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business markets. 

As global business practices modernise and change, robust brand protection is important for the effectiveness 
of brand ow ners. 

This summary offers tips for businesses; and sets out relevant factors for brand ow ners to consider, w hen 
planning and establishing branding strategies for new and modern business operations. 

PROTECTION OF IP RIGHTS 
 Brand recognition can arise in many different w ays and as a result, brand ow ners should be flexible in their

planning as to how best to p rotect brands. 

First, the key to achieving effective b rand protection is through formal registration. Th is can be registration of 
trade marks, copyright or reg istered designs. 

Trade mark registration can p rotect company names, product brand names, logos and designs. Brand 
recognition can also be extended beyond names, logos and designs; distinctive shapes, colours and sounds 
can also be considered to be part of a brand. Three dimensional trade marks ("3-D t rade marks"), colour 
and even music (such as recognisable jingles) are also potentially protected th rough t rade mark registration . 

Singapore has recently recognised that shapes, colours and music can, in appropriate circumstances, be 
protected through trade mark registrations. For instance, the " Bombay Sapphire" gin bottle shape has been 
registered as a 3-D t rade m a rk in Singapore. Trade marks a re territorial in reach, so it is necessary to secure 
protection in each of the countries of interest. 

Some distinctive d raw ings or designs can be protected as copyrighted material. This can also apply to 
musical w orks. It is important to note that in some countries, such as Vietnam, a lthough copyrighted material 
is automatically protected, actua l registration of the copyrighted material could prove to be useful to the 
ow ner of the copyright as it can remove the burden of proving ow nersh ip of the copyright in the event of a 
dispute. 

Brand ow ners can consider p rotecting products that are uniquely shaped, through Reg istered Designs. The 
shapes of mobile telephones for example, some of w hich are recogn ised as symbolic of certain phone 
manufacturers, could be protected as registered designs. 
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CONCLUSION 
Modern businesses have a great variety of avenues to advertise and
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market their brands. A robust branding strategy will support and 
protect businesses in their work. Proper planning is crucial, and a 
comprehensive plan, exploring all the different options available, and 
taking into account long term goals and targets will benefit businesses 
and help them exploit their value. 

For questions or more information contact the UK Intellectual Property Office attache 

for the ASEAN region, Christabel Koh. 


Christabel.koh2@fco.gov.uk 
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