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CREATIVI
IS

BRITAIN & NORTH

UK creativity insgffes the world, producing a stream
of brilli ividuals and creative teams who are
hugeliNi®Ruential in global media, entertainment
and ts.

g onarich heritage, This brochure showcases the

UK's creative leaders, world-leading capabilities of
including musicians, film- the UK's creative industries,
makers, TV and theatre highlighting the winning skills

producers, authors, architects, andexperience that make

games developers, fashion them a first-class supplier
designers and publishers, and partner to markets
enjoy international acclaim. across the globe.

Renowned for their innovation
and originality, UK creative
pioneers and entrepreneurs
pride themselves on working
in cross-disciplinary
collaborative teams, providing
business with the creative
imagination that drives
commercial success.

Front cover:
Tenda Lamps
by Benjamin Hubert Ltd
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Detail of the funnel’,
Western Concourse,
King’s Cross Station

tncredibly creative nation that is great to
work with.

It has given me great pleasure to watch the UK’s
creative industries sector evolve and mature over
the years. In the last 15 years, in particular, it has
become number-one in the world — something that
I am immensely proud of.

SirJohn Sorrell
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Every country across the
globeis looking for great
creative partners. People want
to work with the most creative
people, companies want to
work with the most creative
companies, and cities want

to work with cities that have
the most creative people
inthem. That's why the UK

is the best-possible creative
partner for any other

nation worldwide.

Despite their individual

specialisms, all of the UK's
creative sub-sectors, from
advertising, animatio
architecture tomugy

and whichis the key engine
room of the UK's creative
industries. Since we started
the London Design Festivalin
2003, over 80 cities around
the world have started their
own versions. That speaks
foritself.

o1

A scene from War Horse
at the New London Theatre.

There are many secrets to

our success. A key factoris
the UK's very long-established
creative education system,
which s the best in the world.
This is rooted in the country’
system of art schools, of
which there are about
nationwide. These

elevision industry has
PUtstanding international
putation, exporting
programmes like Doctor Who
around the world.
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omgoonto enjoy
johal success.

me to study creative
disciplines at UK universities
and colleges and then decide
to stay on once they have
graduated. If you look at the
Architectural Association’s
list of graduates for the last
30 years, for example, it'saroll
call of some of the best and
most successful architects
inthe world. They include the
likes of the Iragi-born Zaha
Hadid, who set up a practice in
London upon graduation and
won the industry's prestigious
Pritzker Prize in 2004.
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The UK's creative industries
pride themselves on their
unusually diverse nature. If
there were an Olympics for the
creative industries, thereis no
doubt that Britain would come
top, because we would win

not only a lot of gold medals,
but also alot of silvers and
bronzes too. Nobody has the
extraordinary range, mix and
quality of creative expertise
and experience that the

UK does.

This is particularly true of
London. There are world-class
creative companiesin all parts
of the UK, but London is the
gateway tothemall. Itisa very
vibrant and international city,
and is widely acknowledged as
the creative and design capital
of the world. | could probably
list, for example, about 50
different design disciplines
that are practiced in London
at the very highest level,
something that is truly unique.
Most other major world cities
tend to focus on one or just

a few individual disciplines.
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The cross-disciplinary nature
of the UK's creative industries
isamajor advantage, as it
means that you can get people
from one creative specialism
reqgularly rubbing shoulders
with people from another
-which can prove invaluable
inthe sharing and cross-
fertilisation of ideas and
create areal buzz.
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Another important strength
is the international nature of
creativity inthe UK, due toits
cohesive multicultural society
and business environment.
The country is packed full of
creative people from overseas
who have set up businessesin
the UK because they regard

it as being the place tobein
terms of creativity, innovation
anddrive.

|
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Tech City in East London is fast
becoming the digital capital

of Europe. It brings together
the creativity and energy of
the creative industries with
that of small fast-growing
digital technology companies.

Having such a globally
minded creative community
inevitably makes the UK a
more attractive nation to
within the eyes of overs
buyers and investors.

Strike Suit Zero,
Born Ready Games

The UK has the largest games
development sector in Europe,
generating £2 billionin global
sales each year.
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o 6 Tkea Development, Wuxi, China,
designed by BDP for IICC

The UK architecture industry
enjoys a global reputation for
professionalism, integrity,
design flair and delivery.

“The UK has always
had a thirst for new
ideas; it is engrained
in our character,
our national DNA.”

The UK has always had athirst ~ The
for new ideas; it is engrained )
in our character, our national
DNA. Because Britainis a small
island, we have alwaygso ‘
tobeagreat tradingna d positive way. Not only was
andonethat is igge Xp the Games a once-in-a-lifetime
international showcase for the
country's top-class sporting
credentials, it also highlighted
the UK's burgeoning status

as a dynamic, world-beating
creative hub, helping us create

pic S@Mes provided
€M Us springboard for
wth, enabling the world

UK excels. successful international
Perhaps more than any Ip:)anrtr;(;f:lps forthe very
other sector, the UK's creative 9 )
industries have the potential
to grow considerably over the
next five to10 years.
SirJohn Sorrell

Business Ambassador
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The UK is a world-leading hub
for the creative industries

o1

The UK has one of the largest
creative industries sectorsin
the world.

02

Billions of pounds-worth
of creative products and
services are exported by
the UK each year.

Animated character
Sarkoja fromJohn Carter,
VFX by Double Negative

Plumen light bulb

originality, entre
eff rofessional management.

05

Successful creative clusters are
located across the UK, offering
world-class expertise and
facilities. Hubs include Bath,
Brighton, Bristol, Cambridge,
Edinburgh, Guildford, London,
Manchester, Oxford and
Wycombe-Slough, to name
just a few.!

Aerobladesisamodular
LED-basedurban lighting
system, designed by
Speirs + Major
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Approximately 100,000
students graduate annually
inthe UK in subjects such as
architecture, design, music,
fashion, digital media,

o7

The UK's creative industries

are at the forefront of

innovation. Creative firms .
in almost every UK region

are twice as likely to have
introduced new products

tothe market as businesses

in other sectors.?

08

Creative businessesinthe
UK are supported by a robust
intellectual property regime
and reqgulatory framework,
as well as by internationally
renowned trade associations
offering professional
guidance, trainingand
development.

Nicholas Kirkwood,
The Shoe Galleries, Selfridges



Creative nation

; 1,.» JK’s reputation. for producmg c?“ea‘fwe and effectlve

- business-focused advertising campaigns for mternatzonal

. clients is the best in the world. Admired globally for their '-'1'\‘3‘
creativity and entrepreneurialism, UK agencies have produced
. some of the most recognised and innovative advertisements
of recent years and regularly vie with the US for lnternatlonal

industry leadership. R

McCann
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The UK is the fifth-largest advertising
market in the world

&PveDDB, ‘The Bear
the Hare’for John Lewis

Employing nearly 270,000 people ~ Asaconsequence, advertising

nationwide, the number of is @a major source of export

advertisingagenciesintheUKhas  revenue for the UK, selling over

increased significantly in recent £2 billionin services overseas

years?, and includes many small each year®. In addition, successful

start-ups and independents. advertising helps UK brands

Londonis a particularly important ~ enjoy strong international re seeking to internationalise
cluster, with over two-thirds recognition, enabling the UK to eir brands.

of international advertising export a much wider range of

agencies basing their European goods and services.

headquarters in the capital®,
including world-leading names
such as Saatchi & Saatchi,

Ogilvy & Mather, Leo Burnett,
Lowe, BBH, Mother, M&C Saatchi,
WCRS, Abbott Mead Vickers, WPP
and TBWA*“. UK advertising
executives are also prominent
among the leadership of the US
and Asia-Pacific offices of

isamong the dinthe
world, setg

£ 2billion

Advertising is a major source of

crgation, is a global leaderin
s of access to digital television

advertising agencies. ndradio and has a highly export revenue for the UK, selling
successful e-commerce sector. over £2 billion in services overseas
The UK punchedw. This creates the perfect base for each year®.

developing the integration of
communication channels, enabling
UK advertising agencies to produce
campaigns that specifically suit a
brand and its key consumers across
two most-awdarded countries for all media platforms.
creative advertising’. Creativity is
fuelled by the multicultural nature
of the UK, which gives the country’s
advertising sector a highly diverse
pool of ideas to draw upon to create
effective global campaigns, suitable
for every continent.

Digital advertisingis a particular
area of strength. The UK has the
most advanced digital advertising
market in the world, with over

30 per cent of expenditure online®.

Ministry of Sound ‘Chilled’
campaign created by Foldy
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games. Key regional hubs include Bristol, CardifjNRQu
London and Manchester.

Shaun the Sheep
© Aardman Animations Ltd 2012
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Offering expertise in a wide range
of specialisms, the UK animation
industry is original, eclectic and
celebrated for its great, ironic
sense of humour and ability to
deliver mass global appeal. It is
particularly acclaimed for its
pre-school storytelling and design
animation, producing such hits

as cut-out multimedia animation
TV series Charlie and Lola (Tiger
Aspect Productions). It also has a
global reputation for its expertise
in short film animation, such as
Aardman Animation’s Oscar-
winning Wallace & Gromit series,
and stop motion animation, as

for TV commercials and feature
films. Increasingly, UK animation
studios work in collaboration with
overseas partners, particularly in
the US, helping them to deliver thei
output to a wider global audi

The UK animation industry ishighl
successfulin terms of the ancillary
licensed products thajg

reat culturalimportance,

co N
showcased in Fantastic Mr. Fox &d its purely economic
and frankenweenie. IMcance, UK animation has

The UK animationin r

ave become true
global phenomena.

Renowned for the development
and use of innovative techniques
and technology, UK animation
companies are pioneersin the
production of computer-generated
animation for video games, and
computer-generated visual effects

contributing to the country's
identity, fuelling children’s
imagination and helping

to promote the UK globally.

Animationis the type of business
that is central to the future of the
UK economy -knowledge intense,
IP generating and with real export
potential. Thanks to a generous tax
relief system, strong support from
broadcasters such as Channel 4,
more flexible scheduling and the
soaring popularity of the internet,
the UK animationindustry is

well placed to go from strength

to strength.

’ of the UK econ

Creative nation

Top-rating international
show, Peppa Pig

Animation is the type
of business that is
central to the future

knowledge
" generating

-based Red Kite
as become a major

lationships with partners
throughout the world, developing
projects with most of the major UK,
European, North American and
Asian broadcasters and producers.

Overseas successes include Red
Kite's Dennis and Gnasher cartoon,
based on the much-loved Beano
character Dennis the Menace,
which has been sold to markets
such as the US and Australia.

"Overseas sales provide the
majority of our project financing,”
states co-founder Ken Anderson.
“Key marketsinclude ASEAN,
Australia, Canada, France,
Germany and the US."

www.redkite-animation.com
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Architecture

UK architects have been working internationally
as a profession for over 100 years and are held

in extremely high regard, designing some of the
world’s most recognisable buildings and structures.

VA, “‘1“:‘&‘ ‘\ )

ﬁ

Guangzhou Opera House,
China, Zaha Hadid Architects
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UK architects are
highly active in urban
regeneration, having
played a leading role
in the broad range of
sustainable projects
linked to the London
2012 Olympic and
Paralympic Games.

Velodrome at the Olympic Park
by Hopkins Architects

The UK excels in the architecture
of transport infrastructure, with
UK architects regularly involved in
the extension and redevelopment

As our cities grow ever larger the
need for a sustainable future has
become increasingly urgent. UK
architects have met this challenge
by providing an unparalleled
diversity of experience, strength
in depth and world-leading technical
expertise in areas such as low
carbon, responding to changing
population, energy, transport and
sustainability challenges, and
building information modelling.
They create environments that
are visionary, sustainable and
cost efficient.

and international airports. W,
you check in at Madrid Baraj
Terminal 4, for example, you are

doing soina building designed by
Rogers Stirk Harbou ers.

UK architects are highly active in
urban regeneration, having playe
aleading role in the broad rang
sustainable projects linked to th

Middle East, China
rth America, with many
tices setting up offices there.

;Z:;onngégx;nm . The Royal Institute of British
y p. Architects (RIBA) sets the
regeneration ofhe r . .
h ® -iso professional and educational

London area.

standards for architects, bothin
respon for

the UK and overseas, and is highly
influential globally. It validates
over 90 courses in 23 countries'.

Sig some of
porting venues
as high-profile
Hopkins Architects
designed the 2011 Cricket World
Cup stadiumin Pune, India,

for example, while Zaha Hadid
designed the Guangzhou
OperaHouse in China.

Many foreign-born architects
decide to base themselves as
practitionersinthe UK once they
have completed their studies. This
gives the country one of the most
internationalised communities

of architects in the world, whose
diverse backgrounds, influences
and ideas all contribute to cutting-
edge creativity.

of major railway and metro stations

firm, which is currently working
on a new campus for the University
of Reading in the Iskander region of
Malaysia - an hour's drive from
Singapore-, attended briefing days
organised by UKTI to give them an
understanding of how to do
business in different countries
around Asia.

Oncein Singapore, group director
Mike Warren met the local UKTI
team who made useful
introductions to local businesses.
The company has since partnered
with one such contact, AKDA
Architects, to bid for new work.
"UKTI's combination of local and
regional knowledge helped us to
manage our expectations as we set
upin Singapore,” says Warren.
"Without a shadow of a doubt, our
association with UKTI has given us
credibility and allowed us to
jump-start relationships with new
potential partners.”

www.scottbrownrigg.com


www.scottbrownrigg.com
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The UK has the largest games Allthe large international studios Case Study

development sector in Europe, have UK-based developers, and Serious Games

generating £2 billioninglobalsales  many have established their International

each year and contributing some European headquartersin Britain.

£1billion to national GDP'. A major draw is the quality and Serious Games was spun out of

Key centres include Brighton, size of the British games audience, ~ the Serious Games Institute at

Cambridge, Dundee, Guildford, which is one of the most established, ~Coventry University in 2012 to

London, Liverpool, the Midlands, diverse and progressive inthe world. ~ develop commercial products that

Newcastle and Yorkshire2. ] bring the excitement of computer
Astrong commitmenttoresearch  yamesinto real-life applications.

Globally renowned for their and development helps UK games

innovation, UK computer games studios embrace new technologies ~ Recognising from day one the

studios create diverse, humorous and stay ahead of the game. British ~ needtogo global, Seriou

and eclecticinteractive games designers have creatednew ~ immediately began tore{g

entertainment widely regarded for  genres, from massively multiplayer ~ Potential overseas

its excellence by an international online games to god simulations, as
audience. From Tomb Raider to well as leading in the development
Harry Potter to Grand Theft Auto, of other categories, including
UK-made games rank among the real-time strategy, racing and
most popular in the world. role-playing games.

d potential
The UK is home to some of the The UK is increasingly successful Nis helped it to decide on
world's most profitable games at producing games for social and : or its regional hub.
development studios, all of them mobile platforms, and many
with a proven track record of companies are taking advaniige as the local knowledge
developing, publishing and of the new opportunities offefed ontacts youneedto get you
distributing first-class content, by self-publishing’. front of the right people,” says
both at home and abroad. Tim Luft, managing director of

Ninety five per cent of UK games Anditis not just esca 1S3~ Serious Games International.
second games th d. "Trade missions are an inexpensive

developers export at least some .
The UK gamegin and effective way to get a feel for

of their products? and on average

45 per cent of turnover is actively enga cial issues new markets, and launching our
generated from international anq o2 a I|shed. new Singapore office through the
sales®. Established overseas Serigs e.Inparticular, - gyerseas Market Introduction
markets include the US, Europe, ¢ dleader n creating  gervice (OMIS) really kick-started
Canada and Japan®. mes oth entertain and our business there.”
e te children. Key examples . . .
The high quality of the country’ |ude Moshi Monsters, made by www.seriousgamesinternational.
games output reflectsa st itish entertainment company com Grand Theftuto .
bedrock of technical t an Mind Candy. Rockstar Games

A strong commitment to
research and development
helps UK games studios
embrace new technologies
and stay ahead of the game.



www.seriousgamesinternational.com
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The reputation of UK design around the world
has been growing steadily over recent years.
The country has an extremely long history
and track record in design dating back to

the 19th century. |

Mercury high-speed train
concept by Priestmangoode:
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The UK's commercially focused Such capability is in high global Adept at rejuvenating and
design businesses create demand, with UK designers reinventing itself by embracing new
everything from consumer successful not just in established techniques and modes of business,
electronics to corporateidentities, ~ markets such as the US and sustainability is increasingly at the
interiors to interactive interfaces, Europe, but also in the Middle heart of the UK design industry.
and furniture to Formulalcars, East, Asia, including China, and A growing number of British design
exporting their services to parts of South America, which firms are demonstrating how
commercial partners across are increasingly embracing design designinvestment can address
the globe. The country also has asanimportant element of greenissues forindustry and are
abuoyant craft sector, with a high commercial strategy and building waste-reduction criteria
number of smaller companies international competitiveness. and environmentally friendly
and individuals engaged in Leading names include Thomas materials into their projectg
contemporary, traditional and Heatherwick, designer of the
heritage crafts and taking Lubetkin Prize-winning UK Pavilion
advantage of aninternational at the 2010 Shanghai Expo and the
renaissance in interest in this field. London 2012 Olympic cauldron;

. . - Terence Conran; Tom Dixon;
Passionately creative and original,

UK designers excel at problem

Ross Lovegrove; Wally Olins and
. . Jonathan Ive, designer of the
solving and are very business and . . .
. iPod, iPhone and iPad.
client focused. They are renowned

for taking into account the needs Supporting the UK design industry
and wants of customers and is the country's unrivalled design
interpreting them in a way that education system, epitomise,

is innovative, quirky and unique. by internationally respected

institutions like the Royal College

of Art and Central Saint Martins

College of Artand D

Attracting a high rtion

students fromoveRicaNese feed

into the UK's cclaimed, Brighton Bistro chair,
vibrant de ST Y. Lee Broom

The UK design industry offers
world-class expertise and
experience across a wide range
of sectors and disciplines, with
companies often excellingin
more than one specialism.

Key strengths are in branding and
communications; product design;
building and interiors design;
multimedia, web and games desi
as well asin design strategy

and management.

we
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Digital medla

At the forefront of the international digital revolution, the (L

UK combines cutting-edge digital technology and creativi
in areas such as TV, film and radio production; music; vz%

game development and mobile telecommunications. %

Moshi Monsters, the social networking
online game played by 50 million children
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A strong tradition of innovation
and creativity is fostered by
smaller companies working

with larger ones.

The UK has had a number of
globally renowned achievements
in digital media. It pioneered

both digital television and radio;
has played a major rolein the
development and deployment

of higher-speed broadband; and
is a key player in the development
of mobile, small-screen content.

The UK Government is committed
to building the infrastructure that
supports the fast-growing digital

media sector. Key initiatives include

supporting the development

of Tech City in London's East End.
Originally a small cluster of
high-tech firms, Tech City has
grown dramatically in recent years
tobecome London’'s leading
destination for digital, creative
and high-technology companie
helpingitinits aspirationto be

the digital capital of E

Almost all the rgj
|

b
technology eNaave
N d by
blis/e digital

operationsin

sumers have
te for new digital
services, igh levels of take-up
of new networks and devices.

Another draw is the highly
educated and skilled digital
workforce. Over 120,000 people
study digital media disciplines' at
UK-based universities.

Digital Britain

- The UK s Europe’s largest market

for MP3 players, digital music
downloads, flat panel TVs and
video games2.

- The UK has one of the highest
numbers of Wi-Fi hotspots
in the world.

- The UK is ranked as one of the

world's top internet gateways, wit
dwidth

very highinternatio

and a significant entaQf

-80 per cent
had anj

arly nalf of all UK adults
usspocial networking sites such
Facebook and Twitter®.

- 44 per cent of UK homes have
a Digital Audio Broadcasting
(DAB) receiver®.

- The UK has more than 70 legal
digital music services®.

- Half of all UK adults own
asmartphone’.

- The UK has the biggest
e-commerce market in Europe®.

Case Study
RealtimeU

isa CRstud® in North
nSWQat cpates visual
for marmgking campaigns
| projects.

Realtime

ed a10-day market visit, for
ich UKTI provided background
research and a grant of 50 per cent
of the costs involved. Speaking to
prospective clients during the visit,
it became clear that the company
didn't actually need a physical
presence to pursue businessin

the US, saving it unnecessary
costs and effort.

“There's no more effective way

to understand your target market
thantositdowninfrontofa
potential client for a frank and open
discussion,” says Tony Prosser,
managing director at RealtimeUK.
"UKTI's support has been
massively beneficial, helping us to
make the most of our market visit.”

www.realtimeuk.com

Psonar, pay-as-you-go
music streaming service

% |
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EXxperience
economy

The UK is one of the world’s leaders in the aptly named
‘experience economy’ — the creation and operation

of visitor attractions such as museums, art galleries,
heritage sites, theme parks, aquaria, gardens zc o.
and even shopping malls, which are increasing'y

a retail ‘experience’.

P

i

High Arctic, National Maritime Museum,
London, UK, United Visual Artists

-
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Radical Fashion exhibition
at the V&A by Event Communications

There are countless world-class
visitor attractions in the UK -

many of which have come about
as a result of British ingenuity

and expertise. The Eden Project

in Cornwall is British both in design
and execution, as is the British
Music Experience, a high-tech,
interactive music museum based
at The 02 in London. The country’s
great museums and galleries, such
as the British Museum, the Natural
History Museum, the V&A and Tate
Modern, enjoy internationally
renowned collections and huge
visitor numbers.

The UK's long traditi
experience econo
an unparalleled®x

UK companies are increasingly
deploying these skills overseas,
particularly in emerging markets,
which are showing growing interest
inthis area. Noted for their respect
for local culture and traditions,

UK firms enjoy a strong reputation
for successful interpretation
of heritage. Imagination, use,
of cutting-edge technology
a clear understanding of visitor
f UK

needs are the hallmark

design and instal
and exhibits,
museums an

isionof feasibility and
icimpact studies for leisure
entertainment attractions,

s well as internationally renowned
capability in architecture,
engineering and construction,
which brings visitor attraction
designs to reality.

UK-based specialists also have
expertise in the restoration,

repair and conservation of historic
artefacts and objects, while
anumber of the country’s
universities and major museums
offer training and career
development in museum
management and operation.

Imagination, use of
cutting-edge technology
and a clear understanding
of visitor needs are the
hallmarks of UK
companies specialj
the design and in

of galleries a%

ibitions at Amsterdam'’s
ational Maritime Museum.

The company worked closely

with the curators to tease out the
narratives of their very different
subject areas and identify which
aspects would most appeal to
younger visitors. In design terms,
Event's response needed to take
into account the constraints of
the historic building in which the
museum is housed. The exhibition
spaces are made up of a series of
rectilinear galleries, similar in size,
with striking period features.

The new displays take visitors

ona linear journey, evoking distinct
environments and experiences,
which seek to hold the attention
and fulfil the narrative-led brief.

www.eventcomm.com
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A

UK fashion has a unique,
imagination of the w

m its cutting-edge trailblazers
to the refined cra of its star designers, the |
originality and nalism found in the UK mak
it one of th ential fashion hubs in the

A \
#ﬁsto;ﬂzerl(ane,
0

ndon Fashion Week 2013
7
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From high street to haute couture,
UK fashionis international in
outlook, translating trendsetting
British creativity into a dynamic
global industry. Some of the most
iconic brands in contemporary
fashion are from the UK, with
young designers understanding
that to be successful they have to
be both creative and commercial.

Today, the country is home to
leading designers of all types of
clothing, many of them possessing
the ability to take a classic style or
fabric and turnitinto something
very different and innovative.
Menswear is a particularly buoyant
area, with a great resurgence of
interest in UK menswear designers
in Asia. Markets such as Japan,
Hong Kong and South Korea are
big fans of innovation in fashion
and are attracted by the creative
approach offered by designers
such as Christopher Raeburn,

E. Tautzand J. W. Anderson,
toname just a few. London’s Savile
Row is widely considered one of
the world's premier centres for
bespoke male tailoring.

Ladieswear designers, from
worldwide names such as Stella
McCartney to up-and-coming
talent like Erdem and Mary
Katrantzou, are also extremely
popular, as are UK-based footw
jewellery and accessofyd >
such as Jimmy Ch
denisonboston®p

The UK contin®gs t nwcture
someh ry @ms of
clojfi Major British

domestic manufacturing presence,
buoyed by the high global demand
for quality UK fashion products.

Inthe UK, art, music and fashion
feed off each other, making the
country's educational institutions
the best inthe world for nurturing
the skills and imaginations of
fashion students from around

the globe. Places such as London’s
Central Saint Martins College of Art
and Design and Cordwainers at The
London College of Fashion, which
offers specialist courses in footwear
and accessories, produce highly
finished and polished designers
that are brilliant at making beautiful
and modern clothes.

UK fashion graduates are incredibly
sought after both at home and
abroad, with many of them working
as consultants for international
buyers and labels as well as setting
up their own brands. Some goonto
head up global fashion houses and
retail chains and become as
known overseas as they are
home. Indeed, UK designers expor,
two-thirds of their output', while
UK footwear compa over
90 per cent of theg ductl

nti
\vota
S calendar. A great source

uthandideas, andan
creasingly digital medium,
orders of more than £100 million
are estimated to be placed during
LFW each season®.

Fashion student at
Batley School Of Art
and Design

Pop-Out Parka

;/ % A ;;

Case Study

ChristopherRaebu

Inspired e chNeng

of cratigy eMucally $ware men'’s

and enswedpthe collections
itiqfashion designer

Chistopr Raeburn have become

his signature use of

oyed parachute material
reate garments that are
unctional, intelligent and
meticulously crafted. The clothes
are notable for their intelligent
design, high quality and extreme
attention to detail.

A graduate of London’s prestigious
Royal College of Artin 2006,
Raeburn’s collections are
increasingly in demand from
overseas stockists.

“Exports are currently a very big
part of our business,” he says,
“representing over three-quarters
of turnover. Our main overseas
markets are North America,
Europe and Asia. Exports are
where alot of our future lies.”

www.christopherraeburn.co.uk

&




Creative nation

The UK fiui," incustry is a major international®

_succes. ste™y. [t is a regular and celebrated =
col. o tor with major US studios on big-
bu. 7ot pictures such as Harry Potter, as well
as being a successful independent producer
of smaller, quality films.

Thor: The Dark World, starring Idris Elba,
shotin the UK. Courtesy of Marvel
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The diversity and quality of UK
films and film-industry expertise
resonate across borders, cultures
and societies, winning respect,
audiences and awards all over the
world. This quality isillustrated by
the presence of three British-
produced titles - Harry Potter
and the Deathly Hallows, Part 2,
The Dark Knight Rises and Skyfall
- featuring in the top 10 highest-
grossing films of all time.

British actors, directors, writers
and crew work on films produced
around the world. Internationally
recognised names include Danny
Boyle, Daniel Craig, Richard Curtis,
Dame Judi Dench, Keira Knightley,
Colin Firth, Sir lan McKellen, Steve
McQueen, Christopher Nolan,
Ridley Scott, Kate Winslet and
David Yates, plus many more.

The UK provides a glm@ri&adly

environment for al ctions,

from pre-producti ugh to
e

delivery, an(Ngo
most des#

N\

ations for filming.

The figures speak for themselves.
Ten of the top 20 global box-office
successes of the last 12 years were
based on novels by UK writers,
two-thirds of the top 200 films
released worldwide since 2001
have featured UK actorsin lead

or prominent supporting roles,
while 27 have had UK directors'.

The UK is one of the world's most
desirable locations for producing
films. The British Film Commission
-the Government agency
responsible for supporting the
production of international feature
film and television in the UK -
provides free tailored support as
well as guidance on the UK's
generous film and television tax
reliefs. Studios such as Pinewood,
Shepperton, Warner Bros. Studios
Leavesden, Elstree, 3 Mills an
Ealing excel at everything fr
independent and blockbuste
features to shorts and from
animationand drama
documentaries.

world’s

Recognised as being one of the
few places in the world that has
the skills, infrastructure and
technologies required to produce
major Hollywood movies, the

UK film industry relishes the

opportunity to work in international

teams and s regularly involvedin
successful co-productions with
partners around the globe.

It also has an extremely successf

post-production sector, wifibse MG
skilled workforce provides @
music and physica ANecid

(VFX) for films

tighouses.

Oscar-winning Gravity starring Sandra Bullock
and George Clooney, filmed, and with VFX provided,
inthe UK. Courtesy of Warner Bros. Pictures
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?%e UK is the largest music market in Europe, and
the third biggest in the world’. Along with the US,
the UK is one of only two net exporters of music
and music expertise globally?, with British acts
enjoying huge critical success.

NS

Award-winning singer- ™~ —‘
songwriter Ellie Goulding
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Ever innovative, the UK
music industry is a pioneer

in technological developments,
enthusiastically embracing
the digital age.

Home to some of the world's
best music venues, the UK has
athriving live music scene, from
the grassroots level in pubs and
clubs to world-famous festivals.
This helps to develop new an
upcoming acts, makes the U

a must-stop destination for
international artists on tour and
proves a powerfulm r
overseas tourist

Defined for its energy and
originality, the UK's music industry
has a strong and unique identity,
building on along and proud
heritage. For over 50 years,

British musicians have enjoyed
international success, with aroll call
that spans acts from the 1960s and
1970s such as The Beatles and the
Rolling Stones to more recent
artists like Emeli Sandé, Coldplay
and Ellie Goulding. Enriched by the
country’s highly diverse and
cosmopolitan society, which

has helped to produce distinctive,
edgy and globally appealing British
sounds, UK music has played
apivotal partinthe development
of new musical forms.

net and the proliferation
f QY digital services, UK music
ing discovered, accessed
nd enjoyed by a new wave of
consumers in markets across
the world.

Professionalismis th
of the music indus
with talent and il

the careers
ing artists such

as Amy WineRouse, Leona Lewis
and Adele.

ased independent music
ompany, Notting Hill
njoying renewed success

nks to support from UKTI.

After many years of doing
business with Japan, the company
joined a10-day visit to the
country organised by UKTI.
The organisation had arranged
presentations by senior personnel
at Sony Records and Universal,
followed by question

and answer sessions, giving
delegates a snapshot of the
Japanese music scene.

Since then, Notting Hill Music has
had three number-one hits, and a
number three, in Southeast Asia.

"Making this visit to Japan with
UKTlwas invaluable,” says John
Saunderson, head of A&R at
Notting Hill Music. “We met the
top people at Sony and Universal,
and got to talk about how to get
involved with their business.

The recent success we have had
in Southeast Asia since then all
stems from this trip.”

www.nottinghillmusic.com
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The performing arts form one of the largest and
10st diverse sectors in the UK creative and cultural
ries, with players ranging from large
rcial organisationls"licro-businesses.

“Ascenefrom War Horse
at the New London Theatre
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Some of the world’s most innovative
technical ideas in the performing arts
originate in the UK.

The UK is known throughout the
world for the presentation of
professional performance. It excels
inawide range of areas, including
theatre, stand-up comedy, live
literature, musicals, opera, classical
music, dance and ballet, hip-hop,
street performances, carnival

and circus.

Internationally acclaimed centres
for the performing arts can be
found nationwide. In London,

for example, there are an estimated
200 shows to choose from

every day'.

Performing arts festivals of all
types flourish in the UK. There are
hundreds held across the country,
ranging from the Edinburgh Fringe
Festival, the Notting Hill Carnival
and the BBC Proms, to one-day
celebrations of local and
community arts.

Spellbinding UK talent perform
across the globe. Largges

musicals such as Lgg MI bles,

wo Guvnors have
enjoyed hugely successful runs

on Broadway, winning multiple
awards. Cutting-edge British
comedians like Ricky Gervais, Lee
Evans and Eddie Izzard have broad
appeal both at home and abroad.

Much of the UK's expertise in this
sectoris nurturedinits wide range
of world-class institutions for
performance art education and
training, which attract students
from all over the globe.

The UK is a breeding ground for
new performance work. Pioneers
include the Royal Court Theatre
in London and the Manchester
International Festival, the first
festivalin the world to focus
exclusively on original, new

artsoriginateint
Shakespeare Co

s moving lights
lightweight
h n structures.

for arts organisationsin
€N are constantly forging and

forcing relationships with their ~ PaulKayeas MrWormwood,
Cleo Demetriou as Matilda
unterparts around the world. in Matilda The Musical

Examples include the Royal Opera
House, which has developed strong
links with opera houses in China,
India and Oman.

The sector is also exporting its
skills and experience in the design
and construction of cutting-edge
venues and production facilities,
with UK specialists taking

on advisory roles and winning
contracts around the world.
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Publishing

Publishing is one of the most successful
of the UK’s creative industries.

The Gruffalo
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The UK has one of the world's
leading publishing industries,
producing books, newspapers
and magazines that sell globally.

Characterising the UK publishing
industry is the breadth, depth and
quality of content it creates, as well
as the multiple ways in which that
content is brought to market.

Book publishersin the UK produce
around 150,000 new titles a year?,
while the country is also a prolific
publisher of newspapers and
periodicals. The UK customer
publishing industry is the most
developed in the world?.

Key strengths include academic
publishing. Scientific and technical
books and journals published in
the UK can be found in classrooms,
libraries, laboratories and offices
onevery continent.

The UK is also a leaderin
educational publishing,
consistently producing materials
that engage students, support
teachers and deliver high-quality
successful learning.

Another major area of expertise is
children’s fiction, picture books and
children’s information publishing.
J.K.Rowling's Harry Potter seri

is arguably the world's greatest
children’s publishing success st

of recent years.

¢

N\

The UK publishing sector is highly
successfulin overseas markets;
over 40 per cent of the UK book
publishing industry’s revenue is
generated by export sales®.

Culturally and commercially diverse,
the UK publishing industry is home
to a number of highly successful
independent companies, as well as
thousands of very small operations
focusing on specialist areas. There
are also successful niche publishers
for minority groups.

The UK's world-class literary
heritage drives not only a thriving
book trade, but also seeds
creativity in other sectors, like film,
television and theatre. Many
successful British books, for
example, have been turned into
internationally acclaimed films and
stage shows, such as Michael
Morpurgo's War Horse and Rllald
Dahl's Matilda.

Supporting the UK publishing
industry is its commi
technical and co
innovation. U

the know y and are
adrig”g e development
ation of digital
sine dels. They have also
b ioneersin the introduction of

ironmentally friendly strategies
r their businesses, increasing the
use of sustainable paper resources
and reducing damaging chemical
production processes.

Characterising the UK publishing industry
is the breadth, depth and quality of content
it creates, as well as the multiple ways in
which that content is brought to market.

Case Study
Igloo Books

Specialist publisher Igloo Books
exports its titles across the globe,
publishingin 25 languages.

Having started exportingin
English-speaking countries such as
Australia, Canada, New Zealand and
the US, Igloo has since establishe
key partnerships to achieve sucgfss
in Brazil, France, Germany, the
Netherlands and Spain.

w 00-books.com

Group of students, Woodhouse
GroveSchool, Leeds
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The UK television industryfids a truly global
reach and appeal. It produces thousands of hours
of domestieegntent each year — much of which

is exported overseas' — and its programmes and
talent regularly win prestigious industry awards.

Cillian Murphy as Thomas Shelby
inthe BBC’s Peaky Blinders
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Thefirst 11 Doctors line up for the 50th anniversary

of Doctor Whoin 2013

Known worldwide for its
pioneering spirit, the UK
television industry looks
set to go from strength
to strength in the new
digital age.

Enjoying a strong international
reputation for the quality, quantity,
creativity and diversity of its
programming, the UK television
industry is popular across the
globe. Innovative and original,

UK programme makers are very
good at coming up with new and
freshideas, and welcome the
opportunity to work in partnership
teams with international
collaborators. They also benefit
from the investment of the BBC and
the UK's commercial broadcasters
in exciting up-and-coming talent.

Additionally, the UK is increasing
becoming a base for major
international productions, with
programme makers

Relief, introd
Internatjgpal c

and assistanc® of the British Film
Commission, the Government's
national body responsible for
supporting and maximising the
production of international film
and televisionin the UK.

Popular British television series
such as Downton Abbey, Spooks,
Sherlock, Life on Mars, Doctor
Who, Kitchen Nightmares and
Midsomer Murders have se
unprecedented success in
international arena, as have
documentaries like Planet Earth

of UK television

nd associated
sover £1.2 billion
12, up 4 per cent on the
cVIOUS year?.

e strength of the UK television
production sector is a key factor
behind the growth in British
television exports. Supported by
the world-class expertise of the
country's distributors, it has
hundreds of successful and
innovative independent television
production companies, many of
them specialising in different
genres, who make programmes to
be sold to the major broadcasters.
They also reqgularly work overseas
with international partners.

levision
mes geWerate are often
y highly successful
in-off products, such
books and websites,

people all over the world.
BBC.com, for example, has a huge
international reach, with millions
of users overseas?.

Known worldwide for its pioneering
spirit, the UK television industry
looks set to go from strength

to strengthinthe new digital age.
The UK was the first country to
launch digital television services
in1998 and is the world's most
advanced digital television market,
with all platforms being utilised

and explored.

Jack Donnelly, Mark Addy and
Robert Emms starin Atlantis
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The UK’s creative expertise and experience are
truly national, with centres of excellence found
across the nine English regions and in Northern

Ireland, Scotland and Wales.

Creativit

around the

N

Scotland

Scotland s alive with an incredible
range of creative tale

Northern Ireland

Northern Irelandis aregionrichin
creativity and enjoys a worldwide
reputation forits innovative

L With hubs in Edin GlasqOw
content. Theregion is fast )

. . . and Dundee, dispme to
becoming the location of choice manv of t ames
forinternational filmand TV y 9
companies. Its expertiseinall comp ng Dynamo

) Ga ay Entertainment

areas of TV and film production

is evidenced by the number of
large-scale productions being sho
in studios and on location acros
the region.

orth, which have
impressive list of
i\CONQR, globally successful games.
University of Abertay in
ndee was the first university in
the world to offer a degree course
in Computer Games Technology.

Major productions

Scotland has thriving screen
industries. Hundreds of facilities
operators and production
companies are based there,
including major broadcasters and
numerous independents, many of
which are enjoying international
success. Major films recently shot
or setin Scotland include World
War Z, Cloud Atlas and Brave.

in Europe.

Other key creative industries
include animation, VFX, mobile
content and e-learning solutions; as
well as a thriving music sector, with
world-famous musicians such as
Snow Patrol and Van Morrison.

he creative industries have
been identified as a key driver of
business growth in Wales. They
provide employment for more
than 30,000 people and generate
annual turnover in excess of £1bn'.

Television is particularly important,
with Welsh TV companies regularly
producing content for international
and UK network transmission.
Walesis the BBC's chosen centre of
excellence for drama production.
BBC Wales, for example, produces
Doctor Who and Casualty, two of
the UK's most popular
programmes. Da Vinci’s Demons,
Altantis and Sherlock are also
filmed and produced in Wales.
Tinopolis and Boom, two of the
largest independent producersin
the UK, are based there.

Wales also has a growing video
games sector. Successful
companies include ChaosTrend,
Wales Interactive and Oysterworld
Games. The Welsh Government
offers a dedicated Digital
Development Fund to support
commercial exploitation of digital
content, products and services.
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Set build, Game of Thrones,
in Titanic Studios, Belfast

New bus for London,
Heatherwick Studio

East of England

The East of England is a magnet
for creative people from across
the globe.

Key sectors include film and
television production, which
contributes tens of millions of
pounds to the regional economy.
The East of England has the largest
concentration of film/TV studios
outside Hollywood, half the
national total. They include
Leavesden, where bl
such as Harry Pottgr w
Cardington, wh‘e Da

and Inceptio a
Elstree, op W&ShOws
such as " Ice.

asingly important
blishing, with
activity centred around Cambridge,
Peterborough, St Albans and
Colchester. Cambridge University
Press, for example, is one of the
oldest and most highly regarded
academic presses in the world,
while the University of East Anglia
is renowned for its pioneering
courses in creative writing.

East Midlands

The East Midlands offers a vibrant
mix of creative talent awide
range of industries

e ®gion plays host to some of the
s leading games developers, as
ell as numerous animation studios
and the Animation Academy, a
Loughborough University-based
research group.

A number of leading design
agencies and architectural practices
are also located in the East Midlands.
Examples include Benoy, which has
built its award-winning reputation
on securing high-profile contracts
in overseas markets.

don

ondon s a global hub for virtually
every creative discipline. Some
50 different design specialisms are
practiced in the capital at the very
highest level.

London is one of the world’s main
television and film production
centres, offering state-of-the-art
facilities and internationally
renowned expertise in specialist
areas such as visual effects.

Along with Milan, New York and
Paris, London also ranks among
the “big four"” fashion cities, with its
trailblazing designers increasingly
setting global trends and securing
sales in overseas markets.

Many of the world's leading
architectural practices are based
in London, including the likes of
Foster + Partners and Zaha Hadid,
while the city is widely considered
to be the digital capital of Europe,
buoyed by initiatives such as Tech
City -an area of East London that
has seen the arrival of hundreds
of digital, high-tech firmsin
recent years.
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The Sage Gateshead

North East

The North East has a growing and
competitive creative economy.

North West
The North West leads the way in

Digital industries constitute one

of the region’s burgeoning sectors,
attracting attention from across
the world. Inrecent years, there
has been an impressive number

of new start-ups in digital media
and animation, with a particular
cluster around the Tees Valley

and Middlesbrough.

Pictures and Conker Media
d'®nsiderable value to this
jonal mix.

Offering world-class | NS,

Offering globally acclaimed games
production studios, Liverpool

is considered one of the world's
leading games development
centres. Other animation, software
and new media companies are also
well established. Examples include
interactive teaching technology
specialist Promethean, which
continues to thrive globally.

considerable growthinrecent
years, accelerated by investment

invenues suchas Th_e Sage The North West also has the UK's
Gateshead, Dance City and biggest regional advertising sector,
Live Theatre. 99 9 9 '

with global players such as McCann
Ericksonand TBWA, as wellasa
world-famous music industry.

he South East holds a prime
positionin the global creative
industries sector.

Itis the base for some of the
world's leading video games and
interactive media companies, many
of them, like Lionhead and Kuju
Entertainment, clusteredin the
Guildford and Woking area and
Brighton & Hove.

The strength of the
telecommunications industry in the
South East has helped to advance
the development of content
creation and mobile technology in
the region. Pioneering companies
include Affinity Studios, Mobiya
andiCrossing.

The South East is home to
Pinewood Studios Group, Europe’s
largest film and television studio
facility. This has accommodated
some of the most spectacular
moments, memorable stars and
ambitious sets on screen.

Oxford s a leading location for
academic, educationaland STM
publishing and is considered by
many to be the birthplace of
children’s publishing.
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Dyson AMo1 desk fan

["Shhwdown, designed and
oped at Codemasters

South West

The South West ishometoa
wide range of successful
creative businesses.

Thanks toits first-class audiovisual
production facilities, the region

is particularly renowned for its
televisionindustry. Home to the
BBC's Natural History Unit, Bristol

West Midlands

The West Midlands has a thriving
creative community.
Birminghamis o
media centreg

is the largest centre for natural N
history film-making in the world Snd TV productionis another
Y 9 ' e which the West Midlands
The South Westisalsoace creasingly active, thanks to
sd

ies
he world.

has one of the

companies
award-winning agencies of all sizes
and specialisms. Thereis also a
thriving community of craftspeople
and artists, as well as world-class
recording studios such as Real
World and Sawmills.

iverse locations, excellent
facilities and experienced crew.
BBC Birmingham's Drama Village
offers cutting-edge broadcasting
technology.

The West Midlands is also a music
hotspot, hosting leading festivals
such as Gigbeth, Supersonic and V.

leading centre of excellence in the
creative industries.

Itisinternationally renowned
forits fast-growing digital media
industry, leading the UK in the
deployment of next-generation
access of fibre broadband.

Home to a world-class video games
industry, much of it centred around
Sheffield, thereis also a high
number of education software
manufacturers and some of
Europe's largest procurers of
e-learning technology and content.

A host of well-known performing
arts companies, including the Hull
Truck Theatre and Opera North,
are basedin Yorkshire and the
Humber, while world-famous
musicians and recording artists
such as the Arctic Monkeys and
Corinne Bailey Rae originate from
the region.

Boosting the area’s creative
credentials even further, Hull will be
the UK's City of Culture in 2017.

For further information visit:
www.ukti.gov.uk/export/unitedkingdom
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Desh, direction, choreography
and performance by Akram Khan




Creative nation

] Lo
] L~ | 39

End notes

Industry Overview

1 Creative Clusters and Innovation:
Putting Creativity on the Map, NESTA,
November 2010

2 UKfilm and broadcasting sector
report, OCO, October 201

3 Creative Clusters and Innovation:
Putting Creativity on the Map, NESTA,
November 2010

Advertising

1 Warc, 2012

2 Advertising Association/Deloitte
3 IPA

4 London Creative Industries, London
& Partners, March 201

s IPA

6 CIA World Factbook

7 The Gunn Report, 2010

s Advertising Association/Deloitte
o Warc, 2012

Animation

1 Securing the future of UK anim ,
Animation UK, September 2

Architecture
1 RIBAwebsite‘w&'ectu .com

Computer Games
1 TIGA
2 TIGA
5 TIGA
4 TIGA

s The UK Video Games Industry:
An Export Success Story, TIGA,
June 201

6 Skillset 2009
7 Game Britain 2011, TIGA

Design

Digital Media

1 Digital medi
0CO, Se er

ber 2011

mmunications Market
K,2013

ce for National Statistics

5 Ofcom Communications Market
Report: UK, 2013

6 Digital Music Nation, BPI, 2013

7 Ofcom Communications Market
Report: UK, 2013

s Ecommerce Europe

1 DesignIndustry Insi 10,
Design Council

roverview report,

or overview report,

Fashion

1 British Fashion (unc

2 British FoojaaarAssofati
3 British Fa nc

Fil

1 tatiiticagleyearbook 2013
u

1 Pl

arbook 2013

?\g
2 | Yearbook 2013

Performing Arts
1 www.london.gov.uk

Publishing

1 PA Statistics Yearbook 2012,
The Publishers Association

2 Content Marketing Association

3 PA Statistics Yearbook 2012,
The Publishers Association

Television

1 UK Television Exports Survey 2012,
PACT

2 www.bbc.co.uk

Creativity Around the UK

1 http://justask.wales.com/sectors/
creative-industries



| | < . .
40 === Creative nation

Image credits

Cover — © Benjamin Hubert Ltd P.22 — Christopher James

IFC - © Uniform Wares P.23 - © Christopher Raeburn
P.2 — © Hufton and Crow P.24 - © Marvel

P.3 - © Brinkhoff Mogenburg P.25-®© Warner Bros. Pictures

P.3-©BBC P.26 — Ellie Goulding, Universal Music,
P.3-©BarberOsgerby Photograph by Conor McDonnell

P.4—Born Ready Games P.27 — © Getty Images

P.5-BDP P.28 — © Brinkhoff Mgenburg

P.6 - ©Hulger P.29 - Photograph: Manuel Harlan

P.6— © 2011 Disney. John Carter 530 -© Axel Scheffler 2012 \

TMERB, Inc. .

P.6 - © Speirs + Major and Cree P.32-BBC Worldwide

P.7 — © Heatherwick Studio and P.33 -BBC Worldwide

Haunch of Venison, Photograph: P.35-© Northern re%

Peter Mallet P.35 - Heatherwick Studio,

P.8 —McCann London Photograph: lwan Baan

P9 —adam&eveDDB P.36-LOVE C er

P9 - Fold7 d StWos Ltd.

P10 - © Aardman Animations Ltd 2012.

P.11—Peppa Pig © Astley Baker Davies/
Entertainment One UK Limited 2003

P12 — © Hufton+Crow

P13 - © ODA/Anthony Palmer P.38 - Choreographer/Performer: Akram
P14 —Traveller's Tales Khan, Akram Khan Company, DESH
P15 - Rockstar Games (2011), Photograph: © Richard Haughton

P16 — © Priestmango0Q

P17-©Lee Br@m




Creative nation

Contacts

UK Trade & Investment
Creative Industries Contacts

Gillian Baker
Head of Creative Content
E gillian.baker@ukti.gsi.gov.uk
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Museums Association

www.museumsassociation.org Music Publishers Association (MPA)

TILE (Technology in Leisure www.mpaonline.org.uk

and Entertainment) PPL
www.tileweb.org www.ppluk.com
PRS for Music

www.prsformusic.com


www2.aprs.co.uk
www.themmf.net
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