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Foreword

Evidence is fundamental to good decision making and | am pleased to introduce
this strategy, which shows how DCMS and our funding partners are developing
the Taking Part survey, leading the way with robust evidence for our sectors.

The Department for Culture, Media and Sport (DCMS) has set out its vision of
driving growth, enriching lives and promoting Britain around the world.
Participation in many DCMS sectors is proven to increase health and well-being
and promote social mobility. The changes to the Taking Part survey set out in
this strategy will allow us to monitor progress and improve our understanding of how we can
influence these areas, putting us in a better position to deliver our vision.

| am excited about the planned developments, which will ensure that the Taking Part survey supports
DCMS and others in our sectors for many years to come.

Sue Owen,
Permanent Secretary

We are pleased to share our proposed developments to the Taking Part survey,
which will ensure it is fit for the future and supports the evidence needs of our
sectors.

Over the last 11 years, Taking Part has provided important evidence to support
decision making and has been valued by a range of users, including policy
makers, practitioners and academics. We are grateful for the input we have had
from users of the survey during the development process and are now able to
share our plans for the future of Taking Part.

= -
A

This strategy demonstrates how we will continue to provide high quality monitoring data, while also
improving evidence of impact and outcomes associated with activities in DCMS sectors. We are also
working to make data from the survey more accessible with the development of an online data tool,
which we hope will allow you to make more use of the data and increase its impact.

Finally, I would like to thank TNS BMRB for all the work they have done developing the survey since
it's inception: they have developed the survey into the valued product we have today. We look
forward to working with Ipsos and NatCen to build on this in the future.

Mary Gregory,
Head of Statistics
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Cultural engagement

In the last year have you done the following in your own time or as part of voluntary work?

& A H ¢

Engaged Visited a Visited a Visited a
with the arts heritage site* public library museum or gallery

/6% | 73%" | 34%" | 52%"

* Also includes wsits for academic study

A indicates significant increase to 05/06
¥ indicates ssgnificant decrease to 05/06

. TNS BMRB October 2014 — September 2015
TNS
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Executive Summary

The Department for Culture, Media and Sport (DCMS) drives growth and enriches lives.
Government believes everyone should be able to access and participate in the arts, heritage
and sport no matter what their background or where they come from, and that these activities
have a vital role to play in health and well-being and in promoting social mobility through
broadened experiences and networks.

Taking Part is DCMS’ flagship survey, and provides evidence to support government’s policies in these
areas. It is a continuous household survey in England and has two main aims:

1. to provide robust time series data to monitor participation and the activity of the general population;
2. to provide data which allow us to understand the reasons for participation and behaviour change.

This document sets out significant developments to the Taking Part survey, changes which DCMS
believes will deliver a survey fit for the future and allow the survey to meet these two important aims.
These changes will ensure:

» High quality data to support policy makers, practitioners and academics working in DCMS
sectors;

» Better dissemination of available data to increase its use, supporting better policy making,
delivery and evaluation;

» More evidence on causality, providing a fuller understanding of the contribution of culture and
sport to society and how it impacts upon the well-being and lives of the nation.

Over the last 11 years, DCMS and its funding partners (currently Arts Council England, Historic
England and Sport England) have worked with TNS BMRB to deliver the Taking Part survey. During
this time the survey has evolved significantly, and we are very grateful to TNS BMRB for all the work
they have done. In December 2015, Ipsos MORI in partnership with NatCen won the Taking Part
contract for the next three years (2016-2019), with the potential to extend a further two years. Together,
they will work with DCMS and its funding partners to deliver the Taking Part survey from April 2016.
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Summary of survey developments

This section summarises the developments to the Taking Part survey grouped by four areas: data
collection; questionnaire content; dissemination; and user engagement.

Currently the Taking Part survey is entirely face-to-face with longitudinal respondents’ data
combined with new respondents’ data to provide headline estimates. In future, the cross-sectional
and longitudinal elements will be separated, with each tailored to best achieve its intended purpose:

1. of participation will be based on face-to-face
interviews of around 8,000 adults each year. The sample will be selected to be
representative of households in England. Each adult included in the cross-sectional results
will be participating in the survey for the first time.

2. will be collected via web-based interviews: all face-to-face participants
will be invited to participate in the longitudinal panel, and members of the existing
longitudinal panel will also be incorporated. The longitudinal web panel will be used to
understand the causes of changes in participation, and associated impacts and outcomes.
The web-based questionnaire will be asked as four short surveys throughout the year.

Questionnaire Content

Questionnaire topics have been reviewed so that they continue to support policy priorities and
user needs. Changes to the questionnaire are being introduced in 2016/17 and 2017/18. The most
significant changes for 2016/17 are the inclusion of additional questions on digital participation, and
developments to existing questions on libraries and sport.

Rotating modules will be introduced to the face-to-face survey from 2016/17 to help provide more
in-depth evidence for a range of policies within a fixed survey length.

Longitudinal survey content is being fully reviewed to ensure it supports understanding of barriers
and behaviours and is suitable for a web-based survey.

Data Linking will be developed to extend the analysis possible using Taking Part. This will support
understanding of outcomes. DCMS plans to link Taking Part data to administrative data on topics
such as health, education and employment.

An will be launched on 21 July 2016. This tool will allow users to produce
their own cross tabulations using Taking Part cross-sectional data.
will be reduced. Data from bi-annual reports will

continue to be available either through the reports and accompanying tables, or from the online
data analysis tool. This will allow DCMS to focus on other developments outlined in this document.

will be published twice a year in April and October. These will be short, easy to read
reports with a focus on topical areas of interest.
DCMS intends to release an version of Taking Part record level data in 2017. This will
include fewer variables than the dataset available via the UK Data Service but will be available to
all without registration.

User Engagement

User events will continue to be hosted by DCMS on an approximately annual basis. These events
offer users the chance to hear about Taking Part developments and uses, and to feed into DCMS
plans and priorities for the future of the survey.

DCMS will also continue to communicate with users through our email distribution list and via
Twitter (@DCMSinsight). Users can continue to get in touch with the Taking Part team by email at
takingpart@culture.gov.uk.
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The Taking Part Survey

Now in its 11th year, the Taking Part survey has provided strong evidence for the culture and
sports sectors. It has provided invaluable information to policy makers, practitioners and

academics on the drivers and barriers to engagement as well as levels of participation and
enjoyment, and is increasingly used to track changes over time.

Moving forward

Taking Part is a National Statistics output and valued for the high quality evidence it offers. However,
it is important that the survey continues to meet the needs of policy makers and practitioners within an
ever more demanding financial climate. This document outlines how the survey will evolve to achieve
this, covering modernisations to data collection, updated measurement and how DCMS plans to
disseminate data and engage with users. Ultimately, we want to ensure the survey is meeting user
needs and being used to its full potential, while safeguarding it for the future.

A brief history of Taking Part

Over the last 11 years, DCMS has worked with

TNS BMRB to deliver the Taking Part survey. o S
During this time the survey has evolved e e
significantly. It was first commissioned as an :
annual face-to-face household survey of 28,000 Taking Part @
adults (aged 16+) in England. A child interview I

was added in 2006, interviewing a randomly

selected child in households containing at least »

one child aged 11-15. In 2008/09, the child e <
survey was broadened to cover 5-10 year olds.

Longitudinal data have been collected since Anaue! Gutd Report -
2012 with the first analysis of these data -

published in July 2015.

In 2012 the survey was assessed against the %mn S
standards set out in the Code of Practice for Moda & Sport

Official ~Statistics® and retained National
Statistics status. et i
The current survey includes an annually

representative sample of around 10,000 adults
(half longitudinal respondents and half fresh
sample), and around 2,000 children (aged 5-15)
living in private households in England.

Details of the survey methodology can be found
in the technical report>. More details on Taking
Part, including current and past questionnaires?, SEm. Tt
can be found on the Taking Part webpages.

1 http://www.statisticsauthority.gov.uk/assessment/code-of-practice/index.html
2 https://www.gov.uk/government/collections/taking-part-technical-reports
3 https://www.gov.uk/government/collections/questionnaires-from-taking-part
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A new working relationship

In December 2015, Ipsos MORI in partnership
with NatCen won the Taking Part contract for the
next three years (2016-2019), with the potential
to extend to five years. Together, they will work
with DCMS and its funding partners to deliver
the Taking Part survey from April 2016.

There will be considerable changes to the
survey over this period, starting with
modernisation of the way data are collected,
updates to the questionnaire content and design
of new products to help users access and
analyse Taking Part data. This report
summarises and explains the key
developments. A timeline for development work
is provided in Annex A.

Section 1 outlines the main changes to survey
methodology starting in 2016/17 and fully
introduced for the 2017/18 survey year. These
include separating out the fresh sample and
longitudinal elements of the survey, and moving
to web based data collection for the longitudinal
part of the survey.

Section 2 provides a summary of changes to the
questionnaire content for the adult, child and
longitudinal surveys. Some of these changes will
go into the field in 2016/17, while others will be
introduced in 2017/18.

The key objective of the Taking Part survey is...

Section 3 explains how DCMS will make Taking
Part data more accessible to users, including the
introduction of a new online data query tool.

Finally, Section 4 details how DCMS will
engage with Taking Part users in the future.

User engagement in 2015

To inform the developments set out in this
document DCMS has undertaken a series of
user engagement actions over the last seven
months. These included:

e conversations with policy teams in DCMS to
ensure that the survey supports current and
future policy priorities;

e meetings with academics working in the
fields of culture and sport to establish
opportunities to increase the value and
impact of Taking Part;

e consulting academics in the DCMS Science
Advisory Council to help define a clear
direction and strategy for the survey;

e a Taking Part user event in July 2015%;

a request for user feedback, which ran in the
autumn of 2015 and sought user views on
the survey and development proposals®.

A detailed summary of the user feedback and
ideas received through these engagements is
presented in Annex B, along with our response.

“...to provide evidence to enable policy makers and practitioners to
develop, monitor and evaluate effective policy.”

The following aims support this overarching objective:

1. To deliver robust, nationally representative data (to National Statistics quality) that support the

priorities for DCMS, its ALBs and other users.

2. To meet the evolving evidence needs of policymakers and practitioners, in measuring the
effectiveness of existing policy and designing new policies based on the evidence it provides.

3. To measure changes over time and understand what drives and prevents participation.

4. To modernise data collection and measurement whilst as far as possible maintaining
comparable data to previous surveys, so that changes can be tracked and analysed over time.

5. Provide the ability for Taking Part users to undertake their own analysis of Taking Part data,
helping support DCMS and other users to exploit the data to its full potential.

4 https://www.gov.uk/government/publications/2015-user-event-taking-part-survey

5 https://iwww.gov.uk/quidance/taking-part-user-engagement-2015
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1. Data Collection

From April 2017, there will be several significant changes to the way the Taking Part survey

collects data. These changes have been guided by the underlying principle that we should
not compromise the statistical robustness and quality of the data that the survey provides.

The Taking Part survey is prized among users for the breadth, depth and quality of evidence it provides.
Many of the users who responded to the Taking Part user questionnaire highlighted the unique nature
of Taking Part data, citing it as the only source of national level data on adult and child engagement
with and participation in cultural sectors, and the only data source that captures the opinions of people
who do not participate in arts, culture and sport. The survey allows data to be cut in a number of ways,
which means it is possible to gain reliable information about priority groups. In addition, Taking Part
data are increasingly used to look at changes in participation over time.

The adult survey

The Taking Part survey has two key aims: to provide robust time series data relating to participation
and related activities; and to provide data that allow for the causal analysis of participation and
behaviour change.

The current adult survey is a face-to-face survey that includes an annual, nationally representative
sample of 10,000 adults, half of which are longitudinal respondents (who complete the survey year on
year), and half of which are ‘fresh sample’ respondents (those completing the survey for the first time).
Attempting to achieve everything with this combined sample has drawbacks for both elements.

In order to improve the sample and the data produced, Taking Part will move to two distinct data
collection approaches, each tailored to one of the two key survey aims:

1. Headline (cross-sectional) estimates will be based on 8,000 face-to-face interviews per
year, collected from a fresh sample each year;

2. Longitudinal data collection will be web-based, the sample will be made up of the existing
longitudinal panel, built up since 2011/12, with all new face-to-face respondents also invited
to join the longitudinal panel.

These changes will be implemented from April 2017, following a transitional year in 2016/17. During
the transitional year, fresh and longitudinal interviews will continue to be face-to-face, and all
respondents will be asked to join the online longitudinal panel.

Taking Part survey design: now and in the future

O 5 0 8 O e e e e O
Headline statistics: robust time series data
‘ relating to participationin DCMS sectors

5,000 face-to-f: 5,000 face-to-face s
ace-totace Longitudinal data that allow for the causal

‘fresh sample” ‘longitudinal’ N o N
interviews interviews analysis of participation and behaviour change
(have not completed (complete the survey
the survey before) year on year)

leﬁ\ w *\ rnmf w Headline statistics: robust time series data

8,000 face-to-face ‘fresh sample’ relating to participation in DCMS sectors

interviews

‘Iﬂ ' l ‘]ﬂ i ' | ﬁ Longitudinal data that allow for the causal

Online “longitudinal interviews (5,000 in analysis of participation and behaviour change
2017/18, rising to 8,000 by 2020/21)
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Face-to-face, fresh sample survey

The first survey component will provide high quality cross-sectional data, fulfilling National Statistics
requirements, which can be used to continue key Taking Part time series. These include headline
participation figures for each of the DCMS cultural sectors (arts, museums and galleries, heritage,
libraries and archives). Ceasing to include the longitudinal sample in these estimates has several
advantages:

1. It will reduce bias in cross-sectional estimates. Bias arises because longitudinal sample
estimates are systematically different from fresh sample estimates on some survey statistics.
Over time this issue becomes more pronounced and can adversely impact on headline results;

2. Datawill require less statistical weighting to be made nationally representative, as it will not
be relying on the less representative longitudinal sample;

3. The sample can be drawn from a new set of Primary Sampling Units (PSUs) each year.
Up to 2015/16 the sample has been drawn from the same set of PSUs. This is a sensible
approach as it reduces costs because the longitudinal and fresh households are clustered.
However over time it is possible this would introduce additional bias into the survey.

Overall, there will be improvements to data quality: the new sampling and analysis methods will
deliver comparable effective sample sizes to those currently achieved, despite the reduction in actual
face-to-face sample size from 10,000 to 8,000.

Although still widely accepted as the best way to collect social survey data in the UK, face-to-face
surveys are very expensive, and it is becoming harder to collect representative data in this way. There
is a lot of interest in more cost-effective approaches, including online data collection (particularly postal
to web). Although this method is not yet considered adequate for headline Taking Part results that
monitor national trends in participation, DCMS will continue to review the evidence from other studies
and consider if and when Taking Part can move to this approach. For now, we plan to design all new
questions so that they are “unimode” (i.e. will work across a range of data collection modes,
including online) so that disruption will be minimised if there is a future change of methods.

Longitudinal sample survey

The second element of the survey is Examples of longitudinal analysis using Taking
longitudinal and will be online. It will provide a Part data

rich dataset that permits a wide range of
analyses, including modelling of the causes of
participation and related behaviours. It should 24%: visited more frequently
not be expected to deliver unbiased point 24 at interview 2
estimates; however, it should provide reliable TR
data to understand change.

Change in frequency of visiting a heritage site in the last 12 months

no change . 45%: no change in frequency
between interviews

Decrease

Just as there are benefits to removing the 31 31%: visited less frequently
longitudinal data from the headline estimates of el il 2

participation, there are direct benefits to the
longitudinal data from keeping it separate from
the fresh sample. At present, a subset of 5’000 Reasons for increased frequency of visiting heritage sites
of the total Taking Part sample is drawn from
longitudinal respondents each vyear. This

24

I have more free time

.

means a proportion of first-time respondents _
. 1 enjoy going to these places with other

who have agreed to be re-contacted in the people / socialising at the place 12
previous year are not re-contacted or recruited , ‘

. . I wanted to introduce my child to a new
'[O the |0ng|tudlna| panel. In the new approach, activity / encourage my child's interests or 12

. learning

every fresh sample respondent will be able to :

sign up to the online longitudinal panel, so we My friends started going / going more often :
will no longer lose potential panel members. By
starting to recruit respondents to the panel in
2016/17, it is anticipated we will have a sample J _
of 5,000 in 2017/18, rising to 8,000 by 2020/21. Main reason

I wanted to broaden my interests 10 mAll reasons
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A shift to online data collection will mean that those without internet access cannot take part in the
longitudinal survey. However, we are not proposing alternative modes of data collection for those
without internet access due to the additional cost and because the exclusion of off-liners is unlikely to
reduce the usefulness of the longitudinal data. The Office for National Statistics estimates that only 14
per cent of households in Great Britain do not have access to the internet, and this proportion is rapidly
decreasing®. In 2015, nearly nine out of ten adults living in England had used the internet in the last
three months. For those aged 65 and over, this figure was about six out of ten. Although those
households without internet access are more likely to include an adult aged 65 or over, under-
representation of this age group is less problematic for the analysis of longitudinal data than for the
production of population estimates. Furthermore, under-representation can also be addressed by
weighting the panel data.

A second advantage of separating the longitudinal from the fresh sample survey is that the
guestionnaire content can be tailored to the longitudinal sample, with more questions that focus
specifically on behaviour change and its drivers.

Finally, the proposed web panel will provide DCMS with a flexible vehicle that could potentially be used
in the near future to collect new types of data. Examples include:

¢ One-off, quick turnaround surveys to respond to emerging policy issues;
¢ Online qualitative research with specific subgroups;
¢ Online communities (community members could discuss and debate issues of policy interest).

These new types of data collection could be more cost effective and provide DCMS with a better
understanding of how those participating compare the wider population. When combined with the
evidence from survey data it could more effectively meet the evolving needs of policy makers and
practitioners to better understand what drives participation and how to affect behaviour change.

The longitudinal element of the Taking Part survey was frequently cited as very important by those who
responded to the user questionnaire: several respondents stressed the importance of growing and
refreshing the longitudinal panel if DCMS are to capture the value of culture to future generations. The
method outlined above will allow us to continue collecting the high quality data needed to understand
changes in participation, as well as the impacts and outcomes of participation, for many years to come.

Next steps

Development work to empirically test the proposed methods and assumptions around the longitudinal
panel design will be conducted during 2016/17 and used to optimise procedures for recruiting, retaining
and collecting data. Testing will include trialling different monetary incentive strategies and different
questionnaire designs. Findings will be published as part of a technical report in early 2017.

Timeline for introduction of new survey methodology (a more detailed timeline is available in Annex A)

Apr 2016 Oct 2016 Apr 2017 Oct 2017 Apr 2018

Y12 data collection begins: Y13 data collection begins: Y14 data collection begins:

face-to-face survey of fresh face-to-face survey of fresh sample face-to-face survey of fresh sample
Samp s itudin Online data collection for Online data collection for
respondents L N
longitudinal sample longitudinal sample

Recruitment to longitudinal
web panel begins

6 http://www.ons.gov.uk/ons/rel/rdit2/internet-access---households-and-individuals/2015/index.html
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The child survey

In addition to the main adult survey, the Taking
Part survey also incorporates a child element.
Understanding child participation has become
increasingly important as the extent to which
experiences in early life can shape behaviour in
adult life has become more apparent.

The current child survey asks about child
participation in cultural and sporting activities, as
well as well-being. The 5-10 survey is completed
by an adult on behalf of the child and asks about
activities completed outside of school, while the
11-15 survey is completed by the child and asks
about activities completed in and out of school.
An annual representative sample of around
2,000 children (aged 5-15) living in private
households in England is interviewed each year.

The size of the child sample is dependent on the
ability to identify households containing a child
through the same addresses used to sample
adults. Whether a child interview is attempted is
conditional on the participation of an adult in the
household and, for 11-15 year olds, whether
permission is given by their parent/guardian
and, for 5-10 year olds, whether the interviewed
adult is their parent/guardian. Therefore, the
journey to obtaining the child interview has many
stages at which drop out can occur.

In 2014/15, the Department for Education (DfE)
funded a child boost of 1,750 secondary school
children (aged 11-15) in order to measure
government interventions for that age group.
The National Pupil Database (NPD) was used to
identify households containing children aged 11-
15 (over and above those identified through
regular Taking Part fieldwork) to be asked
further sports questions. This boost was a one
off, but has potential to provide valuable
insights. A question requesting permission to
link child data to the NPD has been included in
the child surveys (5 - 15) for 2016/17.

In 2016/17, the child surveys will continue as
they are (bar a few small changes to the wording
of existing questions). We will start recruiting

children to the new longitudinal web panel
(assuming parental permission) in 2016/17.

However, DCMS is looking at how to develop
child data collection with a view to improving the
data available for this important group.

Priorities for child data collection include:
1. Covering in-school and out-of-school
activities for all age groups (5 - 15).

2. Having the ability to report by detailed
demographics and year groups.

3. Understanding children’'s views and
perceptions.

Further details of DCMS plans will be available
by the end of 2016.

Headline figures from the 2014/15 annual child

69%

report’

of 5-15 year olds visited a

of 5-15 year olds engaged in the : e
arts in the year to March 2015 "e"‘“gehjgfc'r?z"(‘,}';e yearto

70% 62%

of 5-15 year olds visited @  Eel#EERT-ETE G EL RVEE B
library in the year to March Rl ETGRGRGERTEE IR R ETG)]
2015 2015

87%

of 5-15 year olds had
participated in sport in the four
weeks prior to interview

7 https://www.goc.uk/government/statistics/taking-part-201415-annual-child-release
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2. The Questionnaire

If Taking Part is to remain relevant and useful, it needs to ask the right questions. The
majority of the questionnaire content was decided when the survey first started in 2005 and,
since then, there have been many additions, but no systematic review and few questions
removed. This means each interview now takes longer to complete (the average adult
interview is now approximately 50 minutes), which has an impact on response rates and
increases costs. Moreover, in some cases, questions in the survey are no longer the top
priority questions for DCMS or other users. Therefore, DCMS is reviewing both the adult and
child questionnaires, with the dual aim of reducing questionnaire time, while supporting new
and existing priority areas.

DCMS sets out eight criteria to determine questionnaire content:

— is there an identified user need and how strong is it?
— is the content relevant to DCMS sectors and priorities?
— is there a suitable alternative source for the information?
— it there consistency with previous questions to enable comparisons over time?
— can the data be collected accurately through survey questions?
— can questions be converted for online data collection?

— are the questions consistent with other social surveys or government
standard survey questions?

— does the data collected enhance the ability to analyse and understand
other topics in the survey?

These criteria, along with responses received during the 2015 user consultation, feedback received at
the summer user event and input from policy and academics, are being used to determine the
guestionnaire content going forward.

Adult questionnaire

In order to retain the time series data for headline figures of engagement in DCMS sectors, a number
of questions in the adult questionnaire will continue to be asked in their current form (details at the end
of Annex C). Beyond these questions, there will be a number of changes made in 2016/17 and 2017/18,
which aim to better align questions with policy and other user needs. In particular it is important that
the evidence collected by the Taking Part survey supports measurement of policy priorities such as the
new sports strategy® (published in December 2015) and the Cultural White Paper® (published in March
2016). Changes made to the adult questionnaire will go into the field in three stages: April 2016;
October 2016; and April 2017.

The majority of questionnaire changes will not have an impact on time series data. However, there will
be several larger changes, which include:

e Changes tothe sports participation questions to align with the new Sport England Active
Lives Survey?®. Initial changes have been made to the Taking Part questions for April 2016:
these include changes to the list of activities adults are asked if they have participated in and

8 ttps://www.gov.uk/government/uploads/system/uploads/attachment data/file/486622/Sporting_Future ACCESSIBLE.pdf
9 https://www.gov.uk/government/publications/culture-white-paper
10 http://iwww.sportengland.org/research/about-our-research/active-lives-survey/
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changes to the frequency of participation questions, as well as new questions about attendance
at sporting events. Additional questions on physical literacy, and revised questions on attitudes
towards sport and volunteering in the sports sector are expected for October 2016.

e Updates to existing questions around digital engagement, and the addition of new
questions to further explore how people are using the internet to participate in the cultural
and sporting sectors, including how they are accessing media, have been made for April 2016.

e New questions that ask respondents what prevents them from participating in the
cultural and sports sectors. These questions are planned for October 2016.

More details of the changes that will be made to the questionnaire are available in Annex B: A summary
of user feedback and Annex C: Questionnaire changes. The final version of the 2016/17 adult
guestionnaire will be available on the Taking Part webpages in 2016.

The Taking Part survey occasionally includes questions relating to special events, such as the London
2012 Olympics and the First World War Centenary (2014-2018). Questions that ask about special
events or short-term policy interests will still be able to be added to the questionnaire for an appropriate
number of years going forward.

Rotating modules

To provide greater flexibility and help provide continued evidence for a range of policies within a fixed
survey length, DCMS will introduce rotating question modules from 2016/17. This will allow groups of
guestions to be included in the survey on a less regular basis than at present (when all questions are
asked annually), and it will mean that the sample no longer needs to be split within years (as is currently
the case for a small number of questions), which reduces the sample size for some questions
considerably.

The majority of rotating modules in Taking Part will be asked every other year, with potential for extra
questions to be added as a one off in a single year. Questions included in the rotating modules are
those that do not require annual data collection. The exact contents of the rotating modules will be
published as part of the adult questionnaire in April 2016, but a summary of question topics is given in
the table below.

Question topics for inclusion in a rotating module

BLOCK SUBJECT QUESTIONS

1 Heritage visits | Three questions, covering who the respondent has visited a heritage
site with, the geographical location of the heritage site, and how far
they travelled to get to the heritage site (WHOHER, HERWHERE and
HERWHE?).

Heritage extras | Two questions, covering membership of heritage organisations, and
involvement in historical re-enactments (HERMEM, REENACT).

(1%t year
2016/17)

Museum visits | Two questions, covering the geographical location of a
museum/gallery the respondent has visited, and how far they travelled
to get there (MUSWHER and MUSWHE?2).

Charitable Ten questions, covering why the respondent donated money, what

giving would encourage them to give money, and whether they think they will
give more or less money in the next 12 months (GIVESECT,
GIVEENC).

Library visits | Three questions, covering who the respondent has visited a library
with, how they travel to the library, and how long it takes to get to their
library from their home (LIBWHO, LIBTRAV, LIBWHE).
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BLOCK SUBJECT QUESTIONS

One question, covering the kinds of venue the respondent has
watched live music in (AARTAVN2).

One question, covering the kinds of venue the respondent has
attended arts events in (ARTVEN).

One question, which asks whether the respondent has become
involved in a suite of activities as a result of visiting a heritage site
(question for review before reinsertion) (HERLOCAL).

Fifteen questions, covering the extent to which respondents agree
with a set of opinions others have expressed about the arts
(AAOP1A2, BAOP1A2, CA0P1A2).

Longitudinal questionnaire

The separation of the longitudinal and cross-sectional surveys, along with
the move to web-based data collection for the longitudinal survey,
provides an opportunity for significant review to the longitudinal
questionnaire. Fifteen minutes is considered the upper Ilimit for
questionnaires completed on mobile devices with small screen sizes
(such as smartphones): therefore, rather than filling in one long
guestionnaire per year, longitudinal respondents completing the Taking
Part questionnaire online will be asked to fill in a series of shorter
questionnaires throughout the year, receiving an incentive each time. All
questions will be covered over the year, but split between quarters.

Whilst the modular questionnaire approach has the advantages of

keeping panel members engaged over the year, limiting the length of the questionnaire, and allowing
some questions to be asked more regularly, it will inevitably mean that data will be incomplete for a
proportion of respondents. In order to maximise the usefulness of data under these circumstances we
will group questions in individual modules carefully, minimising the occurrence of items likely to be
analysed together appearing in different modules.

Interviewers will ask current panel members and fresh survey respondents to join the web panel at the
end of their 2016/17 face-to-face interview. The web panel will then run alongside face-to-face fieldwork
in 2016/17 to engage these individuals early and start building up longitudinal data from new panel
members. Early follow up should reduce the drop-out rate.

The web questionnaires will be designed so that they can be
completed on smart phones, as well as PCs, laptops and tablets (i.e.
device agnostic). This will minimise the risk of losing the potentially
significant proportion of panel members who only have access to
mobile internet (e.g. young adults and lower income groups) as well

D as those who choose to complete the questionnaires on their
phones.
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Aligning Taking Part with the Sport England survey Active Lives

The Sport England Active Lives Survey!! (previously the Active People Survey) tracks and reports
participation in sport and physical activity among adults in England. These large-scale, cross-sectional
surveys provide local authority level results, a wide range of sport specific data, and enable detailed
demographic analysis. Taking Part data on sports participation is used for cross-sector, longitudinal
and child analysis, and to validate Sport England’s participation estimates. Subject to on-going
developments with both surveys, there are opportunities for closer alignment in the future. For 2016/17,
the adult sport questions in Taking Part will be harmonised with those in the Active Lives Survey. This
means they will ask about participation in the same sports, over the same time periods, with both
surveys consistent with the measures outlined in the DCMS sport strategy, Sporting Future.

Data linking

While Taking Part can provide valuable insights as a standalone data source, there is even more
potential through linking survey data to administrative data sources. This can offer the opportunity to
explore the relationships between measures collected in the survey and objective measures that do
not rely on the participants’ recall or knowledge. It can also support understanding of participants’
longer-term outcomes, without the need for additional data collection.

DCMS plans to develop further data linking in future, building on the successful work linking the
Department for Education’s National Pupil Database (NPD) with child data for 11 to 15 year olds. Future
data linking is planned on topics including health, education and employment. New questions to request
consent for linking survey data with administrative data will be included in future surveys, with NPD
permission for 5 to 15 year olds being included from April 2016.

We intend to publish a ‘short story’, based on the linked child survey data (11-15) and NPD data, in
2016.

Child questionnaire

DCMS is not making significant amendments to the child questionnaires for 2016/17. However, there
are a small number of changes from the beginning of April to ensure it reflects current priorities,
including:

e Updating sport questions to support Sporting Future: A New Strategy for an Active Nation.
¢ Refreshing the categories for arts participation.
¢ Including a consent question seeking permission to link the NPD with the survey data.

As set out in section 1, more significant developments to the way we measure child participation are
being considered to ensure that we can provide the data required: more details on this will be available
by October 2016.

11 http://www.sportengland.org/research/about-our-research/active-lives-survey/
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3. Dissemination

Taking Part provides a huge wealth of high quality data. DCMS wants to ensure that these
data are being used to their full potential and are having an impact, influencing the decisions

of policy makers and practitioners. This means data need to be widely available, in a range of
formats that suit different types of user.

Taking Part has a wide range of users, including policy makers, practitioners, academics, NGOs,
charities, journalists and members of the public. Different users have different levels of familiarity with
research techniques and analytical tools, and therefore have different needs when it comes to Taking
Part data and how they are presented. This section outlines how DCMS will disseminate data and
results going forward, aiming to maximise its usefulness across a range of user.

Presentation of headline results

DCMS already publishes a range of reports?? that present findings from the Taking Part survey. In each
case the report is accompanied by data tables that contain the data on which the report is based.

Current Taking Part publication schedule

Taking Part biannual adult
release

December

October

Taking Part
short stories

j April

Taking Part
short stories

July
Taking Part biannual adult
release

Taking Part annual child
release

Biannual reports

Biannual reports provide regular updates on trends, presenting the most recent headline figures for
participation in the DCMS cultural sectors by a variety of demographics. In future DCMS will reduce
the commentary and data tables published as part of these reports, to allow us to focus on other
developments outlined in this document. Data not published as part of the report will be available
from the online data analysis tool (see below). Infographics are provided alongside the biannual
publications, which depict the headline findings for each sector on a single page. These infographics
are designed to be engaging and easy to interpret and share.

12 https://www.gov.uk/government/collections/sat--2
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Short stories

The short story publications in April and October replace the previous annual reports: each short
story takes a more in-depth look at a specific topic. Past short stories have covered topics including,
well-being, newspaper readership, and free time activities. The next short stories publication (28 April
2016) will include reports covering libraries, cross-sector participation and social media users, as well
as a report based on longitudinal data.

An example of a Taking Part infographic from the most recent biannual adult publication®3

Heritage

In the last 12 months have you visited any of these places..
in your own time, academic study or as part of voluntary work?

e H z L Has visited a heritage

City or town Historc building Histork park Place connected site In the IaSt year
of historic open 1o the public  or garden open with industrial

character {non-religious) to the public history 7 3 o/ A
&
L H I a
Histone place of Monument Site of Site connected Frequency
worship attended  such as acastle,  archaeological with sports —_—
as a visitor fort or ruin Interest heritage weekly 10 monthly oNé 1o 1Wo
(ronworhiph monthly visits 10 quarterly wisits yearly
A
0,
12% 30% 27%
Age
16-24 2544 45-64 65-74 5+

66% 74% 77% 77% 57%

Make Female

70% | 73% W 70% | 72%

200506 | 201415 2005/06 201415

TNS BMRB October 2014 — September 2015

TNS A indicates significant increase to 05/06
¥ indicates significant decrease to 05/06

13 https://www.gov.uk/government/statistics/taking-part-201516-quarter-2-statistical-release
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Summary briefing and factsheets

The Taking Part reports and accompanying tables are designed to suit users who need regular, easily
accessible headline figures of engagement and participation and who want to know how these vary
between different demographic groups in the population. However, the Taking Part survey covers a
broad range of topics, in much more detail than it is possible to explore in the regular publications. The
short story publications that have been published since March 2015 have started to address this issue,
but these are currently only downloadable as PDFs. DCMS feels there could be great dissemination
potential for short, primarily visually summary briefings, which focus on particular topics of interest. The
intended market for these summaries might be policy makers or journalists who just want top figures
in a compact, very easily digestible form.

DCMS intends to trial the production of two such summary briefings in 2016/17.

A new online data analysis tool

While some users are satisfied with headline figures, many users have highlighted their desire to get
easy access to more of the data available from Taking Part, affording greater understanding of who is
taking part in specific activities, for example. The recent DCMS consultation with Taking Part data
users showed that users would very much welcome an online tool that enabled them to conduct their
own analysis and exploration of the Taking Part data.

DCMS is in the process of developing such a tool. We intend that this tool will allow users to:

e Search the Taking Part data set

using survey questions or by clicking
through a hierarchy of topics;
e Look at trends for specific survey I I l '
O

measures, cross-tabulating by
variables (such as age, region etc.)
and filtering data responses to build

up a picture of a particular group;

e View and explore longitudinal data
through interactive infographics;
e Choose how data are viewed
(whether as a table, chart or map);
e Download data behind each ‘.‘
‘ I

visualization;
e Share key graphics on social media
or other websites;
e View data across devices including smartphones and tablets.

Following user testing, DCMS plans to launch the online data analysis tool alongside the
biannual adult release and the 2015/16 annual child release, which will be published on 21 July
2016.

Record level Taking Part data
UK Data Service

For those users, often in the academic community, who would like the opportunity to explore the full
depths of the Taking Part data, anonymised versions of the Taking Part adult and child data sets are
available through the UK Data Service!. Disclosive variables such as full event dates (birth, marriage
etc.) and detailed geography are removed prior to making data sets available. Data can be downloaded
in SPSS format (a special license is required for access to Local Authority data). User guides and

14 https://lwww.ukdataservice.ac.uk/
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technical documentation, which includes the questionnaires and a list and description of all derived
variables, can also be downloaded to aid data analysis.

Welcome page of the UK Data Service

UK Data Service About us Get data Use data Manage data Deposit data News and events

lﬁ\/; @ o o 0 Register / Login

Explore the UK's largest collection of social, economic and
population data resources.

L [|==-R

Open data

DCMS is also planning to release a fully open Taking Part data set in 2017. This development is in line
with the UK government’s commitment to making data publicly available unless there is a good reason
to withhold it. The dataset will be anonymised and will contain a smaller number of key variables,
compared to the dataset on the UK Data Service. Initially it will contain cross-sectional data only due
to the increased complexity of anonymising the longitudinal data to the point where it can be made
open, but work will also be done to look at the feasibility of making longitudinal data available as open
data in future. Information in the dataset will include data on participation in DCMS sectors, but will not
include any geographic or personal data. It will be available to all without the need to register.
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The first principle of the Code of Practice for Official Statistics, which governs the production
of statistics by all UK bodies that produce Official Statistics, is that statistics should meet
user needs. This illustrates the importance of engaging effectively with users to understand

their needs, enabling us to maximise the value and impact of statistics. The Taking Part
survey has awide range of users: the following section outlines how users of the Taking Part
survey and DCMS can engage with one another, including through user events and online
channels of communication.

Taking Part User Events

DCMS has hosted events for Taking Part users since 2010. These events offer users the chance to
hear the latest Taking Part headline findings, to listen and feed into DCMS plans for the survey, to
showcase work they have done using Taking Part data and to network with other users. User input at
these events is invaluable to DCMS as it helps us to understand how the Taking Part survey is being
used and what we can do to make Taking Part data more accessible and therefore to increase the

impact it has.

The most recent event for users of the Taking Part Survey was held at DCMS in July 2015. The event
included presentations from DCMS, as well as from the UK Statistics Authority and The Audience
Agency (a not-for-profit charitable organisation), who talked about using Taking Part data to build a
population-profiling tool. All presentations along with feedback from the event have been published on

the DCMS website?®.

Agenda of the July 2015 Taking Part user event

Department
for Culture
Media & Sport

Welcome to the Taking

L

Part User Event

Department
for Culture

Media & Sport

Taking Part

A Historic England

Pogsd 1]

N

—

A~
[ 0l

oy,
S
&

O
oL

13:30
13:40
14:00
14:30
15:00
15:15
16:20
16:30

Welcome

10 years of Taking Part, DCMS

Using Taking Part to build the Audience Spectrum, Audience Agency
Initial findings from the Taking Part longitudinal survey, TNS BMRB
Break (tea and coffee)

The future of Taking Part (presentation, discussions and feedback)
Ed Humpherson, UK Statistics Authority

End

The next user event will be in the second half of 2016, and will be advertised via the Taking Part

newsletter, as well as on gov.uk.

15 https://www.gov.uk/government/publications/2015-user-event-taking-part-survey
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Day-to-day communications

As well as the Taking Part webpages on gov.uk and the new Taking Part website, DCMS use online
newsletters, the DCMS statistics Twitter account (@DCMSInsight) and notices in survey releases to
raise user awareness of relevant issues. You can sign up to the Taking Part mailing list here®, and

you can follow us on Twitter here'’.

The DCMS Insight Twitter account

Q Home ’ Moments QNcnﬁcanons )vd Messages ’ Search Twitter Q :?-L I'_' Tweet

A

Department
for Culture

H TWEETS FOLLOWING FOLLOWERS LIKES LISTS & &
Media & Sport 204 124 529 57 1 Edit profile
. Tweets Tweets & replies Photos & videos Who to follow - Refresh - View all
DCMS Insight P e e
@DCMSInsight Pinned Tweet P Left Foot Forward CLefiFo
Official Twitter account for statistics and :--.- DCMS Insight @DCMSInsight - 30 Dec 2015 f 2+ Follow
data science from the Department for - On the 17th December we released new N
Culture, Media and Sport. All tweets . P Telegraph Politics Q Tel
witten by the statistics team, Taking Part statistics. You can see them o
@ London here: ow.ly/W12qx e Brntras £

We've already done a lot to develop the Taking Part survey, and we plan to do a huge amount more:
we’re looking forward to the future and we’d be interested to hear your views on what we’ve outlined
in this strategy. If you wish to get in touch with the Taking Part team at any time, you can reach us
directly by emailing takingpart@-culture.gov.uk.

16http://culture.us5.list-manage.com/subscribe?u=75369368ec98d5e713dae3779&id=f8b0e8d3ba
17 https://twitter.com/dcmsinsight



http://culture.us5.list-manage.com/subscribe?u=75369368ec98d5e713dae3779&id=f8b0e8d3ba
https://twitter.com/dcmsinsight
mailto:takingpart@culture.gov.uk

Department for Culture, Media and Sport
Taking Part: the next five years 23

Annex A: Taking Part Timeline

Anticipated timeline for developments to the adult Taking Part survey over the next 18 months.

Updates to cross

Recruitment to
longitudinal web
panel begins

sectional adult
questionnaire

Initial survey sent
out to online
panel recruits

Q1 survey sent
out to online
panel recruits

Q2 survey sent
out to online
panel recruits

Updates to cross

sectional adult
questionnaire

Q3 survey sent
out to online
panel recruits

Q4 survey sent Updates to adult
out to online longitudinal
panel recruits questionnaire

Q1 survey sent
out to online
panel recruits
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Annex B: Summary of user feedback

This annex summarises feedback DCMS has received about the Taking Part survey via the user event
in June 2015, the user consultation in the autumn of 2015%°, and via conversations with policy makers
and academics that have been held over the last seven months. It has been structured to reflect the
headings under which views were sought in the user consultation.

Overall summary

Almost all the feedback received about the Taking Part survey and its continuation in the future has
been highly positive. Many have highlighted the unique nature of Taking Part data, citing it as the only
source of national level data on adult and child engagement with and participation in cultural sectors,
and the only data source that includes and captures the opinions of people who do not participate in
arts or culture. Several users have also told us that the longitudinal element of Taking Part is vital,
helping to understand the reasons behind changing participation levels.

Uses of the Taking Part survey referred to have included: understanding the scope of public
engagement; informing policy; informing strategy; using the data as a benchmark when looking at other
surveys in the culture sectors; and making the case for the value of the arts sector.

DCMS received 15 responses to the user consultation. These were from a wide range of organisations,
including umbrella organisations that represent and/or support large numbers of groups in the arts or
charity sectors, individual academics, other Government Departments, a city council, DCMS and
DCMS ALBs (listed at the end of this annex). In addition DCMS had conversations with many different
groups including policy makers, academics and other government departments, to help inform this
strategy.

Questionnaire content

Summary of feedback

e The breadth of interest across Taking Part topics varies among users. Some users have a
narrow interest in one or two topics, but a greater number have a broad interest across multiple
cultural/arts/sporting sectors: users want to be able to create and understand the bigger picture
of how people are using their leisure time.

e The detailed demographic questions are considered very important, as they allow users to
understand who is and who is not participating.

e Some users feel that adult sport questions should be dropped as headline figures come from
the Sport England Active People Survey (now the Active Lives Survey). However, the
importance of retaining data for child participation in sport is also recognised.

e There is consensus that current questions around digital engagement in arts and culture and
broadcasting are out of date and in need of revisiting.

¢ Questions on the Olympics are no longer seen as relevant.

e Users support harmonisation with other surveys where harmonisation offers richer sources of
data on specific issues, or the opportunity to shorten the Taking Part survey.

Our response
For the start of 2016/17:

e There are only two topic areas that are being dropped from the survey. Questions about the
Olympic and Paralympic Games (which are no longer relevant) and questions on digital radios
(where it was felt data are better collected by Ofcom surveys).

18 https://www.gov.uk/government/publications/2015-user-event-taking-part-survey
19 https://www.gov.uk/quidance/taking-part-user-engagement-2015
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¢ New guestions around digital engagement and viewing platforms have been added and some
small changes have been made to existing questions to reflect more digital activity, we will
continue to look to develop these areas for 2017/18.

¢ DCMS has looked across several Government surveys while reviewing the questionnaire and
has harmonised adult sports questions with the Active Lives Survey, volunteering questions
with the Community Life Survey, run by Cabinet Office, and updated a small number of
demographic questions to align with harmonised questions recommended by the Office for
National Statistics.

e Additional questions on physical literacy, and revised questions on attitudes towards sport and
volunteering in the sports sector are expected for October 2016. These questions will be
aligned with the Active Lives Survey.

o New guestions that ask respondents what prevents them from patrticipating in the cultural and
sports sectors are also planned for October 2016.

A more detailed summary of the changes to the adult questionnaire is given in Annex C.

e In general, users are supportive of having a rotating questionnaire modules.

¢ Questions that support headline statistics on participation should not be in the rotating modules,
and neither should questions relating to sectors that are evolving rapidly (such as the digital
sector).

o Users preferred that questions should be included in the questionnaire once every two years,
rather than once every three years, in order that data remain timely.

Our response

e The majority of questions in the Taking Part survey will continue to run annually, with rotating
modules introduced for some less volatile questions. More details are provided in section 2.

e The majority of rotating modules have been grouped into two blocks of questions which will be
run in alternating years. However, a small number of modules will be asked on a less regular
basis e.g. every four years.

e Having rotating modules also means there is the potential for extra questions to be added as
a one off in a single year.

Reduction in sample size

Summary of feedback

¢ Ingeneral, user are strongly against reducing the current Taking Part sample size. The sample
size is one of the main reasons the Taking Part survey is so valuable, as it allows the data to
be cut in a number of ways: by region, social class etc. Some of the samples sizes are already
small when doing these analyses and would become unusable if further reduced.

Our response

e The quality of the headline survey estimates has been prioritised when considering
developments to the survey. Proposed changes to the Taking Part survey methodology
outlined in section 1 of this strategy should protect the effective sample size used to generate
headline estimates of participation, as well as continue to grow the longitudinal panel.
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In general, users think DCMS should investigate online data collection.

There are concerns among users that online data collection could miss older respondents or
those from disadvantaged areas, or risk high rates of non-response more generally.

Some users are cautious about whether it will be possible to collect the same high quality data
online, and are concerned that a change in methodology could impact on the National Statistics
Status of the survey.

Our response

From 2017/18, longitudinal data will be collected online, but fresh sample data (used to
estimate headline participation figures) will continue to be collected face-to-face, protecting
the quality of these estimates and their National Statistics status.

A shift to collecting longitudinal data online will mean that those without internet access cannot
take part in the longitudinal survey. However, the exclusion of off-liners is unlikely to reduce
the usefulness of the longitudinal data (see section 1 of this strategy for more information).
Rather than filling in one long questionnaire per year, longitudinal respondents completing the
Taking Part questionnaire online will be asked to fill in a series of shorter questionnaires
throughout the year, receiving a cash incentive each time, to reduce drop outs.

We have initially assumed that a three-monthly data-collection interval will be optimal for
minimising panel attrition. As part of the development work in 2016/17, this assumption will be
tested using a split-sample experiment to look at the impact of different questionnaire
schedules on response rates and attrition.

Cross-sectional data will be collected via face-to-face interviews. DCMS will consider if and
when Taking Part can move to a ‘push to web’ in the future. For now, we will design new
questions so that they are “unimode” (i.e. work across a range of data collection modes).

Local level data

Summary of feedback

Some users would like to be able to report at a local level, and most of these said they would
be willing to accept a reduction in survey quality in order to do so.
Other users are not willing to consider compromising quality in order to get local level data.

Our response

We are maintaining the effective sample size of the Taking Part survey, therefore Taking Part
will not support local level reporting. However, there are options to boost the sample, which
could be explored in areas which would like to provide funding. We will also look at the potential
to model local area data based on multiple years of Taking Part data.

Sport England’s ‘Active Lives Survey’, running since November 2015, collects local-authority-
level data on sports participation in England. Sponsored by ACE, it will also collect high-level
information on arts attendance and participation in England between Nov 2015 and Nov 2016.
The first results from this survey will be available in early 2017. Going forward, ACE intend to
collect local-level data on arts attendance and participation every 4-5 years via the Active Lives
Survey.

The longitudinal element of the Taking Part survey is valued among users.
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In general, users would prefer that longitudinal data continue to be collected every year,
rather than less frequently, in order that significant changes or life events are not missed.

Our response

Longitudinal data will continue to be collected every year.

From 2017/18, longitudinal data will be collected online. This allows us to collect a greater
volume of data in a more cost effective way, while also having benefits for the cross-sectional
element of the survey.

Members of the online longitudinal panel will complete the questionnaire in a series of
modules. More details are provided in section 2 of this report.

An advantage of separating the longitudinal from the fresh sample survey is that the
longitudinal questionnaire can be tailored to the longitudinal sample, with more questions that
focus specifically on behaviour change and its drivers.

Under the new approach, every fresh sample respondent will be able to sign up to the online
longitudinal panel, so we will no longer lose potential panel members due to our 5,000 person
limit. By starting to recruit respondents to the online panel in 2016/17, it is anticipated we will
have a sample of about 5,000 in 2017/18, which could rise to 8,000 by 2020/21.

Data linking and administrative data

Summary of feedback

In general, users are happy for DCMS to investigate linking with administrative data sources
(presuming ethical considerations had been taken into account) where this would increase the
value and depth of the analysis of the Taking Part data, and/or if it would provide value for
money.

Data linking would be most useful at the individual level.

Our response

DCMS plan to link Taking Part data to administrative data on topics such as health, education
and employment.

For those that gave permission, DCMS has linked child survey data (11-15 year olds) with the
National Pupil Database (NPD). The first analysis from this will be published in 2016.

Future data linking is planned on topics including health, education and employment. New
guestions to request consent for linking survey data with administrative data will be included
in future surveys.

Permission to link 5 to 15 year olds’ survey data with the NPD will be included from April 2016
and we plan to include questions to enable linking to health data from October 2016.

The extent to which respondents use the current Taking Part outputs varies. The headline
documents are seen to provide a useful overview of research findings by some and as irrelevant
by others.

The majority of users would like a user-friendly, online data analysis tool, so that they can look
at specific areas of interest in more depth than is published in headline reports.

A clear priority for several users is the ability to access raw Taking Part data. These users
would like DCMS to release an open data set.

Several users would like to see DCMS publish more in-depth analysis of the Taking
and discussion around the results.
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Some users would like a dashboard of headline figures, rather than reports published as word
documents/PDFs.

Our response

DCMS will continue to produce biannual reports detailing headline trends, with breakdowns
by demographic groups. However, the commentary and accompanying tables will be reduced.
These biannual reports will be complemented by a new online analysis tool that will enable
users to query the Taking Part data themselves. We plan to launch this tool in July 2016.
Record level datasets will continue to be available to download from the UK Data Service.
DCMS also intend to publish an open data set.

DCMS will continue to develop the short stories approach to providing topical analysis with a
focus on a particular theme or question. Going forward DCMS will publish two sets of short
stories a year (in April and October). User suggestions for content are welcomed.

User consultation responses received

DCMS received 15 user responses to the consultation that ran between July 2015 and October 2015.

These

are listed below, and include: umbrella organisations that represent and/or support large

numbers of groups in the arts or charity sectors; individual academics; other Government Departments;
a city council; DCMS; and DCMS Arms Length Bodies.

Culture/Arts organisations and Funding Bodies

1.

2.

Small Charities Coalition: a national umbrella organisation and capacity-building organisation,
with over 7,000 members (small charities and supporters).

Voluntary Arts: a body that represents and supports creative cultural activities across the UK
and Ireland.

Joint response from the Museum Sector: on behalf of membership bodies representing
museums of all types and sizes (Association of Independent Museums, Museums Association,
National Museum Directors’ Council and University Museums Group).

The Audience Agency

Academics/Individuals

5.
6.

Dr. James Doeser, Freelance researcher, writer and consultant
Dr. Mark Taylor, Sheffield Methods Institute

Local Government

7.

Manchester City Council

DCMS Non-Departmental Public Bodies

8.
9.

10.
11.
12.

Arts Council England
Historic England
Sport England

British Film Institute
The National Archives

13. Heritage Lottery Fund

Government Departments

14. Department for Education
15. DCMS Evidence and Analysis Unit
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Engagement with academics

In addition to the user consultation, DCMS held a meeting with academics working in the fields of
culture and sport in October 2015. The purpose of this meeting was to establish opportunities to
increase the value and impact of Taking Part. Academics from the University of London, the Arts and
Humanities Research Council, Loughborough University, the University of Sheffield, the University of
Birmingham and a freelance researcher associated with Kings College London attended.

The Taking Part team has also consulted academics via the DCMS Science Advisory Council, at their
meeting in November 2015. This provided input into direction and strategy for the survey.
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The table below provides a summary of the question topics included in the face-to-face adult Taking Part questionnaire 2015/16 to 2020/21.

Survey section 2015/ | 2016/ | 2017/ 2018/ 2019/ 2020/ Summary of changes
16 17 18 19 20 21
Household details X X X X X X No changes.
Subjective well-being X X X X X X From April 2016, all four subjective well-being questions will be asked

together, in this section.

Socialisation X X X X X X From April 2016, questions about activities done while growing up

include more digital options, such as: playing computer games; coding;

creating art digitally; and using social media, email or blogs.

Screeners and frequencies X X X X X X From April 2016, question about free time activities includes:

— free time activities e Going to the library.

e Separate options about video/computer games played on a
console/computer or on a tablet/mobile phone

e New questions about TV programmes watched and how.

Screeners and frequencies X X X X X X From Apr 2016, new options added to arts screener questions:

— arts, libraries, archives, e Alllibrary questions will be asked to all library users, rather than

museums and heritage just those using the library in their own-time or for voluntary
work.

e Question about how people use the library updated.
e New guestion on why respondent visited an archive.
Screeners and frequencies X X X X From Apr 2016, a number of questions will be included as rotating
— arts, libraries, archives, modules:

museums and heritage. who respondents visited a heritage site with

Rotating modules (Block 1) the location of the heritage site

historic re-enactments

who respondents visit a library with (new question)
how travelled to a library (new question)

how long it took to travel to the library (new question)
how far travelled to a heritage site (new question)
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e who visited museum with (new question)
¢ location of museum (new guestion)
e how far travelled to museum (new question)

Screeners and frequencies
— arts, libraries, archives,
museums and heritage.
Rotating modules (Block 2)

From Apr 2016, questions on venues respondents have been to live
music/arts events have been moved to a rotating module.

Screeners and frequencies
— DCMS sponsored
museums

For one year from April 2017 to March 2018, new question about visits
to DCMS sponsored museums will be included.

Screeners and frequencies

— walking cycling and sport.

From April 2016 these questions will be changed to align with new
Active Lives Survey questions. New questions on attending live sporting
events will also be included.

New questions on physical literacy, perceived sporting ability and
attitudes to sport planned for October 2016.

Digital (NEW for Apr 2016)

From April 2016:
¢ New questions focused on digital participation in DCMS sectors.
e Updated questions on visiting websites/using apps.
e Questions on internet use moved to this section.
e Updated social media questions.

Details of participation

From April 2016:

e Questions asking how likely it is the respondent will do an
activity again have been removed.

¢ Updated question about library services respondents were
dissatisfied with.

e Archive/record offices questions reinstated.
New question asking whether respondents work in an ‘historic’
building or area.

Details of participation —
rotating module

From April 2016, question asking the extent to which respondents agree
with opinions others have expressed about the arts has been put in a
rotating module.

Barriers to participation

From April 2016, archives/record offices question reinstated.

New questions to be developed for Oct 2016. New questions will be
asked of all respondents who say they have stopped doing activities,
rather than just of respondents who report a limiting illness or disability.
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Life events (longitudinal X Questions will move to the online longitudinal survey during 2016/17
only) and fully from Q1 2017/18.
Face-to-face survey from April 2016: new options added to libraries
guestions.
Changes to participation X Questions will move to the online longitudinal survey during 2016/17
(longitudinal only) and fully from Q1 2017/18.
Factors affecting X From April 2016, question about feeling a loss if forced to give up
participation certain activities will be dropped.
Internet use X From April 2016, these questions have been moved to the new digital
module.
Volunteering X From April 2016:
e Screener question has been dropped (in line with volunteering
guestions in the Community Life Survey).
e New guestions on frequency of volunteering and motivations.
Charitable giving - headlines X From April 2016, questions on value of giving will be dropped.
Charitable giving — rotating X From April 2016, questions covering why the respondent donated
module money, what would encourage them to give money, and whether they
think they will give more or less money in the next 12 months have
been moved to a rotating module.
Community cohesion/ X From April 2016, new question asking how long respondent has lived in
belonging their area.
Public participation X From April 2016:
e Options on libraries have been added to several questions.
e Question about what makes respondent proud of Britain has
been moved to this section.
Olympics X These questions will be dropped after March 2016.
First World War X These questions will run until March 2020.
Broadcasting X From April 2016:
o Digital radio questions will be dropped.
e Questions around accessing the news have been updated, with
new questions about reading the news online.
Demographics X From April 2016, employment and income questions have been revised

to bring them in line with Office for National Statistics harmonised social
survey questions.
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Questions to be kept in the Taking Part survey: dropping these questions was not considered during
the questionnaire review, although there are a few small changes for April 2016 (noted in pink).

type of event...?

SECTION \ég%IEABLE QUESTION OPTIONS
(See full questionnaire for list of
{ARTP1to Ir(l)Lhdeolﬁzt;nZ n;]f)mg:éhave activities: one additional category
ARTP26} you dc y has been added, one removed and
activities? . :
one moved to the digital section)
1. In your own-time
2. For paid work
{ARTP1A to In the last 12 months, have 3. For academic study
ARTP25F} you done this ....?7 4. As part of voluntary work
ARTS 51. FDor s’(t)rl?e other reason
PARTICIPATION -1- pontknow
SCREENER
AND
FREQUENCIES 1. At least once a week
2. Less often that once a week but
. at least once a month
How often in the last 12
{APFRQL1 to months have you done 3. Less often than once a month
APFRQ27} this.. 2 but at least 3 or 4 times a year
e 4. Twice in the last 12 months
5. Once in the last 12 months
-1. Don’t know
{ARTA1 to In the last 12 months, have (See full questionnaire for list of
ARTA22} you been to any of these activities: one additional category
events? added)
1. In your own-time
{ARTA1Ato | 'nthe last 12 months, have g Eg ggfd\éﬂlé study
ARTAZ21F} Bé?/:ntigen t,? any of these 4. As part of voluntary work
ARTS T 5. For some other reason
ATTENDANCE -1. Don’t know
SCREENER
AND
FREQUENCIES 1. At least once a week
2. Less often that once a week but
. at least once a month
{AAFREQ1 to zgvr\]/tggtig\'gthgu%—sgelnzto this 3. Less often than once a month
AAFREQ21} y but at least 3 or 4 times a year

4. Twice in the last 12 months
5. Once in the last 12 months
-1. Don’t know
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During the last 12 months, 1. Yes
{SCLIBRARY} | have you used a public 2. No
library service at least once? | -1. Don’t know
1. In your own-time
2. For paid work
{LIBRARYA to Ir:)ahﬁslzjtalzurgﬁgt”hbsrgrlave 3. For academic study
LIBRARYF} youl ?p y 4. As part of voluntary work
service ....7
5. For some other reason
-1. Don’t know
LIBRARIES How often in the last 12
SCREENER months have you used a
AND T .
public library service...? 1 At least once a week
FREQUENCIES All library users will be asked ‘
: . 2. Less often that once a week but
this question from Apr 2016,
. . at least once a month
rather than just those using 3. Less often than once a month
{LIBFREQ} the library in their own-time : )
: but at least 3 or 4 times a year
or for voluntary work. This o
: 4. Twice in the last 12 months
differs from other sectors, .
5. Once in the last 12 months
where only those )
A . : -1. Don’t know
participating in their free-time
or for voluntary work are
asked.
1. A city or town with historic
character
2. A historic building open to the
public (non-religious)
3. A historic park or garden open to
the public
4. A place connected with industrial
history (e.g. an old factory,
dockyard or mine) or historic
transport system (e.g. an old ship
In the last 12 months have or railway)
{SSCCHHEI?QIg TO you visited any of these 5. A historic place of worship
places? attended as a visitor (not to
HERITAGE worship)
SCREENER 6. A monument such as a castle,
AND fort or ruin
FREQUENCIES 7. A site of archaeological interest
(i.e. Roman villa, ancient burial site)
8. A site connected with sports
heritage (e.g. Wimbledon) (not
visited for the purposes of watching
sport)
9. None of these
1. In your own-time
{HERITAGEA | In the last 12 months, have | 2 ~OF paid work
3. For academic study
to you been to any of these 4. As part of voluntary work
HERITAGEF} | places.... -ASp y

5. For some other reason
-1. Don’t know
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How often in the last 12

1. At least once a week

2. Less often that once a week but
at least once a month

3. Less often than once a month

{HERFREQ} n:gg;r;sliﬂg\{[ﬁi)s/ou'?been 0 but at least 3 or 4 times a year
P T 4. Twice in the last 12 months
5. Once in the last 12 months
-1. Don’t know
During the last 12 months, 1. Yes
{SCMUSEUM} have you attended a > No
museum or gallery at least 1 Don't k
once? -1. Don’t know
1. In your own-time
2. For paid work
{MUSEUMA to I%Lhztigﬁtdiﬁ Q?nnjgzh%a\éf 3. For academic study
MUSEUMS AND | MUSEUMF} )g/allery ) 4. As part of voluntary work
GALLERIES | |70 5. For some other reason
SCREENER -1. Don’t know
AND
FREQUENCIES 1. At least once a week
2. Less often that once a week but
Howofteninthe last 12 | SR AERRRIEE ot
{MUSFREQ} months have you been to a '

museum or gallery...?

but at least 3 or 4 times a year
4. Twice in the last 12 months
5. Once in the last 12 months

-1. Don’t know

CHARITABLE
GIVING

{GIVETY1-17}

In the last 12 months, have
you donated any money in
any of the following ways?

(See full questionnaire for response
options)
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