only allows the sale of tickets at or below face value, but | believe even genuine fans with spare tickets rarely use
this as they are aware of the profits that can be made by selling their tickets elsewhere.

| would hope that your review will result in two key additional consumer protection measures, particularly:

« alimit on the number of tickets that can be purchased, including a restriction on companies or individuals using "bots” to buy tickets when they come

available
« arestriction on the re-sale price of tickets so that they can be sold at no more than face value - this would remove the incentive of touts to buy tickets and

ieave them available for genuine fans. It is my belief that allowing a small profit may act to encourage touts to try to buy even more tickets as they would
need higher volumes to make the same profits.

| have only become aware of the requirement of the Consumer Rights Act for sellers to state face value, location of stand, row and seat number as a result of this

htips://mail.google.com/mail/b/350/u/0/i=2&ik=13cd3cal 67&view=pt&search=inbox &th=151 {07 19e75098c&sim|=£ 51 1107 9e75098¢c 1/2
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enguiry abut on recently purchasing tickets for an event (for 6 November 2015) am certain that not all of the sellers were providing these details, with seat numbers
being omitted most frequently.

Yours faithfully

https://mail .google.com/mail/b/350/0/Mui=2&ik=13ed3cal 67&view=pi&secarch=inbox&th=151 1f0719¢75098c&simi= 51 1107 | 9e75098c 212
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Department ticketing mailbox <ticketing@cuiture.gov.ulk>

for Culture
Media & Sport

Review of consumer protection measures applying to ticket resale: call for evidence
1 message

- - . 19 November 2015 at 20:22
To: "ticketing@culture.gov.uk" <ticketing@culture.gov.uk>

Hello,

| feel like it is incredibly unfair that ticket resale sites are able to buy tickets from the primary sites and increase the price by
sometimes almost 5 x the original amount. In October, | came to look for Jess Glynne tickets in Nottingham/Birmingham/Manchester.
The original price for these tickets was around £15 on Ticketmaster. However, they were sold out on Ticketmaster and were priced

on resale sites (Get Me In and Stubhub) for around £70-£90. This is absolutely disgusting! It means that real fans are missing out.
Plus, it looks like resale sites seem to be making more of a profit than the actual artist if they are putting the price up that much!

In the past, | have also tried to by Beyonce tickets which have sold out in a matter of minutes. The price originally being around £70
and then on resale sites they are selling for £200!

| really hope that you can put a stop to them putting the prices up this much and preventing real fans from being able to afford to
purchase the tickets! I'm glad that you are reviewing this.

Kind regards,

https://mail.google.com/mail/b/356/u/0/2ui=2&ik=13ed3cal 67&view=pi&search=inbox&th=15121698b6 1 3580 &siml=1512 16986613 5(80 12
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Department ticketing mailbox <ticketing@culture.gov.uk>

for Culiure
Media & Sport

Review of consumer protection measures applying to ticket resale: call for evidence
1 message

. 18 November 2015 at 18:31
To: "ticketing@culture.gov.uk” <ticketing@culture.gov. uk>

Call for Evidence Co-ordinator

Department for Culture, Media and Sport (DCMS)
100 Parliament Street

LONDON

SW1A 2BQ

Dear Sir,
As a consumer, | feel woefully under-protected from the vultures that are the secondary ticketing market.

| refer to a memo from Philip Ward, 16th Jan 2014 (SN/HA/4715) where self-regulation was the favoured response. | felt that
approach was a governmental head-in-the-sand factic: lets avoid the issue, it may go away.

It hasn't gone away, and judging by recent high-profile comments...it has got worse. Self-regulation simply won't work, as those within
the industry have a vested interest in feeding the secondary ticket market, useful analogies can be drawn with payday lenders and
how well self-regulation worked in that market !

We live in the real world and exist in a capitalist culture, however it is time we, the consumer, were protected in legisiation from the
excess ticket costs. The footballer ticket model is a useful starting point though a little restrictive: | would like to see a cap imposed of face
value + a max of 20%. One thing is clear, if a cap is introduced, the secondary market will be creative in trying to avoid it: as with the football

hittps:/fmail .google.com/mail/b/350/u/0/2ui=2&ik=13ed3ca [ 67&view=pt&search=inbox&th=1511¢c1497cT43195&siml= 151 [c} 491c 743 195 172
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ticket model, touts will begin selling other types of merchandise at an inflated price with the inclusion of a ‘free’ ticket.

| would also urge you to also consider legislating against excessive booking, transaction & postage fees, as this is another way the
touts will inflate the ticket price. | can only too readily envisage a scenario where a £30 ticket, is sold for £36 + £100 booking fee,

plus a £30 transaction fee.

Thank you for your time.

regards

https:ffmail.google.com/mait/bi350/u/0/tui=2&ik=13ed3ca l 67&view=pt&scarch=inbox&th=151 1c 149743 [95&siml|= 151 1 c149fcT43 195 22
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Department ticketing mailbox <ticketing@culture.gov.uk>

for Culture
Media & Sport

Review of consumer protection measures applying to ticket resale: call for evidence
1 message

' 19 November 2015 at 09:27
To: "ticketing@culture.gov.uk" <ticketing@culture.gov.uk>

Hi,
| am emailing in relation to the the 'Review of consumer protection measures applying to ticket resale’.

| am against the resale of tickets, and the third party ticketing industry. Tickets for events can be expensive at first sale, and allowing
them to be resold adds additional costs, as well as an element of risk reiated to buying from the unofficial reseller. If the band, artist
or act have decided upon the first sale price, they are then not making any money from the resale profits. The reason | would buy the

tickets is to see them, and support them - not ticket resellers.

Thanks,

Twitter

https:ffmail . google.com/mait/b/350/u/0/Mi=2&ik=13cd3cal 67&view=pt&search=inbox&th=1511{1236 | 94db5&sim|=15¢ [{ 1236 1 94{db5 112
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Linkedin

hutps://mail.google com/mail/b/350/u/0/i=2&ik=13ed3ca l67&view=pt&search=inbox&th=151 111 236 [ 94fdbS&simi=1511f1236194fdb3 2/2

ht 9



11/19/2015 Department for Culture Media & Sport Mail - Review of consumer pretection measures applying to ticket resale: call for evidence

Departrent ticketing mailbox <ticketing@culture.gov.uk>

for Culture
Media & Sport

Review of consumer protection measures applying to ticket resale: call for evidence
1 message

19 November 2015 at 16:34
To: "ticketing@culture.gov.uk" <ticketing@culture.gov.uk>

Simple question - why is there a need for ANY ticket agencies? Venues should be given the resources to sell tickets themselves (automated phone lines, extra staff

etc). This would simply eliminate the need for agencies who mark up prices and make tout purchasing easy.
10-15 years | would attend gigs regularly but massive increases in ticket prices/availability/mark up and difficulty in actually getting them have meant | do not go at

all anymore.

https:#/mail .google .com/mail/b/350/u/0/Ni=2&ik=13ed3cal 67&view=pi&search=inbox&th=15[2098fde69c9Tc&simi=1512098{4e6%¢97c
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Department i i i <ti i . ke
for Culture ticketing mailbox <ticketing@culture.gov.uk
Media & Sport

Review of consumer protection measures applying to ticket resale: call for evidence
1 message

19 November 2015 at 16:17

To: ticketing@culture.gov.uk
Hi,

| am in favour of protection for consumers for ticket resales through secondary ticketing websites.
| recommend that a limit is imposed on the resale of tickets to a maximum of 10% above the face value of the ticket.

Kind regards

https:#/mail.googte com/mailib/350/u/0/Mui=2&ik=13ed3cal 67&view=pi&search=inbox &= 51208993 75bb8G &simi=151208995¢75bbBE
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Department i P i i i
for L ftte ticketing mailbox <ticketing@culture.gov.uk>

Media & Sport

Review of consumer protection measures applying to ticket resale: call for evidence
1 message

19 November 2015 at 10:55
To: "ticketing@cuiture.gov.uk” <ticketing@culture.gov.uk>

Dear

The secondary ticket market has got out of control and now is turning into a real business with the real fans like myself missing out. There have been several
occasions when ticket for events were already sold out as they go on sale. For one when Slipknot played Wembley last year | was using my mobile, tablet, laptop
and PC to get tickets and my girlfriend was doing the same with her mobile and tablet. So that was 6 devices all loading the website and dead on 9am when the
tickets were meant to go on sale all standing tickets were already sold out. Granted only 2 of the 6 devises got onto the website dead on 9am, but how could all the
tickets already be sold out? Also at 9.01 on secondary ticket websites such as Getmein.com there were already 100's of tickets for sale at hugely inflated prices. It
takes more then a minute to buy a ticket get confirmation then list it on a secondary ticket site, these tickets weren't already on there before 8am as | had already
checked. This isn't the first time this has happened to me either. How is it possible for these websites to already have so many tickets minutes after main release?

Real fans once they've brought a ticket and can't go only want to cover their costs, so if a ticket was £40 and postage £4 they would only ever resale for £44 +
postage to the buyer thats it. REAL FANS DONT WANT TO MAKE A PROFIT. They want fans to enjoy and experience live music for the love of music, but this is
being taken away from so many of us.

An excuse |'ve heard from MPs before is it would be too difficult to police' well that's not an issue, if you make touting illegal or put a cap on secondary tickets say
10% that alone will stop the majority of people from abusing the system. You will never be able to fully stop the secondary market, but if you put a cap on the value
can seil at on these major webistes that will stop 1000's of people using it as a business, as that is very easy to police.

| hope action is taken to stop this market,

Many thanks

https:/mail google com/mail//350/u/0/ i=2&ik=13ed3cal §7&view=pi&search=inbox&th=151 [ {628[4dd2 85 &siml=151 | (628f4d4285f
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Department i i i i i .aov.uk>
for Culture ticketing mailbox <ticketing@culture.gov.uk

Media & Sport

review of consumer protection measures applying to ticket resale:call for evidence
1 message

_ 18 November 2015 at 17:05
To: "ticketing@culture.gov.uk" <ticketing@culture.gov.uk>

Dear sir/f madam,

I am writing with regards to review of consumer protection measures applying to ticket resale:call for evidence. | have read supporting documentation and would
like to submit a response in regards to my experience of using the secondary market for selling of tickets for events.

This year, the artist Taylor swift has toured extensively over the world, in June she was due to perform in Glasgow at the SSE Hydro Arena, tickets went on sale in
late 2014, | was unforfunately unsuccessful in purchasing tickets via Ticketmaster website and the event sold cut very likely. On the same day | did look on
secondary sites such as "stubhub” and Ticketmaster subsidiary " getmein" and was disappointed to see that there were numerous sellers of tickets for the
aforementioned performance for hugely inflated prices, the face value of ticket | was wishing to purchase was £75.00 sterling before booking and delivery fees,
tickets in the same price range on secondary sites were found to be of varying prices but | recall at the time the lowest price | found was £300.00 Sterling and rising
from there. | must emphasise that this was £300.00 for a single ficket. At this point | accepted that my plans to attend this event would not come to fruition and was
disappointed but in the great scheme of things life goes on.

in June of 2015 | revisited the sites | mentioned earlier to see if tickets for this event were available and to ascertain if price had changed. | eventually found a seller
offering a single ticket (again with face value of £75.00 sterling) for the price of £175.00 sterling. At this point | checked my finances and made the decision to
purchase this ticket. | paid the asking price and was emailed a ticket for printing. On receiving my ticket | was concerned as it had another individuals name on it. |
checked with website stubhub who advised me that ficket would be honoured despite my name not being on ticket. The name on this ticket was a Mr McLaughlin.

| attended my event and was shown to my seat, | was seated next to 3 females. | then had a very pleasant conversation with the female sat next to me, I eventually
enquired about how these fellow consumers had got their tickets and they too had used the secondary market as well, they had also used the stubhub website, |
commented "Your ticket isn't from a Mr McLaughlin is it?" and to my surpirse all 3 of these other consumers had tickets with the same name as mine and had been
resold by the same individual. They also confirmed that they teo had paid £175.00 sterling also per ticket.

Now maths has never been a strong point of mine but if Mr McLaughlin purchased 4 tickets at £75.00 each with a probable £5.00 booking fee per ticket he would
have spent £300.00. He then sold all 4 via stubub with an extra £100.00 per ticket charged so he managed to make his £300.00 purchase back with an extra
£400.00. [ am aware that stubhub would have received a percentage of this as a fee.

I now ask you to consider the following points.

1. I'm a nurse and I'm fairly certain that if | were to have an extra £400 as part of my income that | would be regquired to pay income tax on this.

2. | understand that the secondary market can benefit individuals if they are unable to attend events, life does happen. Just last week a friend of mine was unable

https://mail .google.com/mail/b/350/u/0/ui=2&ik=13ed3cal 67&view=pt&scarch=inbox &th=151 1 bBece3be4bBl&simi=151 1 b8ece Spcd b8l 112
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to attend a concert with me due to family illness and the ticket went unused. My concern is the extensive freedom individuals have to set price of resale as they see
fit. 1am an adult and responsible for my financial decisions, | work hard for my money and | made a decision to pay what | chose for my ticket and i take that
responsibility seriously but | am concerned that there are genuine consumers who would have been priced out of attending an event.

I'm sure that you have interests in your own life, that may be a favourite sport, musician, play, film, opera or other such pursuit. | ask that you consider the
frustration and dissapointment consumers experience when they try to use their hard earned money to attend events only to see individuals such as

turning a fairly healthy profit for his own benefit tax free. | ask, would you be happy in this situation if it were an event you desired to attend?

| do not know what the answer to this issue is but | hope it is clear from my experience that you see the current system is not benefiting consumers.

Please feel free to contact me should you have any queries regarding the above information and | wish you all the best with your review and task ahead.

Sincerely,

hitps://mail.google.com/mail/b/350/u/0/Tui=2&ik=13ed3cal 6 7&view=pt&search=inbox&th=1511bBece SbedbB&simi=151 1bBece Shedb8f 2/2
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Department ticketing mailbox <ticketing@culture.gov.uk>

for Cuiture
Media & Sport

Review of Consumer Protection Measures relating to Online Secondary Ticketing Platforms - Call for Evidence -
Launch date: 13 October 2015 - Respond by: 20 November 2015

1 message

19 November 2015 at 08:54
To: ticketing@culture.gov.uk

Good morning,

Reference your

"Review of Consumer Protection Measures relating to Online Secondary Ticketing Platforms™

Please find attached e-mails relating to an issue I had with "getmein" in 2012 which is self-explanatory, and the

response I received from "Which" magazine, at that time.

If you require any further information, or clarification of any of the points in any of the e-mails then please do

not hesitate to contact me at this e-mail address.

Kind regards,

hitps:/fmail .google.com/mail/b/350/u/0/7ni=2&ik=}3ed3cal 67 &view=pl&search=inboxdth=15[ }{2ac0d 1 c6462 &siml=1511{2ac0d | c6462 1711
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This email has been scanned by BullGuard antivirus protection.
Far more info visit www.bullguard.com

--------- Forwarded message ----——--

To: <helpwanted@which.co.uk>

Cc:

Date: Tue, 21 Feb 2012 18:34:27 -0000

Subject: GETMEIN

Dear Sir/Madam,

Name:

Membership Number: "~

I wonder have you undertaken any research around GETMEIN who are a tickefmaster company.

Before Christmas {as a Christmas present) my wife searched the internet for two Chris Rea concert tickets at Harrogate International Centre and purchased two
tickets as per attached scanned documents.

The tickets arrived this morning and, as you will see, my wife paid £96.25 each for tickets with a face value of £33.50! My wife believed that as GETMEIN are part
of
ticketmaster then they would be a fairly reputable company.

Of particular interest is the statement on the attached copy e-mail dated 17 February 2012 in the box at the top of the page which states:-

Important Buver Information
If you have any questions about these tickets or this event, you must contact GETMEIN directly on 0844 277 2000 (UK) or +44 203 368 6938 (Intl.). Under no

circumstances should you contact the event organiser as you may inadvertently cause your tickets to be invalidated.

A strange statement to make....... why would the tickets be invalidated?
| searched the internet for GETMEIN and there appears to be quite a few unhappy customers.

By way of example htp://www.trustpilot.co. uk/review/www.getmein.com & http:/www.guardian.co.uk/money/2009/jun/20/get-me-in-internet-booking

https://mail google.com/mailib/3 50/u/0/ Mi=2&ik=13ed3cal 67&view=pi&search=inhox &ih=[51 1{2ac0d1c6462&simi=1 51 [{2ac0d fc6462 2/11
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Kind regards,

Ernaardon message ——=-——owu-

To: <which@which.co.uk>

Cc:

Date: Tue, 21 Feb 2012 22:41:54 -0000
Subject: Re: Help Wanted

Hi,

I Refer to my earlier e-mail (which | have attached for information) and
your "receipt" e-mail.
I am not necessarily after a personal response just confirmation that my

e-mail has been read and consideration given to it's contents, for
possible

"Which" follow-up, on a topic which

| believe could impact upon many "Which" members. | may be wrong but |
certainly cannot remember this subject area having been covered in
recent

times?

Kind regards,

=== Original Message ~—--

From: "Heln Wanted" <kalrmiMantad@which.co.uks
To: " o

Sent: Tuesday, February 21, 2012 6:34 PM
Subject: Help Wanted

Many thanks for your email - feedback and comments from our members are
extremely valuable to us. We regret that due to the volume of emails we
receive we cannot send individual replies to every email sent to this

address, though if we feel that the issue you raise is one that may be

of interest to a significant number of other members we will be in

touch. In the meantime, if you would like a personal response to your

hstpsi/fmail .google com/mail/b/350/u/0/ i=2&ik=13ed3cal 67&view=pt&search=inbox&th=151 1{2ac0d 1 c6462&siml=151 1{2ac0d | c6462 3L
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message please contact our customer service team. Call 01992 822800
(Monday-Friday 8.30-18.00, Saturday 9.00-13.00) or email
which@which.co.uk

CONFIDENTIAL NOTICE

This communication contains information which is confidential and may
also

be privileged. It is for the exclusive use of the intended recipient(s).

If

you are not the intended recipient please note that any distribution,
copying or use of this communication or the information in it is

strictly

prohibited. If you received this communication in error, please notify
us by

e-mail or by telephone (020 7770 7000) and then delete the e-mail and
any

copies of it. (v.9)
Which? is the business name of Which? Limited, registered in England and

Wales No. 677665. Registered office: 2 Marylebone Road, London NW1 4DF.

--------- Forwarded message -----—-—-

To: <helpwanted@which.co.uk>

Cc:

Date: Tue, 21 Feb 2012 18:34:27 -0000
Subject: GETMEIN

Dear SirfMadam,

Name:
Membership Number:
| wonder have you undertaken any research around GETMEIN who are a ticketmaster company.

Before Christmas (as a Christmas present) my wife searched the internet for two Chris Rea concert tickets at Harrogate International Centre and purchased two
tickets as per attached scanned documents.

The tickets arrived this morning and, as you will see, my wife paid £96.25 each for tickets with a face value of £33.50! My wife believed that as GETMEIN are part

of
ticketmaster then they would be a fairly reputable company.

https:/fmail .google.com/mail/bi3 50//0/ Tui=2&ik=13ed3cal 67 &view=pt&search=inboxdth=1511{2ac0d 16462 &siml=1511{2acld 16462 4/11
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Of particular interest is the statement on the attached copy e-mail dated 17 February 2012 in the box at the top of the page which states:-

Important Buyer Information
If you have any questions about these tickets or this event, you must contact GETMEIN directly on 0844 277 2000 (UK) or +44 203 368 6939 (Intl.). Under no

circumstances should you contact the event organiser as you may inadvertently cause your tickets to be invalidated.

A strange statement to make....... why would the tickets be invalidated?
I searched the internet for GETMEIN and there appears to be quite a few unhappy customers.
By way of example hitp://www.trustpilot.co.uk/review/www.getmein.com & http://www.guardian.co.uk/money/2009/jun/20/get-me-in-internet-booking

Kind regards,

--------- Forwarded message --——--—

From: <which@which.co.uk>

To::

Cc

Date: Fri, 2 Mar 2012 14:48:46 -0000

Subject: RE: Re: Help Wanted (Ticket-ID: 1695315)

Hello

Thanks for your email regarding Getmein.

| am sorry you were charged such an exorbitant price for your concert tickets.

Unfortunately, this is'nt unusual and we have already warned members about this. Piease look at the section entitled "The Secondary Market” on p.9 of the attached
report from iast May.

With regards to the comment about not contacting the event organiser if there is a problem as your tickets may be invalidated should you do so, this is very odd and
rather threatening.

I've passed this information on to one of our researchers so that they can consider following this up with Getmein.

If | can help with anything else please do let me know.

hitps:/imail .google.com/mail/b/3 50/u/0/Tui=2 &ik=13ed3cal67&view=pi&search=inbox &th=151 1f2ac0d 1 c6462 &siml=151 1{2ac0d | c6462 51
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Regards

Service Support Adviser
Which?

> Hi,

>

> | Refer to my earlier e-mail (which | have attached for information} and

> your "receipt" e-mail.

>

> | am not necessarily after a personal response just confirmation that my

> e-mail has been read and consideration given to it's contents, for possible
> "Which" follow-up, on a topic which

> | believe could impact upon many "Which" members. | may be wrong but i
> certainly cannot remember this subject area having been covered in recent
> times?

>

> Kind regards,

>

>

=

> --—- Original Message -----

> From: "Help Wanted" <HelnWanted@which.co.uk>

>To " T

> Sent; Tuesday, February 21, 2012 6:34 PM

> Subject: Help Wanted
>

>

> Many thanks for your email - feedback and comments from our members are
> extremely valuable to us. We regret that due to the volume of emails we
> receive we cannot send individual replies to every email sent to this

> address, though if we feel that the issue you raise is one that may be

> of interest to a significant number of other members we will be in

> touch. In the meantime, if you would like a personal response to your

> message please contact our customer service team. Call 01992 822800
> (Monday-Friday 8.30-18.00, Saturday 9.00-13.00} or email

> which@which.co.uk

>

https://mail.google com/mail/b/3 50/u/0/ Tui=2&ik=13ed3cal 67&view=pt& search=inbox&th=151 1{2ac0d 16462 &siml=151 1{2ac0d 1 c6462
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> CONFIDENTIAL NOTICE

> This communication contains information which is confidential and may also
> be privileged. It is for the exclusive use of the intended recipient(s). If

> you are not the intended recipient please note that any distribution,

> copying or use of this communication or the information in it is strictly

> prohibited. If you received this communication in error, please notify us by

> e-mail or by telephone (020 7770 7000) and then delete the e-mail and any
> copies of it. (v.9)

-

> Which? is the business name of Which? Limited, registered in England and
> Wales No. 677665. Registered office: 2 Marylebone Road, London NW1 4DF.

CONFIDENTIAL NOTICE

This communication contains information which is confidential and may also be privileged. It is for the exclusive use of the intended recipient(s). If you are not the
intended recipient please note that any distribution, copying or use of this communication or the information in it is strictly prohibited. If you received this
communication in error, please notify us by e-mail or by telephone (020 7770 7000) and then delete the e-mail and any copies of it. (v.9)

Which? is the business hame of Which? Limited, registered in England and Wales No. 677865, Registered office: 2 Marylebone Road, London NW1 4DF.

--------- Forwarded message ———-—
To; <which@which.co.uk>
Cc:

Date: Fri, 2 Mar 2012 16:23:48 -0000
Subject: Re: Re: Help Wanted (Ticket-ID: 1695315)
?

MO

Many thanks for this note.

I never read the May 2011 article you attached, unfortunately, but in anycase my wife (not myself) purchased the tickets as a
Christmas present.

It might actually be worth "Which" reinforcing the message they put out in May 2011, as there must be many people
who simply have no awareness
of this problem. My wife advises that she saw a TV documentary programme, about a couple of weeks ago, on this particular

https://mail.google.com/mait/b/3 50/u/0/i=2&ik=13ed3cal 67&view=pt&search=inbox&th=13] 1 12ac0d 1 c6462 &siml=131 1f2acDd | c6462 1
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issue regarding
tickets sales "secondary market", and it appears to be a hot potato at the moment.

Once again many thanks.

Kind regards,

---—-- Qriginal Message —--
From: which@which.co.uk

Sent: Friday, March 02, 2012 2:48 PM
Subject: RE: Re: Help Wanted (Ticket-1D: 1695315)

Hello
Thanks for your email regarding Getmein.
| am sorry you were charged such an exorbitant price for your concert tickets.

Unfortunately, this is'nt unusual and we have already warned members about this. Please look at the section entitled "The Secondary Market" on p.9 of the
attached report from last May.

With regards to the comment about not contacting the event organiser if there is a problem as your tickets may be invalidated should you do so, this is very odd
and rather threatening.

I've passed this information on to one of our researchers so that they can consider following this up with Getmein.

if | can help with anything else please do let me know.

Regards

Service Support Adviser
Which?

htips:/mail.google.com/mail/b/350/u/0/2ui=2&ik=|3ed3cal 67 &view=pt&search=inbox&th=151 1f2ac0d 1 c6462&siml=15] | [2ac0c {6462 8/11
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> Hi,

-

> | Refer to my earlier e-mail {(which | have attached for information) and

> your "receipt" e-mail.

-

> | am not necessarily after a personal response just confirmation that my

> e-mail has been read and consideration given to it's contents, for possible
> "Which" follow-up, on a topic which

> | believe could impact upon many "Which" members. | may be wrong but |
> certainly cannot remember this subject area having been covered in recent
> times?

=

> Kind regards,

>

-3

=3

> wme Original Message -—--

> From: "Help Wanted" <HelpWanted@which.co.uk>

>To: -~

> Sent 1uesday, February 21, 2012 6:34 PM

> Subject: Help Wanted

>

>

> Many thanks for your email - feedback and comments from our members are
> extremely valuable to us. We regret that due fo the volume of emails we

> receive we cannot send individual replies to every email sent to this

> address, though if we feel that the issue you raise is one that may be

> of interest to a significant number of other members we will be in

> touch. In the meantime, if you would like a personal response to your

> message please contact our customer service team. Call 01992 822800

> (Monday-Friday 8.30-18.00, Saturday 9.00-13.00) ar email

> which@which.co.uk

>

> CONFIDENTIAL NOTICE

> This communication contains information which is confidential and may also
> be privileged. It is for the exclusive use of the intended recipient(s). if

> you are not the intended recipient please note that any distribution,

> copying or use of this communication or the information in it is strictly

> prohibited. If you received this communication in error, please notify us by

hitps:/mail .google.com/mail/b/350/u/0/ui=2&ik=13ed3ca | 67&view=pi&search=inbox&th=151 12a¢0d 1 c6462&siml=135! L [2ac0d 1 c6462 9/11
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> copies of it. (v.9)
>

> e-mail or by telephone (020 7770 7000) and then delete the e-mail and any

> Which? is the business name of Which? Limited, registered in England and
> Wales No. 677665, Registered office: 2 Marylebone Road, London NW1 4DF.

CONFIDENTIAL NOTICE

This communication contains information which is confidential and may also be privileged. It is for the exclusive use of the intended recipient(s). If you are not the
intended recipient please note that any distribution, copying or use of this communication or the information in it is strictly prohibited. If you received this
communication in error, please notify us by e-mail or by telephone (020 7770 7000) and then delete the e-mail and any copies of it. (v.9)

Which? is the business name of Which? Limited, registered in England and Wales No. 677665. Registered office: 2 Marylebone Road, London NW1 4DF.
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Page 1 of 2

From:

To:
Sent: 26 December 2011 17 34
Subject: Chris Rea

From: no-reply@mailings.getmein.com
To:
Date: Fri, 2 LDec 2utl 22:52:25 +0000

Subject: Purchase Confirmation from GET ME IN! (#630065)

FERETE P 1O LARE SRARANTG

Congratulations your tickets have been confirme

Bear Patricia KITCHING,

Congratulations! Your purchase on GET ME IN! has been confirmed. Please see your order details below. We
advise you to print or save this email for future reference.

Order Number: 630065

Purchase Date Friday, 2 December 2011

Bvant dotails

Event: Chris Rea

Date: Saturday, 24 March 2012 19:00
Venue: Harrogate international Gentre
City: Harrogate

Country: United Kingdom

Tinkat informaiion

Section: RESERVED SEATS
Row:

Frive sach Lhiy,
£96.25 2
Delivery :
Total VAT:
TOTAL:

£ 192.50

£7.81
£9.26
£ 209.57

iil‘!(;i{’f:: information
Name

Company
Address:

' Email:
Telephone:

21/02/2012






larrogate
iox Office

172023y
e

a4, aple
30 Pt

5

| Prioe

.50

Chris Rea

Harrogate International Centre

Kings Road, Harrogatsz, North Yorkshire
Sat 24 Mar, 2012 7:320 PM
BLOCK L. :

helle Humpbreys Ses Tipkols

Full Price
fichelle fiumphreys See Tighags 502 116 - www.harragatetheatre.co.uk

Harrogate
Box Office

CF#:7PDR37Y Chris Rea

Eheay e

Har 24, 2012

07:38 Pri Harrogate International Centre
Kings Road, Harrogate, Horth Yorkshire

Sat 24 Mar, 2012 7:30 PM

8 7 !
Full Price BLOCK L

£35.58

Hichelle Humphreys See I3BkDhs

full Price
Hichelle Humphreys See Tighwls 502 116 - wwww.harrogatetheatre.couk




View/Print Label : Page 1 of 2

s

Important Buyer information:

If you have any questions about these tickets or this event, you
must contact GETHMEIN directly on 0844 277 2000 (UK) or +44
203 368 6939 (in#l.). Under no circumstances should you contact
the event organiser as you may inadvertently cause your lickets
to be invalidated.

Seller Notes
Tickets must be shipped in a hard backed A4 envelope, to ensure they are delivered securely.

Print 2 copies of this Ainway Bill, one to be inserted with the tickets in the A4 envelope and the other to be attached to the front of

A o e

Event: Chris Rea Order No: &30065

Venue: Harrogate Internationatl Centre Date: 24163/2012 19:00
Sectlion: " RESERVED SEATS Quankity: 2

Row:

Buyer Notes

Thig anlrdragse Iahal iz nat vpr tirkat tn the event

FOLD HERE

http://iservices.getmein.com/UPSAirBilis/AirBill, OGMICOMS630065_C1Z57558168916... 1 7/02/2012
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Mr. G Kitching

Page 1 of 2

From:

To: _

Sent: 26 December 2011 17:34
Subject: Chris Rea

From: no-reply@mailinas.getmein.com

To: -

Date: Fri, 2 vec curl £2:52:25 +0000

Subject: Purchase Confirmation from GET ME IN! (#630065)

5 3 § v
HEELIES BEEIEG

MUSIC

b
ay
<,
]

Congratulations your tickets

Dear

Congratulations! Your purchase on GET ME IN! has been confirmed. Please see your order details helow. We

advise you to print or save this email for future reference.

Order Number: 630065
Purchase Date Friday, 2 December 2011

Event detaiis

Event: Chris Rea

Date: Saturday, 24 March 2042 18:00

Venue: Harrogate Internalional Centre

City: Harrogate

Country: Unifed Kingdom

Ticket information ' i Frine gach ey,

Section: RESERVED SEATS

Row: £96.28 2

Delivery :

Total VAT;

TOTAL:

£192.50

£7.81
£9.26
£209.57

invoice dtformaiion
Name

Company

Address:

Emaii:

Telephone:

21/02/2012
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View/Print Label Page 1 of 2

Important Buyer Information:

If you have any questions about these tickets or this avent, you
must contact GETMEIN directly on 0844 277 2000 {UK) or +44
203 368 6939 (Inil.). Under no circumstances should you contact
the event organiser as you may inadvertently cause your tickets
to be invalidated.

Selier Notes
Tickets must be shipped in a hard backed A4 envelope, (o ensure they are delivered securely,

Print 2 copies of this Airway Bill, one to be inserted with the tickets in the Ad envelope and the other to be aftached to the front of

B it o T

Event; Chris Rea QOrder No: a30085

Venue; Harrogate International Centre Dale: 2446312012 19:00
Section: RESERVED SEATS Quaniity: 2

Row:

Buyer Notes

Thig addrace Ishel j& nnt ynnir firket 1a the avent

FOLD HERE

http:/fiservices.getmein.com/UPSAirBills/AirBill OGMICOM630065 C1Z57558168916... 17/02/2012
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. Sat 24 Mar, 2012 7:30 PN

1 Price BLOCK L -

;elle Hunphreys Ses [igkehs

Full Price
Hichelle Humphreys See TighaR3 502 116 - www.harrogatetheatee.co.uk

Harrogate

Box Office

CF4: 7208374 Chris Rea

Mar 24, 2012

07:33 PH Harrogate International Centre
Kings Road, Harrcgate, Horth Yorkshire

5 o, Sat 24 Mar, 2012 7:30 PM

Full Prige BLOCK L
E35.50
Michelle Humphreys Sec I3pkahs
Full Price
Michelle Humphreys See Tigqp3 502 116 - www.harrogatetheatra.co.uk
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Mr. G Kitching

Page 1 of 2

From:

To: " _ -
Sent: 26 December 2011 17:34
Subject: Chris Rea

From: no-reply@mailings.getmein.com

Date: Fri, 2 Dec 2011 22:52:25 +0000

Subject: Purchase Confirmation from GET ME IN! (#630065)

' MLUSIC

Congratulations your

Dear

Congratulations! Your purchase on GET ME IN! has been confirmed. Please see your order details below. We
advise you to print or save this email for future reference.

&
£

Order Number:
Purchase Date

630065

Friday, 2 December 2011

ickets have boen confirmed!

Event details

Event: Chris Rea

Date: Saturday, 24 March 2012 19:00
Venue: Harrogate International Centre
City: Harrogate

Country: United Kingdom

Tickot information

Section: RESERVED SEATS
Row:

£96.25 2
Delivery :
Total VAT

TOTAL:

invoice information
Name

Company
Address:

Email:
Telephone;

£1492.50

£7.81
£9.26
£ 209.57

21/02/2012
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View/Print Label Page T of 2

Important Buyer Information:

If you have any questions about these tickets or this event, you
must contact GETMEIM directly on 0844 277 2000 (UK) or +44
203 368 6939 {intl.). Under no circumstances should you contact
the event organiser as you may inadvertently cause your tickets
to be invalidated.

Seller Notes
Tickets must be shipped in a hard backed A4 envelope, to ensure they are delivered securely.

Print 2 coples of this Airway Bill, one to be inseried with the tickets in the A4 envelops and the other to be attached to the front of

D SR E

Event: Chris Rea Crder No: 300865

Venue: Harrogate Intemnational Centre Date: 2410312012 19:00
Section: RESERVED SEATS Cuantity: 2

Row,

Buyer Notes

Thiz addrexe lahal is nat voer tiskat 14 tha avant

FOLD HERE

http:/fiservices.getmein.com/UPSAIrBills/AirBill_OGMICOM630065_C1757558168916... 17/02/2012
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Harrogate International Centre
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Sat 24 Mar, 2012 7:30 PM
BLOCK L =0

helle Humphreys Se: Tikahs

Full Frice
Hichelle Hunphrevs See Tighn93 502 116 - www.harrogatetheatre.co.uk

Harrogate

Box Office

EFH:7202374 Chris Rea

Har 24, 2p:2

b7:30 P Harrogate International Centre
Kings Road, Harrcgate, Horth Yorkshire

. Sat 7?4 Mar, 2012 7:30 PM

Full Price BLOCK L
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Hichelle Humphreys Sew Tigkbds

Fuil Price
Hickelle Humphreys See Yighaas 502 116 - www.harrogatetheatre.co.uk
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Buying event tickets can be hard work, and scam websites are making it even
tougher. We help you to identify the scammers and get value for money

whiite, sccording ta the
Qffice of Falr Trading (OFTE that
could be 41 millivn adults gelting
sipped off And, as these people dastan
average of £80 each, thal makes Ucket
+cum worth a pousible £330m.

Scam sites
Ticketing scums arc usitally carzied
et anling, erpecllly for very popular
events, such as sell-out soncerta or big
sporting eveats such as ke Clymplea
Very often the ticke!s for thess
eventshave elready sold ous or havent
yet gone on sale st el You pay, but
dont get any tickets in relum, snd you
may nol get your money back,
Reselling certatn ticket | alio Wegal.
Indoed, the London 2012 Olymgpica
Committee has alrezdy polnted sut
nurserous unstitheriied skes, such as
wwwiondon-elymales-Ucketrargade
You oy think thal you will never
be caught out by scaramnerns, but these
sltescan be very sophbsticated and it
canbehard tospota ke,
Az one Whicht member explilng:
‘I bought tickels oaline for & Michacl
Bublé concert, but they never arzived.
When I contacted the company
cencerned {L eventually sdmitted it
didn’t have 1ay: & did gel a refund
from Visa and reported the company,
the webaite of which has sinee been
closed dows, 10 Trading Srandards.
However, [ alro pald for flights wid
t hotel 1o atteed the concert, and [

sites add on @2

am tickel website & The extras that secandary
1 your conaumer ights are i things go wrong

Nine-ways to help you spot a scam site

W leckis Like
A regiticds of
fl;.‘ r‘rus{a}l sife
YT e
e % i?a/
sl FOATE,
for c.x():uf‘(d

The Figkief
priecs (oeh’
Foo god fo
be frae

Seanm sikes
et Lok

ey 5{;:‘:;(‘ v
b 3 i
ur:ii‘d-‘i’:& Y
oten Jve

thent Gdy

i i2ys 5 o
shhiiad ticket
seller, bat is
sfidll selling
Hekefs for
aet Qde

sslel ook everd

wesellfaketickets.com

DON'T Mits ot
LEpneiE . Alzs, Alere 2

Ht TICKETS o plalloch

BAN]
JOUPCIMING GIGS
¥ .

Metropolitan Pelice reckons that more
than £1m were spent on the site, with
ane victim alone losing £2,000.

in the pecond case, the manager ofa
company called Primetime Events and
[Hospitality [td was proseculed by
Hertlordahtrs Trading Standards for
Teselling foetball tickets and selllng
tickeets that it idnt yet have,

On one dublous-faoking cecondary
e hat resold premiesship football
tickets, which ks iliegal ifyou are
unauthorissd, we found thal you could
pay £42 per Uekel I extra charges,

(J‘(?M,!"!llr
detiais ‘are
B,

Mo HAeant
uF ik

Jogn| Shopriseg basket | Heghter
ey

TALres ru
acloAress ar
contied
Falepfore
rumaber

Wheon yor zot
o the Fae
@Bk Ser
your el
e defdads,
s Qe
vl epted fo
ot wpritonrad
sbe thoad
ofeas pof Sheer
Gt 'S et g
ARt nsgdan
#he e it
gl seture.

synibol

Buying tickets without
getting scammed
For some evenls you can’t buy
thckets directly from the venus, or
atleast not castly. Many blg veaver
and event organliers sell tckens
through ticket sgentx

“The hig tlcket sgent sites {alsa knawn
ax primary sites} are Ticketmtez
couk, Seeticketa cam., Ticketweb.cauk
and Ticketine cauk “Fhere are olhers,
hawever, 501t may be worth aking
the event organiser or Yenue for
suggestions; it may nol ke able to
sefl you a lisket directly but It
should be able to peint you tawards
a2 company thal can.

Tha secondary markat
Tickels Lo many big cvents seli
out quickly, which raeans thal your
onlyhope ulscturlagthemibs via s
secendary {Ucket resale} site; through
which ordlnary people, rather than
cempantes, el to cach othez.

Seatwave.com, Viagogacom
and Getmeln.com aze populer
secondary hies to 1y, and you'll also.
find Uckels on auzlion sites such as
cBay. However, as these are exsentislly
markerplaces, tickel prices sre st by
the people selling them, which can
mean pou pay algnificantly mere for 2
ket then Its origloel valuc: we [ound
same at almest four tmes Lhe cost.

In addition, the latest Whight
Investigation Into the ticketing hsue

ahsved that you could end up

paying almost a thize more In sxira

fees for a licket from a secondary For mare u';
#ite (for examples, see cur "Batra buying tickets i3t

ticket feer' table, below).

“The secondary sites we spoke to g4 te weverr
said that tie exira fees are to cover the )
¢osl of running the seevice and this s

the only profit that they make,

For popular sancerts and sperting
events it cun be area challenge to buy
tickets However, it Lt possible ta fo g0
safely and secuzely, provided that you
check out the eredentials of the

company you'rs buying from.

1haws and eyents,
v

Hyow hava spent mare
than £130 on 8 lickot that
Tever BIIVEG, You may ba
ablo to cleim the monay
back from Your credit card
provider thiaugh sceton
16 ofthe Cansumer Credit
Azt It that lset suecesstul,
you may also be able lo
climtha maney using
Ghargaback. whith deasn't
hzva a cost limit. Thix |s an
industry schama thal card
Providars such es Visa and
MasterCard sign up to.
This appilias 1o o b £ands
a3 woll 85 crach cards.

Consurner protection

Nyauthink youva
Bbeon seammed, your bett
pot I 10 contact Consumer
Dlenct on 0345 404 G506,
h canaffor advica and
#lga collects intoligance
thatiy used by Trading
Standard: Qfficers.

Harifarashite Tiading
Standords’ racant
presecution cama abaiy
bacavse consumars
taported problems thay'd
sd. Ona In 20 people
who were scammed
didnt roport It, accarding
1o (he OFT.

Extra ticket fees

H shol of the feas, such

ey o attend a popular event

couldn't get a refund for these!

Which? has alu .
oftwo e{her‘;ea:xl:c::.m';bd: E:‘::m i gt 3 actverhiiog
ovobved mnoddwideticksutore. | il Dpnapic i Fakiek as
com; the Metropolitsn Police srrested | G5t Featbatd WE GUARANTEE TICKETS Gl B i
thiee people that they suspected of hek ez s tz{gfe .‘/._774
running this ticket selling seam. K | oferr itleand affizardly
altegaé thal prople pald for tickels do resebl Hase &1 SRdE
that wete neves delivered. The
)My 20
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