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1. Background
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1 https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/871799/Budget_2020_Web_
B

2 https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/805195/changing-places-capital-

B

3 https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/805195/changing-places-capital-
]

4 https://lwww.gov.uk/government/news/disabled-people-to-benefit-from-better-journeys-thanks-to-service-station-funding
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https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/871799/Budget_2020_Web_Accessible_Complete.pdf
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/871799/Budget_2020_Web_Accessible_Complete.pdf
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/805195/changing-places-capital-funding-for-nhs-hospitals-prospectus.pdf
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/805195/changing-places-capital-funding-for-nhs-hospitals-prospectus.pdf
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/805195/changing-places-capital-funding-for-nhs-hospitals-prospectus.pdf
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/805195/changing-places-capital-funding-for-nhs-hospitals-prospectus.pdf
https://www.gov.uk/government/news/disabled-people-to-benefit-from-better-journeys-thanks-to-service-station-funding
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. Case Studies & User Insights

-

N\

What does having access to a Changing Places toilet mean to you?

“It means not having the constant worry of whether | would actually be able to have adequate
space to transfer safely. It would mean that | am able to go out more, instead of having to limit my
fluid intake.”

“It means fairness and being included.”

“Access to Changing Places toilets means | can travel, can work, see my friends, go to conferences,
have a meal without needing to be in an embarrassing situation.”

J

Trafford Centre, Manchester

TEHTTXH TOETERER

~

&to Changing Places toilets make to you as a family
orter?

What difference would
member or professional

“Life changing. My son is full care, non-mobile and non-verbal. We currently struggle to use
nappy changing tables still, but this won’t be possible much longer. Not being able to safely change
him in a clean and appropriate environment will limit our life immeasurably.”

“It would mean in future my child would not be limited in being able to access different areas....
it'll mean that | don’t have to tell him ‘no’ all the time and he will be able to go and enjoy life how
he wants to spend it.”

“l can maintain my daughter’s dignity and comfort — the alternative is to change her on the floor of
our van or the floor of the disabled toilet.”

J

Ch
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The Deep, Hull
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What difference would having access to Changing Places toilets make to your life?

“I would be able to leave the house more and have more of a life. | use a mobility scooter and when
I have shopping etc and am on my own | have to be able to use some e that has plenty of room
for a bulky scooter and give me space to move freely as well.”

“Confidence to go out with family and not have to worry all the igge Qpol®Wincontinence issues.”

“Having access to hoists would give me peace of mind kng (NIl Thot fall whilst transferring.”

J
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3. Definition of a Changing Places toilet and the
target user group
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cumbersome and take up valuable floor space.
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4. Programme Aims & Scope

4.1 The Changing Places Fund will invest up to £30m over 4.4 The aims of the programme are to:
three financial years from 2021/22 to increase the number of ] ] )
Changing Places toilets in existing buildings that are *  Substantially boosting the number of Changing Places

accessible to the public. toilets in existing buildings across England;

* Improve the geographical spread of Changing Places

4.2 The funding will work alongside changes that have
toilets by addressing areas that are underserved; and

already been made to building regulations® requiring
Changing Places toilets to be included in many new buildings
to deliver an outcome of thousands of people with complex
needs and their families having greater access to public
places and services that many of us take for granted.

Increase provision in sectors and venue types of greatest
need (based on Insight research carried out by MDUK
and set out in Annex A) to ensure that more disabled
people can take part in everyday activities that have the

4.3 This will work towards all disabled people being able to greatest impact on their quality of life.

take part in everyday activities with the same dignity as
everyone else — to go to the shops, attend hospital
appointments, enjoy community life, socialise and travel.

Summary — here is what Changin es users
told us

s N

1 Awareness

78% have heard of Changing Places Toilefg
83% would use a Changing Places Toilet
50% found it difficult to find out wherg

2 Current use a ! v1alue

Retalil settings are the .. ~«* common places where respondents have used a CPT.
Having days out, taking pai« in/enjoy leisure/sport acitvities and going shopping are
the three top activities that the presence of a CPT have allowed people to do.

Respondants valued having days out most because of a CPT; one in five (21%)
said that not having CPT available made it impossible for them to have a day out.

3 Future provision

Country parks/open spaces, tourist attractions and transport networks are the top
three locations respondants would like to see future provision.

Beaches/seaside, motorway services and parks and gardens are the top three
venues or places respondents would like to see CPTs in the future.

-

5 https://Awww.gov.uk/government/news/changing-places-toilets-for-severely-disabled-people-to-be-compulsory-in-new-public-buildings
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https://www.gov.uk/government/news/changing-places-toilets-for-severely-disabled-people-to-be-compulsory-in-new-public-buildings

Item 1: Summary of findings of
insights research

4.9 The venue types specified do not represent an

i
]
L
L2
toilets in specific venue types i.e. funding available through
[
[
)l
.. m
What is in scope o
6 R 4 m
4 ®
B space within an id ied e isn’t available.
6 @ 2 B
& 7
" B
W v
-]
-1
7 B
L
L)
m
v &
3 & ¢ peripatetic nature Users will find it more difficult to plan
] P
; \ 3 #
&
R
:4 4
fh B ¥
5 9
recreational activities with dignity, confidence and freedom. B
85
L
L
W
6
]
bW
.4
L 1
B

Changing Places Toilets Insights



5. Support available from Muscular Dystrophy UK
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Dedicated advice and information
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Officers. They will help to guide local authorities through the
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5.3 Through the Changing Places Support Officers, local
m

complex queries that might require specific technical
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and the Changing Places Support Officers will be on hand to

]

Changing Places manual
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maintenance and upkeep. Further training on specific
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Learning from others
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Connecting local authorities with
local partners
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5.10 Only officially registered Changing Places toilets are
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6. Funding details

How funding will be allocated
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6.10 MHCLG Ministers will make decisions on final funding
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insufficient geographical spread to meet the areas of need,
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ensure the sufficient number and spread of applications
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project and any s
space identified,

c ch ges that are created by the
issues encountered or funding

to take up to 24 months in rare and difficult

1 ment. Upon confirmation of funding allocations,
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6.15 MHCLG will work with local authorities to agree a profile

i

CPTs will begin during this financial year.
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https://www.gov.uk/government/publications/changing-places-toilets-programme-prospectus
https://www.gov.uk/government/consultations/subsidy-control-designing-a-new-approach-for-the-uk
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8. Timings and next steps
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https://forms.office.com/pages/responsepage.aspx?id=EGg0v32c3kOociSi7zmVqBF7LTNMMppNnucfKaZA-kNUM1VWWVZZWjlWSlFNSEo3U1FGMVc3TEo3TSQlQCN0PWcu
https://www.gov.uk/government/publications/changing-places-toilets-programme-prospectus
mailto:ChangingPlaces@communities.gov.uk
mailto:cpt.funding@musculardystrophyuk.org

Annex A — Research Institute for Disabled
Consumers (RiDC): Insight research

What we were trying to find out

What were the What are the What are What types of
levels of awareness type of building of socie buildings that
of Change Places =~ where people most  Cha C people, who use or
Toilets (CPT)? value the current T ersteel  could use Changing
provision of | ji:} access Places toilets,
Changing Places ca™®€ of a lack would most like
toilets? provision to see provision

within?

O
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Our approach

> <0nline survey>

4 N\
Overall surveys
opened
1,436
\ _/
4 N
Completed England
Responses
1,204

(965 complete: 239 partial)

-

> (Focus groups)

Consent

1,332

(No consent = 85)

Completed

1,085

(Partial: 247)

RiDC Panel respondents:

633 (survey sent on 30/03/21
and reminder on 7/4/21)

Wider CPT community
(Social media)
respondents:

801 (survey circulated 8/4/21

N

Held between 26/4/21 and 29/4/21 via Zoom — Total participants = 21

e Four focus groups divided between current users (males and females), carers and future users.

Each focus group lasted 90 minutes

e Emerging findings from the survey were shared with participants

See accompanying slide pack for thematic analysis based on the outcomes of the focus group

Changing Places Toilets Insights
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Summary
( N
1 Awareness
78% have heard of Changing Places Toilets
83% would use a Changing Places Tollet if available
50% found it difficult to find out where CPTs are when planning a trip.
. J

2 Current use and value

Retalil settings are the most common places where respona nu.. have used a CPT.
Having days out, taking part in/enjoy leisure/sport acitviti . a. d going shopping are

the three top activities that the presence of a CPT hav. <l "wed people to do.

Respondants valued having days out most becauv . « “a CrT, one in five (21%)
said that not having CPT available made it imp~s.il ¢ 1.. them to have a day out.

3 Future provisi0|1

Country parks/open space$t
three locations respon
Beaches/seaside, mot
venues or places r

ices and parks and gardens are the top three
ntsWwould like to see CPTs in the future.

18
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Who responded to the survey

1,204

respondents
(55% filled it in
for themselves,
45% on behalf of
someone else)

Demographics

*

Age \Q Gender
N

300

250

19.6%

200

15.2%

150

100

50

30%

family member/carer,

7% as a professional
provided

or sup
8%$

&Q}

18-40
40-60
60-80

Under 18

80 plus P 4.0%

61.3%

600

500

36.4%

400

300

200

100

Male

Female
Prefer not to say . 1.8%

Non-binary ) 0.4%

Changing Places Toilets Insights
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Awareness and use of CPTs

18% . S7%

& @ &
b

9:
§$Q
@
O51% ¢

&\ found it difficult to find

was easy to find information on CPTs,

[ ]
e PR GP E©R

. m
@ found it most difficult to find information.

B S

(28%) found it most easy to find information.

(T1.
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% of respondents that have used CPT by region

( A
East Midlands 62.5% (n=104) North East England 58.1% (n=43)
West Midlands 63.2% (n=87) North West England 48.7% (n=58)
Eastern England 55.8% (n=95) Yorkshire 68.3% (n=104)
London 52.0% (n=113)
South East England 57.8% (n=108)
South West England 55.7% (n=122)

g

North East
England

East Midlands

West Midlands

Eastern

w.
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Types of buildings where people use and value CPTs

4 N N N
5 %I
e w 000
o g o
Retail setting Healthcare/ Tourist
Hospital setting attractions
. J L /X J
4 N N\
& yiay
[T\
Leisure/Sport Transport network
setting
\. AN

Entertainment

40.8% 70% JID
55.4% 79% JD
39.8% 6.6% JD
532% 7% JIP
481% 6.7% 3P

Healthcare buil 52.4% 6.8%)

463% 125% JP

417% 107% 3P

462% 75% 3P
473% 76% JP

0% 20 40% 60% 80% 100%

Tourist attractions

Public buildings/librairies/
places of worship

Country parks/open spaces/seaside

Transport networks
(including motorway services)

Leisure/sport
Hospitality
Retail

Total

Respondents completing the survey themselves used CPTs more in public
buildings (47%) and hospitality (44%) settings compared to those who are filling the
survey in for someone else.

Those filling it in for someone they support used CPTs more in tourist attractions
(55%), country parks (53%) and healthcare (52%) compared to those filling the survey
in themselves.

Changing Places Toilets Insights 23



Types of buildings where people use and value CPTs
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Regional variations

Yorkshire and Humberside have the highest proportion of people using CPTs in
healthcare buildings and country/parks

West Midlands has the highest proportion of people using CPTs in retail settings and
leisure/sports venues, tourist attractions and public buildings

East of England has the highest proportion of people using CPTs in transport
hubs/networks

A J/
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Where CPTs have been available

it has allowed people to

Go shopping

&

Take part in/enjoy
leisure/ sport activities

3l

Have days out

%E6

«s 2z (I

Go on holiday

= N
2 0
a °
0 N
AL S ‘@ %L'€S
g 2
g £
55 2 2 2 5 8 g =
\ = - [a] ™M o~ o~ — —-—
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CPTs have allowed people to do... by user

' | am filling it in for myself

Other

Go to a place of worship

Go to an educational setting/university
Go to work

Go out socially for a drink or something to eat
Take part infenjoy cultural activities
Have days out

Go shopping

Be part of my community

Go on holiday

Take part in/enjoy leisure/sport activities
Attend hospital/health appointments

Visit family and frisgds

| am filling it in for a
family member / carer

| amfilling itin as a
professional

357%

59.3%

19.2%

50.4% 89% )
46.8% 81% )
B\
449% 21% JP
S
57.4% 72% )
P -
45.9% 12% P
529% 7.6%
o U )
47.0% 79% P
48.4% 87% 3

50%

26
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Things that a lack of CPT makes impossible to do

' It makes it impossible to...

Have days out 21.8%

Go to sporting events 20.5%

Take part in/
enjoy leisure/sport

9.2%
Go on holiday

Take part in/enjoy culture
Go out socially

Visit family and friends

Get involved in my
local community

Go shopping

Go to an
educational setting

Go to work

Go to places of worship

Attend hospital/health appts

0% 5% 10% 15% 20% 25%

The above graph is based on an overall sample of 1,076. The results in the text box are based on the total number of
respondents for each variable (i.e 817 responded to Have Days Out choice).

4 N\
Those completing the survey on behalf of someone else, reported...

55% stated without CPT provision it is impossible to go 52% stated without CPT provision it is impossible to
to sporting events: (37% of those filling the survey in have days out: (38% of those filling the survey in
themselves reported this) themselves reported this).

53% stated without CPT provision it is impossible to
take part in/enjoy leisure/sport: (39% of those filling the
survey in themselves reported this)

. /
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Places people would like to see CPTs provided...

4 N
Country parks/
open spaces
. J
4 N\
Entertainment
venues
. J
Country parks /

open spaces / seaside

Tourist attractions
Transport networks
Entertainment

Reta
Hospitality
Healthcare buildings

Leisure / sport venues

Public buildings / libraries /
places of worship

Other

fab

Tourist attractions

==

Retail

4 )
=
[\
Transport networks
- J

63.3%

59.9%

58.3%

53.4%

52.6%

50.8%

48.9%

48.4%

45.7%

7.3%

762

Iz

72

702

643

633

612

589

583

550

@
@
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Places people would like to see CPTs provided

Beaches/Seaside

Visitor attractions

Retail

Hospitalilty

Leisure / sport
Healthcar®

Transport networ N

Country parks / open spaces / seaside

Public buildings / Libraries /
places of workship

Tourist attractions

Entertainment

[

Parks & Gardens

4 A
[ — |
[ ==
T U
Motorway services
. J

#Rank 2 location

#Rank 3 location

Supermarket
Hotel/motel
Sports ground
GP surgery
Airports
Parks/gardens
Town hall/offices
Zoos/safari parks

Bowling alleys

Garden Centre
Cafe/coffee shop
Community centre
Health clinic
Railway stations
Caravan park
Libraries
Museums/galleries

Concert hall/stadium

Changing Places Toilets Insights



1: Country parks / open spaces

Choice %

Sample Size

Beaches / Seaside attractions
Parks / gardens

Caravan park

Campsite

Other

2: Tourist attractions

Choice %

Visitor attractions (eg. aquariums)

Zoos and safari parks

Museums and galleries

National trust properties (stately homes)
Theme parks¢

Historic buildings (e.g. castles

2: Transport networks

Choice %

721

679

443

410

53

637

600

595

556

513

53

762

762

762

762

762

Sample Size

710

710

710

710

710

710

Sample Size

Motorway service areas
Airports

Railway stations

Bus and coach stations
Ferry ports

Ferries

Other

667

600

585

506

504

497

43

702

(0]

e |
]

702

(0]

e |
]

702

(0]

e |
]

702
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4: Entertaintment venues

Choice % n Sample Size
Theatres 556 643
Bowling alleys 553 643
Concert / stadiums and exhibition halls 467
Bingo halls 41 643
Cinema 283 643

5: Retail

Choice % Sample Size

Shopping centres

Supermarkets
Garden centres 633
Department stores 633
Other¢ 77 633
6: Hospitali
Choice % n Sample Size
Restaurants 541
Hotels and motels 495 612
Cafes and coffee shops 440 612
Pubs and wine bars 370
Night clubs 181 612
Other 49 612

Changing Places Toilets Insights
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7: Healthcare buildings

Choice

Hospitals

GP surgeries

Health clinics

Day centres

Nursing and residential homes

Other

8: Leisure / sports venues

Choice

Leisure and recreation centres
Community centres
Sports grounds or stadia

Sports faciliti

9: Public buildings

Choice

Council run public toilets
Town Hall / public buildings
Libraries

Government offices

Places of workship and halls

Cemeteries & crematorium

%

%

n Sample Size
562 589
438 589
415 589
356 589
32 589
n Sample Size
536 583
446 583
429 583
44 583
n Sample Size
426 550
419 550
327 550
36 550

32
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Regional variations

#1 Tourist attraction

London Beaches & seaside
East Midlands Parks/gardens + beaches

West Midlands Beaches & seaside

South West Beaches & seaside

South East Beaches & seaside
North East Parks/gardens + beaches

North West Beaches & ffFasi
Yorkshire & Humberside Beache¥ se

East of England ens’+ beaches

)

#2 Open Spaces

#3 Transport

O

Motorway services

Motorway services

Motorway services

Motorway services

Motorway services

Motorway services

Motorway services

Motorway services

Motorway services

Changing Places Toilets Insights
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Annex B — How we will allocate funding —
the allocations methodology
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Ministerial decision making
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Annex C — Privacy Notice
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1. The identity and contact details of MHCLG and our data protection
officer

The Data Protection Officer can be contacted at @

2. Why we are collecting the data
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3. Legal basis for processing the data Q
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5. For how long we will tIW personal data, or criteria used to
determine the retqMig\ period

6. Your rights, e.g. access, rectification, erasure
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7. Sending data overseas
W

8. Automated decision making
W

9. Storage, security and data management
B

10.Complaints and more information
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