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1. Summary of Grant Funding

1.1. The Department for Digital, Culture, Media and Sport (DCMS) intends to provide grant funding
to One Applicant or One Consortium of Applicants within the budget of up to £12.09m over two
years (up to £6.25m in FY 2023-2024, and up to £5.84m in FY 2024-2025). The final selectio
of the Grant recipient will be made by a cross-Whitehall panel appointed by DCMS, using'th
evaluation criteria set out in Section 9 of this Invitation to Application (ITA).

1.2. For the purposes of this grant award process, the minimum award will be £10m e@ars
and the maximum award will be up to £12.09m, inclusive of irreclaimable V.

1.3. The funding was previously awarded directly to Tech Nation. Tech Nation’s curfent funding
period will come to an end in March 2023. Over the last six yeafsy theydidital sector has
flourished in the UK and we believe this is the right time to ass@ tech ecosystem to
ensure our future support is tailored to the changing needs)of th s digital sector and
achieves the best value for taxpayer's money. We h signed a robust and open
competition, inviting a wide range of organisations to the funding in line with the
standard process for Government grants, and hayve ted the market to ensure the
objectives and activities of the grant are appropr @ d aligned to the current and future
needs of the sector. There is no set requirem [@, coptinue with specific programmes that
Tech Nation currently provides. We aregi ed to hear about new and innovative
approaches to delivering the objectives set out in the guidance. We have made public the
assessment of the previous grant to TecRNation; there is an annual review that was published
in 2020 that is also publicly availab

Period of Funding agreemen \Q
ect

1.4. The Applicant(s) will to start work no later than 3rd April 2023.

1.5. The Grant Fu Agr ent will be from 3rd April 2023 and end on 1st April 2025, with the
possibility two-year extension dependent on the subsequent Spending Review outcome
and the cess of the initial two-year grant funded period. However, if a two-year extension

[ next Spending Review, the overall budget envelope available would reduce.

ing from DCMS for the grant period will be paid monthly in arrears during the grant

ding March 2025.

O ants cannot be paid out for any work undertaken prior to countersignature of the Grant

greement.
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2. Introduction

2.1. The Government is committed to securing the UK’s status as a global science and technology
superpower and making the UK the best place in the world to start and grow a digital business.

2.2. Delivery of support services to the digital sector, and developing the growth of region
ecosystems for tech startups and scaleups is a key element of achieving our ambition to fue
a new era of startups and scaleups and to level up digital prosperity across the UK.

2.3. DCMS is inviting bids from UK-based organisations that seek to accelerate the gr
startup and scaleup ecosystems across all regions and nations of the UK.

o,

2.4. Applicants should regularly review updates to the online competition guidant @ This will
be updated with any additional information provided by the DepartmentSig_reSponse to
frequently asked questions. V

3. Timetable < ’

PROPOSED TIMETABLE AND ADMINISTRATIVE AR MENTS
Issue ITA /06/2022
Deadline for clarification questions from 04/08/2022
Applicants
Deadline for Application Submissions Noon, 15/08/2022
Evaluation of Applications 16/08 - 06/09/2022
DCMS notifies applicants of the competi 13/09/2022
outcomes
Project pre-grant set up and DC September-December 2022
diligence. Subject to completign,
the lead partner then sign ant fupding
agreement
Funding start date \ 03/04/2023
Funding end dat
01/04/2025
T sed timetable is only a guideline. DCMS reserves the right to make any changes it
d s‘Recessary to the proposed timetable.
ing Purpose

1 DCMS (2020). DCMS Sectors Economic Estimates 2020: Earnings

Department for Digital, Culture, Media and Sport

he digital sector is crucial to the Government’s ambitions for economic growth and levelling
up, as the sector typically provides higher than median wages' and grew by three times the


https://www.gov.uk/guidance/digital-growth-grant
https://www.gov.uk/government/statistics/dcms-sectors-economic-estimates-2020-earnings
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4.2.

4.3.

4.4.

rate of the total UK economy between 2015 - 2019 in real terms?2. However, in order to
maximise the growth opportunities of the digital sector and support UK firms to unleash their
economic potential, it is important that we address the under-provision of regional tech
business support programmes and provide the tools needed for the next era of
entrepreneurs and startups to succeed across the UK, particularly in high-growth sectors.

Through the provision of high-quality business support, founders with little or no experie

of starting and growing a digital company can learn from others about accessing invest 4
scaling at pace, protecting intellectual property and maintaining a competitive edg fa
moving market place. In doing so, young companies can avoid costly mistakes an grow
faster than companies who do not have the same support.

Business support programmes aimed at accelerating growth are an essential f digital
ecosystems. However, despite the demonstrated benefits of these rammes, there is a
need for more specialised support to help founders develop the sKills to | h and grow
digital businesses. Current growth programme provision is often co ted in low-risk,

that 58% of UK accelerators
d in Wales?3. Taking into
that are created, there is a
gland (3%), South East (6.21%)

established markets and regions. For example, evidence
are based in London, 6% are based in Scotland and 2% a
account the number of accelerators per number of busi
particularly low proportion of accelerators in the Ez:
and South West (4.35%) of England.

DCMS is looking to award grant funding to o, grant recipient or one consortium with a
mission to address the challenges facedyby, ando boost the growth of, innovative tech
startups and scaleups across the ccessful bidder(s) will put in place activities that
deliver on the following objectiv;

e Deliver support ic e digital sector, particularly in transformative/emerging
technologies.gibese ices should address key challenges faced by a wide range
of tech companiesyfrom the seed funding stage to series A/B, their first or second

nanging.

al stpport networks for tech startups and scaleups. Activities should

te improvements in three of the areas that were identified in DCMS’

cosystems report as crucial to the success of the digital economy. These

: estment, Innovation, and Business Growth. Support should be tailored to

ocal needs and tech specialisms, and should be developed in partnership with local

odies and existing tech groups.

e * Ensure founders and firms can access digital entrepreneurship and investment
readiness training with tailored advice to help develop their skills to start and grow a
tech business.

2 DCMS (2021). DCMS Economic Estimates 2019: Gross Value Added

3 BEIS

(2017). Business Incubators and Accelerators: The National Picture

Department for Digital, Culture, Media and Sport 4


https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/1020407/Digital_Regional_Ecosystems_report_v9.1.pdf
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e Clearly signpost startups and scaleups to existing initiatives in the private and the
public sector across the UK that can help them access finance, talent and markets.

4.5. This grant funding is seed funding to stimulate the development of a commercial market
for tech startup and scaleup support services. We expect the need for this grant would
reduce over time. There is a possibility of a two-year extension to this grant dependi
on Spending Review outcomes, however, the overall budget envelope available Id
reduce. Bidders are required to demonstrate how the grant funded activities
become commercially sustainable and could continue without continu% i

funding.

4.6. Applicants must detail in their applications how they expect to deliver these ¢ @
Support should be aligned with, and not duplicate, existing initiatives. welcOme€ bidders’
own prioritisation of these objectives and bidders are asked to explaimtheig ratidnale in the
application form. Please refer to section 6 of this document for details of the*planned delivery
outcomes. For further guidance on consortia applications, please r ection 8.2.

5. Scope of Grant Funding Requirements

5.1. The principal ambition of the Digital Growth Grant % celerate the growth of startups and
scaleups in the digital sector* across all region s of the UK.

5.2. As aresult of attempting to achieve the objectives set out in 4.4, DCMS expects that targeted

e Boosting local/regional netwq and'growth:
Evidence shows that tech cl @ ay a central role in knowledge sharing and innovation,
business competitiven déecefiomic performance® and that accelerators can support
wider regional devel ent, By also increasing venture capital investments in regional
startups that have&?e accelerated®. The delivery partner(s) will be expected to design

activities that elopynetworks and promote growth in UK regions and that take into
account the,widembenefits of tech clusters.

y come from: providing a more structured environment for founders,

mentoring programme); and / or incentivising private investors to support areas or
ansformative sectors that they may have overlooked otherwise.

proving connections between startups and investors by setting up a respected business
support programme that:

As defined by DCMS'’s Sectors Economic Estimates. See the methodology page for more detail.
5 Kerr, W and Robert-Nicoud, F. (2020) Tech Clusters
6 Nesta, The impact of business accelerators and incubators in the UK (2019)

Department for Digital, Culture, Media and Sport 5
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o gives a strong positive signal to investors around the investability of supported early
stage companies.

o helps early-stage companies founders to develop skills to launch and grow
businesses (e.g pitch their businesses to investors) and make it easier for them and
their teams to access high-quality support (e.g. accessing relevant/tailored
mentoring and advice).

e Promoting a more diverse and inclusive digital workforce:
The digital sector is currently not representative of the wider UK workforce. The,
underrepresentation in multiple protected characteristics and this becomes eve
evident in senior positions. For example, women represent less than 31% % iQi
O

sector workforce but almost half (48%) of the total UK workforce’. In add
country’s largest tech firms, women make up just 12.6% of board members and 16.6% of
senior executives, equivalent to 14.6% female representation a Wr levels in
tech®.

The provision of targeted services should look at reducing the existing inequality. It could
be by providing a platform for underrepresented worker: unders in the digital sector
to help them gain skills and knowledge as well as fin oyment and found start-ups.

5.3. More broadly, we would expect this grant fundin
medium to long term for the tech sector:

e Anincrease in the growth of the UK digital sector, with increases in jobs, investment and
Initial Public Offerings in the UK digi ietor, contributing to the UK’s dominant position as
a global leader in tech. A rep BEIS found that accelerator participation is positively
associated with startup survi loyee growth, and funds raised®.

e Net additional employm
Nation’s activities, T Natiop’s growth programmes led to a 14-25% increase in
employment growth for icipating businesses.

e Better connected tech,ecosystem across the UK’s regions and nations, with more

investment to coOmpanies outside London and the creation of more high growth
firms leagding to an thcrease in regional GVA. Barclays Eagle Labs report'® found that the
numbe h-growth companies in a given region has a strong positive association with

e Added (GVA) that is generated in a local authority area. For example,
thority areas that are home to 100 or more high-growth companies have an average
alue Added (GVA) per person of £138,000, compared to £22,000 for those with
than 100.

’ DCMS (2021). DCMS sector economic estimates 2021: employment Oct 2020 to Sep 2021
Inclusive Tech Alliance (2018). The Inclusive Tech Alliance Report

9BEIS (2019). The Impact Of Business Accelerators And Incubators In The UK

10 Barclays Eagle Labs (2021) Unlocking Growth Report

Department for Digital, Culture, Media and Sport 6
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5.4. The principal beneficiaries of the activities are tech startups and scaleups who will achieve
stronger growth more quickly, as well as their founders and current and future employees who
will be better equipped with the skills to succeed in digital business.

6. The Planned Delivery Outcomes

6.1. In line with the high-level objectives outlined above in section 4.4, applicants will be requiséd
to deliver progress against the outcomes set out below. We require applicants to i
you will deliver the outcomes outlined below in your application. Below each of thes comes
is an indicative list of outputs and Key Performance Indicators (KPIs)'" which we be ould
support delivery of the outcome, however, we strongly encourage applicants & DOSe new
and innovative approaches to delivery and measuring impact.
6.1.1. Tech startups and scaleups are supported to acce blxdevelopment
and growth programme services, including tailored advice a ills training, leading
to their accelerated growth; with a particular focus on_ companies beyond London.

e Develop or scale tech business support prog

across various growth stages and/or acro :
Programmes could include access y

training, legal advice, pitching a

es tailored to tech companies
sformative/emerging tech sectors.
mentoring, investment readiness
on showcase events, and supporting
th and geographies. This could include
skills provision, workspaces, R&D facilities
e high-level technical insight to help them engage

directing them to funding opp
and testbeds, as well as prQvidi

ould also complement activities undertaken by
independent pr: r Catapults, local or regional bodies and sector specific
support netv&inl ividual vertical or horizontal industry sectors.

e Supporigco nies in emerging and transformative sectors, for example across the
severf teehnology families outlined in the UK Innovation Strategy'? that currently
suffer from Under-provision of support and less investment.

e tailored interventions that increase the diversity and accessibility of the
ector.

S
e * Enable companies to better access regional networks across the UK, on a peer-to-
peer level and with regard to advice and investment. This could include developing

" These are provided for information at this stage and represent a range of metrics of interest to DCMS. Applications
should set out what indicators would be used and DCMS will work with the successful bidder to refine and agree Key
Performance Indicators in order to accurately monitor and assess the impacts of the support services.

12 https://www.gov.uk/government/publications/uk-innovation-strategy-leading-the-future-by-creating-it

Department for Digital, Culture, Media and Sport 7



Department for

Digital, Culture,
Media & Sport

regular events to showcase regional tech startups to VCs, or educating VCs on
investment opportunities in the digital sector.

e Support companies across ‘non-traditional’ scaling pathways (for example, those who
are not going through the traditional seed, series A, B and C scaling journey) to
access advice on funding. This could include supporting companies through th
commercial adoption journey to connect with corporates and public to
organisations, demonstrate proof of concept, access domestic markets and e

clients, contracts or customers.
e To assess the impact, reach and perceived effectiveness of support s€fiice

delivered to the digital sector, and how this varies across different ch
cohorts, the following indicators could be provided to serve as Key Ped
Indicators and as a basis for metrics to measure the wider i We support
services:

o Number of companies applying for / receiving suppert (per region)

o Breakdown of applicants / founders by protected characteristic (e.g. race,

sex).
o Employment/turnover growth of suppo rtups and scaleups
o Number of companies engaged t noPyet received Government-

funded business support

6.1.2. Tech startups, scaleups and ent s, particularly from underrepresented
groups across the UK, find it easier to access finance, talent and markets.

e Supporting tech startups,g ca s to understand how to access finance, including
Government suppo as*funding, tax reliefs and investment incentives can

support the scalex
) Developin@t ning communication channels for ecosystem stakeholders to
ithyrelev.

engage t networks, including digital channels such as website-based
chan nd ial media.

g private investment, where appropriate, towards tech startups and scaleups
necting relevant and/or technical/specialist investors and funders with
ompanies, particularly on a regional level.

@ Signpost guidance on procurement opportunities and different types of funding.

e Improve understanding of private and public sector digital skills initiatives that can
support the scale up journey. This could include signposting to programmes designed

< ’ to upskill the workforce for companies seeking to hire new talent. Where possible,

these activities should seek to maximise the benefit of existing government
interventions.

Department for Digital, Culture, Media and Sport 8
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e To measure the quality and quantity of the grant recipient’s outreach and engagement
against their signposting of key initiatives, the following indicators could be provided
to serve as Key Performance Indicators and as a basis for metrics to measure the
wider impact:

o Sign-up, engagement and satisfaction numbers (net promoter score)
private sector organisations engaged over the course of the grant.
Company engagement and satisfaction levels with different services

Increased understanding and uptake of existing initiatives that sup
increased access to finance, talents and markets as result of the
provided.

6.1.3. Act as a champion of UK tech startups and scaleups acr UK by
leveraging the delivered activities to build a strong pipeline of W|de ech sector
success stories, thereby contributing to promoting the streng th dlgltal sector
as a venue for investment and employment. ( ’

e Communications campaigns across different m
companies supported through the programm
UK digital sector, for example via sector s

annels to promote how UK
uting to the strength of the
jies and case studies.

e Organisation, publication and facilita
means of knowledge sharing an
competitiveness of the UK digital se

ts, reports, showcases, and other
ing how the activities contribute to the

e To assess the impact of p
and within individual regienshi
tech, the following |n (@
Indicators and as

nd awareness-raising activity (both nationally
meeting the objective of acting as a champion of UK
Id be provided to serve as Key Performance

etrics to measure the wider impact:

o Num f pr releases/dlgltal posts/newsletters/press briefings
o Re h of dia coverage to target audience/ reach in target media / reach
posts to target audiences
ber of supported companies that go on to list in the UK.
o o Tone’of coverage, reaction from third parties, social media engagements,
ell times on site, awareness of training programmes
umber of target audience that take part in support programmes

ey components of digital economies regionally (across investment, digital
h and innovation) are improved through tailored local programming, resulting in
eases in digital prosperity.

entrepreneurial skills tailored to local needs (for instance, there is difficulty attracting

< ’ e Develop local programmes and/or partnerships that support the development of
mid-career programmers and senior executives with experience in successfully

Department for Digital, Culture, Media and Sport 9
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scaling tech businesses outside London and the SE'®) and facilitate partnerships and
investment for startups and scaleups to increase business growth and wider regional
ecosystem impacts.

e Develop programmes / partnerships that increase the establishment of angel
networks and entrepreneurial ecosystems at a regional level.

e Convene regional ecosystems through virtual and in-person networking ,
working with existing tech business groups and stakeholders.

e Targeted systems mapping and gap analysis which demonstraté rent
stakeholders and networks involved in (regional) tech ecosystems, worked
e positive

well and can be replicated, and key points of intervention thag can a
impacts for regional digital growth.

e To assess the impacts on at least three areas of the,digital economy and to

o Number of investor pitches with sta and scaleups per region
o Equity and debt investmen stastups and scaleups per capita
o The number of angel inyestors'and seed stage deals per region

o Digital sector enter , death and survival rates per region

NUTS3) toeVvid
could t &al

6.1.5. HM Government is better assisted in understanding the gaps, challenges and
opportunities” of tech ecosystems across the UK, supporting the development of a
rob i base for future policy changes.

and collaboration events with local tech stakeholders

e impacts of services on specific regions. The results of thi]s
ted to allow for more targeted support services for the regions.

ngaging with key tech stakeholders across industry and government, including local
government, regional networks and working across vertical and horizontal digital
sectors.

e Provide DCMS and HMG with information about regional challenges and successes
to further develop digital ecosystems policy.

13 DCMS Regional Digital Ecosystems Report (2021)

Department for Digital, Culture, Media and Sport 10


https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/1020407/Digital_Regional_Ecosystems_report_v9.1.pdf

Department for

Digital, Culture,
Media & Sport

e Providing regular reporting and insights to DCMS on key indicators, trends, and
opportunities/challenges for policy development purposes.

e To measure the quality and quantity of the grant recipient’s assistance to HM
Government, the following indicators could be provided to serve as Key Performan
Indicators (KPIs) and as a basis for metrics to measure the wider impact:

o Number of regional roundtables hosted
o Number of policy reports produced (inclusive of data gathered fro@

support services provided)

6.1.6. The successful bidder is established as a comprehensive and @ provider
and information point for tech startups and scaleups across thew out ongoing
o

reliance on public funding in future years; and is able to e how it will
commercialise the grant-funded activities.

e Develop a robust commercial sustainability pl ingluding how existing or new
commercial revenue streams will be created orgnainta beyond the funding period.
e Clear demonstration of track record in s i ing from a variety of sources,

particularly non-government funding.

6.2. As a result of the aforementioned benefits4 n 5.3, we would expect an indicative net
impact of additional employment growth and agdditional Gross Value Added in the UK’s digital
sector.

6.3. The outputs, outcomes and impae

plicant predicts need to be specified in their proposal
and must be specific, verifiab j)easurable. Applicants will need to align their approach
to the evaluation framew S will put in place. Applicants should seek to maximise

delivery outcomes withifi,the limit of available funding.

7. Project activitiés / Delivery plan

7.1. As part ofghe application form (available on the competition guidance page), the Applicant
should ibe what specific activities will be delivered to achieve the funding’s objectives as
set ections 4 and 6 of this ITA. Applications should provide a clear description of the

proje tating its expected outcomes and outputs. The description should summarise the

enefits and plans for measuring and monitoring them.

licants will need to demonstrate that they have credible plans for delivery. Applications

hould evidence that the project plan and work packages have been thought through and that
there is a robust approach to governing the project and managing risks. Applications should
provide a clear description of how initial activities will commence and should detail the process
for setting up the project.

Department for Digital, Culture, Media and Sport 11
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8. Eligibility Criteria of applicants

8.1. This competition is open to applications from UK based registered entities. Applicants may
take the form of sole legal entities or may wish to combine to form consortia, joint ventures
(JVs), unincorporated associations or partnerships. This may, for example, apply to entities
who feel that alone they do not have the capacity or capability to address the size and sca
of the Department’s requirement. Applicants are responsible for determining the gfost
appropriate approach to delivering their proposal.

8.2. Specific eligibility criteria for the competition are below: %

e Applicant(s) must be registered entities and have a significant UK pr

knowledge of the UK tech sector. V
e Public sector organisations™ are not eligible to receive this fundi

g.

e Individual people are not eligible applicants.
e All awards will be made subject to successful.d igence checks. Such checks will
viability, a review of proposed gover tures, adverse media checks and
legal entity checks. DCMS reservegthe t 10 take account of other factors that have
a bearing on a bidder’s suitability.
8.3. The following additional guidance [ pplicants who put forward a joint approach:
e A Lead Partner tha

JV/consortium
communicati

submit an application on behalf of all Parties to the
tified; The Lead Partner shall be responsible for all
with“the Department during the competition process. The Lead
rime recipient of grant funding and who will be responsible for

ers.

° rt of their application, the applicant must submit a structure diagram identifying
e s and relationships between the Partners including all relevant companies,

heir respective parent or ultimate holding companies. The structure should make
lear who will be responsible for delivery of the grant and ensure that, as a minimum,

the legal obligations and liabilities of the applicant are borne by an entity or entities
which satisfy the financial and economic requirements set out in the ITA. Where the
group is proposing to create a separate legal entity, such as a special purpose vehicle

14 For the purposes of this grant, we consider public sector organisations to be Ministerial Departments, non-Ministerial
Departments, Non-Departmental Public Bodies, Local Authorities, and Mayoral Combined Authorities. We do not
consider Universities and/or Higher Education Institutions to be public sector organisations.

Department for Digital, Culture, Media and Sport 12
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(SPV), they should provide details of the actual or proposed percentage shareholding
of the constituent members within the new entity and details of its legal and
operational structure.

e The applicant must submit written confirmation from each Partner that they authorise
the Lead Partner organisation to act on their behalf in relation to this grant applicatio

e If awarded a grant, unless otherwise stated in your application, each of the P S

shall be jointly and severally responsible for the due performance ofgan
agreement with the Department.

e Applicants must advise the Department if there is any change to th egal status
and/or composition during or after the appointment proces%‘I Department
ateria

reserves the right to disqualify applicants where significant anges occur.
8.4. The Applicant must submit only one application for grant funding. @al organisations are

not permitted to apply as part of more than one consortia.

9. Application and assessment

9.1. You must submit your application (with all h iIred documents) to the email address
DCMSdigitalgrowthgrant@dcms.gov.uk by thg,date Set out in the timetable in section 3.

9.2. The Applicant or Consortium Lead %ust submit the following mandatory documents:
e Your Application ForII uestions answered, within the word count. This can

V. @mpetition guidance page. You must also complete the
atiomysection, Mandatory Checklist, Authorisation section, and the
S:
of Change

lan (Gantt chart)
- these should cover the full grant term, and upload at least one year
p t@three years of latest accounts as well as a current financial year forecast.
e ocuments are used to understand proposed costs and to aid DCMS’ due
diligence process - see Project costs guidance in section 11 below.
ritten confirmation from each partner that the lead partner can act on their behalf (if
applicable)
e Consortium Structure Diagram (if applicable)

page on gov.uk. They contain specific guidance on information you must provide. The
application form and templates contain specific fields. It is important that you complete each
field and submit a fully completed form and templates. Incomplete applications may be

( : 87 You can only use the application form and templates provided on the competition guidance

Department for Digital, Culture, Media and Sport 13
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9.4.

9.5.

from the process. V
Evaluation criteria

9.6.

considered ineligible and not sent for assessment. The application form and templates must
not be altered, converted or submitted as a different file type. In evaluating your responses we
value brevity and the maximum word limit is fixed. Appendices and tables will not be included
in this word limit but should be only used where necessary.

DCMS reserves the right to ask for additional information, clarifications and correctio
following the submission deadline. Additional information submitted at the request of DEMS
must meet any timing, format and length requirements we may specify at the time.

Bidders are requested to ensure their answers are concise and relevant to this speeific grant,
and refrain from uploading extensive generic corporate documentation or ma % li ure.
e andiexcluded

Excessive generic material may result in the bid being deemed unacceptak

making up the criteria is weighted, showing the portance of each criteria (expressed
as a percentage). This is made up of 6 secti

Section

Weighting (%)

A. Project vision

B. Project activities, outcomes, outp @ 20
expected benefits \

C. Delivery plan 20
D. Capability and ex 20

e‘assessed from both technical and commercial perspectives to ensure that best value
payer’s money is being achieved.

Bids shall be evaluated by a panel appointed by DCMS. Each panel member shall undertake
an independent evaluation. There shall be a minimum of three (3) technical experts evaluating
the quality and technical criteria. Once complete, a moderation meeting shall be held where
the panel shall reach a consensus on the results.

Department for Digital, Culture, Media and Sport 14
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9.9. The technical experts evaluating will include: Cabinet Office Complex Grants Advice Panel;
Financial Business Partner; Commercial Business Partner; Deputy Director of Digital and
Media Analysis; and DCMS Tech Sector Team Policy Leads.

9.10. Bids shall be evaluated against the Evaluation Criteria as set out in this ITA. Bidders mu
provide answers to the relevant section. For weighted technical and quality element
following scoring methodology shall be applicable. Weighting values indicate the ive
importance of the question in the overall evaluation. DCMS shall award the Grant t Bi
which submits the highest scoring response.

Score Quality Description

0 No No evidence provided that the Proposal meets t i ent. No
evidence confidence that the Bidder can meet the requirément.

1 Minimal Limited evidence to  support  that the
Response requirement, with major concerns leading toithe conclusion of a low

2 Acceptable | Acceptable evidence provided 16°st at the bid meets most
Response of the requirement with minor c@ leading to the conclusion of
a medium level of confidenge the Bidder can meet the
requirement.

3 Good Good evidence to sfpport that the bid meets all material aspects of
Response the requirementdeadingito a high level of confidence that the Bidder

can meet thegeg

4 Excellent Comprehe @- idence provided to support that the bid fully
Response meet speets of the requirement, leading to the conclusion of a
Ve igh el of confidence that the Bidder can meet the
uirement
Assessment process
9.11. Followij luation of the applications and moderation of scores, any application with an
score of 1 or below (serious concerns) against any individual competition question,

un

in where an error has been made by the applicant, will not be considered further. All

re ing applications with an average evaluation score against all competition questions (i.e.
ighted score across all competition questions) of 2 and above will be considered.

nitial eligibility checks will be undertaken on all applications against the scope, funding and
eligibility requirements set out in Section 8 of this ITA. If an application passes the sift and
minimum threshold outlined in section 9.11, it will progress to evaluation and will be scored
against the scoring scale and then ranked based on total score. If an application does not pass
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the sift, we will notify the Applicant or Consortium Lead Partner. The results of the evaluation
will be shared with all evaluated applications.

10. Subsidy control

10.1. This grant constitutes a subsidy and as such subsidy control rules apply regardless of the
type of organisation that is being grant-funded or supported via grant-funding.

10.2. Before awarding the grant, DCMS will need to ensure that the grant is compatible a
subsidy control requirements which are in force. This will include the requirements € New
Subsidy Control Act 2022 if it is in force at the time. If DCMS is not able to sa 0 es
that the grant is compatible with our legal obligations, we would not award th %

10.3. Standard grant terms and conditions require the Grant Recipient to Whe activities
funded by the Grant are compatible with, and do not put DCMS, in‘breach of, the Subsidy
Control Rules. In practice, this means, for example, changingany he agreed upon
Project/Funded Activities in a way that would make the gr -compliant with the subsidy
control rules. DCMS can tell grant recipients on what basis nt has been assessed to
be compliant with the subsidy control rules and give gui on what they should not do
and what records they need to keep to show comp ith the subsidy control rules.
However if bidders/grant recipients want independe 3l advice on this, they need to seek
this themselves.

11. Project costs

11.1. The Digital Growth grant will offergsa
to March 2025. The grant will b @
covered by this timefram

Financial V% 4 (April 2023 - March 2024): Up to £6.25m

unding up to a maximum of £12.09m from April 2023
d up to the following limits across the two financial years

ean24/25 (April 2024 - March 2025): Up to £5.84m

DCMS ca t consi
will be p

r requests for funding over these limits per financial year. Grant funding
onpreceipt of proof that eligible expenditure has been incurred and will be
d m ly in arrears.

icant should present a financial breakdown of their proposed delivery under the
ing headings: people, programme delivery, travel and subsistence, overheads and other.
inancial breakdown should be submitted by completing the template provided, ‘Digital
rowth Grant Finance Form’.

01.3. The form also provides for organisations to upload three years worth of accounts, expected

turnover for the current financial year and organisational details. This information is required
to support DCMS’ due diligence process for applications and must be provided.
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11.4. Although the funding is provided on a full cost recovery model, Applicants are entitled to
additional support to further the aims of the project. “In kind contributions” should not be
submitted as part of the financial breakdown but instead may be referred to in a commentary
or within the project plan.

11.5. When completing the financial breakdown, the following should provide a useful summary o
what the grant funding may and may not be spent on.

The Grant may be spent on: %

e staff costs where they directly relate to programme activity, i.e. sala
national, insurance contributions and employer’s contributio occupational

pension scheme or stakeholder pension scheme;
e overheads proportional to the work carried out includin@o -domestic rates,

heating, lighting, cleaning;

e postage, telephone, stationery and printing;

e travel and subsistence;

e running conferences, seminars and events;

e plant and equipment, tools, information te equipment;

e auditor’s fees relating to the funded worlg0

e communications materials in all me ct'to Cabinet Office controls);

e paying for specialist help (e.g. marl rch, communications expertise, related
research) (subject to Cabinet Office controls).
giving evidence to Select C [ ;running a small grant scheme;
attending meetings wit ipisters or officials to discuss the progress of a taxpayer
funded grant scheme;

e responding to publichco ions, where the topic is relevant to the objectives of the

grant scheme. gikis d not include spending government grant funds on lobbying

other peoplegto respond to the consultation;
e providingdndependent, evidence based policy recommendations to local government,
o}

departme r Ministers, where that is the objective of a taxpayer funded grant
sc for mple, ‘What Works Centres’; and
g independent evidence based advice to local or national government as part

h neral policy debate, where that is in line with the objectives of the grant
heme.
redundancy payments where such expenditure is incurred directly as a result of the

pplication of TUPE to staff currently employed by Tech Nation and delivering DCMS
grant funded activity.

Qrant must not be spent on:
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paid for lobbying, i.e. using grant funds to fund lobbying (via an external firm or in-
house staff) in order to undertake activities intended to influence or attempt to
influence Parliament, Government or political activity; or attempting to influence
legislative or regulatory action;

using grant funds to directly enable one part of government to challenge another on
topics unrelated to the agreed purpose of the grant;

using grant funding to petition for additional funding;

payments for works or activities which the grant recipient, or any member r
Partnership has a statutory duty to undertake, or that are fully funde o)
sources;

contributions in kind;

gifts;

employee benefits;
depreciation, amortisation or impairment of fixed assets o W
dings;

the purchase of land or the purchase and construction of buil

any amounts that do not represent an additional cosf exclusi incurred as a result
of the work described in the grant application, unless atherwise agreed in writing with
DCMS;

interest payments or service charge payme
dividends declared;

statutory fines, criminal fines or penalti
costs incurred prior to the date o

nce leases;

cies;
expenses such as for entertaini
change government polic
input VAT reclaimabl

payments for activitie @

olitical or exclusively religious nature.

Other examples of ex mhich might be prohibited, include the following:

O

bad debts to ted parties; and

Tribunal rds, compensation or payments by way of settlement for employment

claims including, but not limited to, compensation for unfair dismissal or

igation (but excluding redundancy payments to the extent permitted above);
erheads allocated or apportioned at rates materially in excess of those used for any

similar work carried out by the Applicant;

activity that results in commercial gain or profit;

loans;

cash contributions for Landfill Tax refunds;

costs resulting from the deferral of payments to creditors;

other finance charges;

costs involved in winding up a company;

payments into private pension schemes;
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payments for unfunded pensions;
compensation for loss of office, bad debts arising from loans to proprietors, partners,
employees, directors, shareholders, guarantors, or a person connected with any of
these;

e travel and subsistence that would give rise to a taxable benefit were the cost to be
incurred by, but not borne by, an individual,

e other tax (except PAYE);

11.6. Value added tax. The grant offer will be made on the basis that the costs presehte
Department take account of all VAT liabilities. If it is later found that the project.gests increase
because an error has been made about whether VAT can be recovered @ will not
increase your grant to cover this. If the Applicant is, after all, able to recover VA ich it had
included in the costs put forward to DCMS, the Applicant will be liable tQ,repay all or some of
the amount it recovers, to DCMS. V

11.7. DCMS may seek to recover some or all of the grant 9 the icant is performing
unsatisfactorily or if the project ceases activity. DCMS m equire all or part of the grant
to be repaid where the reasons for unsatisfactory pe cevor early cessation of work is

beyond the control of the Applicant and reasonably@ by the Applicant.

12. TUPE

12.1. The attention of applicants is drawn§to the Transfer of Undertakings (Protection of

activities that the n
representations a ives warranties in this regard. It is your responsibility to consider
whether TUPE lies'ip the specific circumstances of your application, including if you are
ubmi innovative bid, and to apply accordingly. Applicants are advised to seek
fessional advice as to the application of TUPE and to form their own views as
to whethe PEfapplies before submitting applications. Applicants must identify in their bid
ey expect TUPE to apply and provide supporting reasons for why they expect
ill or will not apply. If you have a contrary view to that of the department on the
ility of TUPE please indicate this in your application giving your reasons.

@ Anonymous staffing information (in respect of staff carrying out activities funded by DCMS
nder existing grant arrangements) and the TUPE exit provisions in DCMS’ grant agreement
with Tech Nation are available on request. Prospective applicants will be required to complete
and submit a signed Non-Disclosure Agreement to obtain access to this information (Please
contact DCMSdigitalgrowthgrant@dcms.gov.uk). This information must be treated on a
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confidential basis and will be released to you on the understanding that you will not copy or
use the material except for the purposes of preparing your application and that you will return
it and delete any copies of it should you be unsuccessful in this competition.

12.3. The staffing information available has been obtained from Tech Nation (the current grant
recipient). Whilst DCMS has obtained this information in good faith, DCMS makes
representations and gives no warranties or guarantees, whether express or implied, as e
completeness or accuracy of the staffing information provided by Tech Nation. DCMS
control over the content of the staffing information and has not verified or approve
Applicants should carry out their own due diligence in this regard. It remains your re%n'lity
to ensure that your application takes full account of all the relevant circumsta é

is not the successful applicant, depending on the nature of the activiti rant recipient
Tech Nation so

12.4. DCMS understands that Tech Nation’s view is that TUPE may apply to this gra ech Nation
e
ide

on which they should rely. Applicants should obtain inde professional advice before
taking, or refraining from, any action on the basis of the g information.

12.5. In the event that additional information become DCMS reserves the right to change,
update, amend and re-issue the staffing informa g the competition.

13. Monitoring and Evaluation

13.1. An independent evaluation of the ctivities will be undertaken and an external research
organisation will be appointed to undertake this. The applicant will need to work
closely with the researc to help inform the evaluation plan which will focus on
measuring the impac the nt outputs through qualitative and quantitative analysis on

applicable support services, and deliver the evaluation in FY24/25. This is expected to be

funded from th e&ye r's grant budget with around £125,000 of programme funding
allocated to th€ evaluation.

13.2. While a_r cherganisation will be appointed by DCMS, applicants are expected to work
clos S to ensure that the relevant and robust data that is needed for the evaluation
ed in order to demonstrate the success, effectiveness and the sustainability of the

is
ac ver a period of time. There will be a range of data that applicants will need to provide

reésearch organisation, including but not limited to, the potential indicators and outcomes

ined in section 6, plus additional KPIs suggested by the applicants - further details of this
ill be outlined to the successful applicant. Additionally, the evaluation would also seek to

( : capture wider programme/delivery learnings.
14. Performance Reporting & Responsibilities
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The reporting requirements are detailed in the Agreement and include:

14.1. Applicants must produce a Delivery Plan for each financial year which is approved by DCMS
before the commencement of delivery, setting out: the Grant Recipient's strategy;
implementation plan; financial forecasts; overview of management and internal financial
reporting procedures, corporate governance arranges and key policies; and a commerci
sustainability plan setting out how the Grant Recipient will continue to deliver the grant activitie
beyond the grant funded period.

14.2. Compliance with the Delivery Plan will be monitored on a monthly, quarterly and anawal basis,
with a final report reflecting on the impact of the activities initiated by the gra ag'ne later
than June 2025. If an Applicant fails to meet these milestones and/or provid

reports, DCMS reserves the right to require the Applicant to repay of the grant

funding.
14.3. Applicants must ensure that, as part of the monthly Grant Claj smﬁ)m, DCMS receives:

e A summary progress report outlining performa inst Your 2023/24 Annual
Delivery Plan KPIs and agreed outputs

e A statement of anticipated expenditure i orm of a cash flow forecast for the
upcoming month and a cash flow detailing all year to date Eligible
Expenditure incurred in respect of ed Activities including demonstrating that

rant;

e A statement of actual Eligible incurred in respect of the Funded Activities
up to the end of that periodpimsaddition to Monthly Management Accounts;
A full year Eligible Ex i

e
Detail on salaries, ke @ asing decisions, key risks including issues of key person
dependence, g inYmanagement, succession plans, financial management and
governance Sub Control compliance;

14.4. Applicants must Na uarterly Programme Management Report that will provide an
updated qua orecast, including details on any material changes in the breakdown of

14.5. The g eviewed annually and the review will take into account Applicants’ delivery
of t ities against agreed outputs of the Agreement. The Applicant must produce
a Jal Report demonstrating the impact of the activities to date, including how it has met
th esStones and KPlIs, and a reconciliation of expenditure against the annual grant budget.

later than 3 months from the end of the Grant Period, the Applicant will provide DCMS

Statement of Grant Usage that has been audited by an independent accountant and a final

financial statement detailing the use of the Grant Funding Reporting templates available from
PCF and will be included in the Grant Agreement.
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Appendix A - Evaluation Criteria

Section

Weighting (%)

Description

A. Project vision

5

This section is for applicants to demonstrate
suitable ambition and credibility in terms of ho
the funding will provide leadership, directiong@n
momentum.

Applications should set out a clear and
vision of how the funding will addgé
needs and will complement existi %
provision to maximise impact and ceafribute to the
strength and competitive WUK tech

sector.

B. Project activities,
outcomes, outputs
and benefits

20

This section is for @pplic describe what
be delivered to achieve the
set out in the specification.

efits and plans for measuring and
them.

C. Delivery plan

D. Capabi n
experi

20

his section is for applicants to demonstrate that
ey have credible plans for delivery.

Applications should evidence that the project plan
and work packages have been thought through
and that there is a robust approach to governing
the project and managing risks.

Applications should provide a clear description of
how initial activities will commence and should
detail the process for setting up the project.

20

This section is for applicants to demonstrate that
the organisation has sufficient technical skills and
experience, the ability to implement a UK-wide
approach and the financial and resource capacity
to deliver the requirements of the specification.

Where applicable, applications should provide a
clear overview of the consortium partner
organisations and their roles.
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Section Weighting (%) Description
E. Project 15 This section is for applicants to outline how the

funded activities will lead towards commercially-
viable products and services that have the
potential to be sustained without future
government grant funding.

Applications should demonstrate how activiti
will contribute to stimulating a genuine
the provision of tech business support S
and over what time period.

F. Finance 20

This section is for applicants to gi ar

overview and explanation oftthe costs of delivery
that can be related to t op delivery plan;
and confidence that financial management and

control of the consortiu illdeliver good value

for money.

Application ecify the revenue grant
require S he outcomes that will be
deliver
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Appendix B - Updates to the ITA
Please see below for a list of changes made to this ITA since its publication on 27 June:

1. Section 8.2 updated with ‘corporate’ removed from registered entities, now reading:
Applicant(s) must be registered entities and have a significant UK presence and dee
knowledge of the UK tech sector.

2. Section 9.2 updated to clarify that at least one year and up to three years of accountstee
to be provided, now reading: Finance Form - these should cover the full grant ter
upload at least one year and up to three years of latest accounts as well as a curfe

financial year forecast.
3. Section 11.1: Typographical error corrected. The funding available for Fina @ ar 24/25
is up to £5.84m, not £5.584 as was originally published as this was an error:
4. Section 11.5: ‘Running a small grant scheme’ moved up to potentially‘gligible expenditure.
5. Section 12.2: Alongside the staffing information, we are also pro PE exit terms

not provide any warranties or representations in this reg
conduct their own due diligence and take their own i

applicants are required to
legal advice.

Department for Digital, Culture, Media and Sport 24



	Structure Bookmarks
	Contents 
	1. Summary of Grant Funding 
	2. Introduction 
	3.    Timetable  
	4. Funding Purpose 
	5. Scope of Grant Funding Requirements 
	7. Project activities / Delivery plan 
	8. Eligibility Criteria of applicants 
	9. Application and assessment 
	10. Subsidy control 
	11. Project costs 
	12. TUPE  
	13. Monitoring and Evaluation 
	14. Performance Reporting & Responsibilities  
	Appendix A - Evaluation Criteria  
	Appendix B - Updates to the ITA 




