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Welcome to the brand guidelines for Help to Buy: Equity Loan.

These rules will help us to communicate consistently across all 
our communications and channels.

Whether you are sending an email or creating a presentation, 
Help to Buy has its own distinctive design elements and  
written style. 

These guidelines are based on best practice and our 
commitment to provide accessible information and writing  
in plain English. 

Help to Buy is a registered trademark.

1.0 Introduction
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Help to Buy: Equity Loan is one of government’s 
largest housing schemes. It helps first-time buyers  
into home ownership.

Since its launch in 2013 the scheme has helped over 
272,000 homebuyers to buy their own home. By July 
2020, 82% were first-time buyers. 

From April 2021 to March 2023 a new Help to Buy: 
Equity Loan scheme is being introduced. It will only 
provide equity loans to eligible first-time buyers. 

The scheme also introduces regional house price  
caps to make sure it helps those who need it the most. 
The new scheme aims to support around 110,000  
first-time buyers.

First-time buyers can purchase a new-build home with 
a 5% deposit. The government lends up to 20% (40% 
in London) of the purchase price of the home and the 
remaining amount funded by a repayment mortgage.

Help to Buy: Equity Loan is provided by the 
government and the policy is developed by  
the Department for Levelling Up, Housing and 
Communities.

1.1 About Help to Buy
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Help to Buy: Equity Loan is a business unit in  
Homes England.

Homes England is the government’s housing 
accelerator. We have the appetite, influence, expertise 
and resources to drive positive market change. 

By releasing more land to developers who want 
to make a difference, we’re making possible the 
new homes England needs, helping to improve 
neighbourhoods and grow communities. 

Our ambition is to challenge traditional norms and 
build better homes faster.

1.2 Homes England
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We must create communications that match Help to 
Buy: Equity Loan’s mission, values and practices. 

By following this guidance we can make communications 
consistent, trustworthy and instantly recognisable. 

These guidelines will help you use our logo, colours, 
fonts, imagery, tone of voice and written style.

When our identity is consistent it:

• allows us to appear more professional and reliable

• makes it easier to maintain the quality and integrity 

• helps to increase trust, value and reassure 
stakeholders

• increases the brand’s perceived value.   

1.3 Our brand
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This section outlines the correct use of our core logo and 
provides the guidance you need to choose the right logo and 
application at all times. 

The core logo is for use by government organisations. 

If you are a non-government organisation, such as a partner or 
homebuilder, please refer to our homebuilders logo guidelines 
(starting on page 15).

2.0 Our core logo

Help to Buy Brand Guidelines  |  Our core logo 7
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Our core logo consists of the roundel containing our 
distinctive Help to Buy logotype.

The Help to Buy logo is available in different formats 
including CMYK, RGB and greyscale and in eps, jpeg 
and png.

We also have a box logo for use on complex 
backgrounds. 

Use this link to download our logos:  
https://www.gov.uk/government/publications/help-
to-buy-logos  

This logo is for use by government 
organisations only. 

2.1 Our core logo

The logo consists of the 
roundel containing our 
distinctive Help to Buy 
logotype

Never recreate the ‘box’ 
surrounding our logo, this has 
been set to provide an equal 
distance around the roundel
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All elements of the logo should remain legible  
at all times.

For this reason, we have recommended sizes for 
printed materials. These may be varied, however, 
dependant upon your communication needs.

Please take care to use the correct sized logo based on 
what you are creating, across all your communications.

To ensure logo legibility at all times, absolute minimum 
sizes have been given for print and online use.

2.2 Logo size
Recommended sizes for 
print formats (w)

For A3

30mm

For A4

25mm

For A5 or DL

20mm

Absolute minimum  
size for print:

20mm

Absolute minimum  
size for online*:

100px

* Exceptions are made for items such a favicons,  
which by their nature, are limited to smaller sizes
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The exclusion zone is a defined area of space around 
the logo, into which no other graphic element may 
intrude. It is equivalent to the height of the H in the 
Help to Buy logo and runs around the outer edges  
of the logo.

The exclusion zone must be maintained at all times.

It is most important to be aware of the exclusion zone 
when our logo is used alongside other organisations.

2.3 Exclusion zone

Exclusion zone for the logo Exclusion zone for the box logo



11Help to Buy Brand Guidelines  |  Logo colour

The logo is available in full colour and greyscale. 

The greyscale version uses a tint of the black. It must 
not be altered in any way and must not be reversed 
white out of a colour background.

The logo can be used on a white background and 
coloured backgrounds. The box logo must be used on 
complex backgrounds for clarity.

2.4 Logo colour

The logo can be used on white, dark or light colour backgrounds Complex backgrounds 
require the box logo
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Always try to place the logo in the top left of your 
communications. Remember to leave equal spacing 
above and to the left. This will give the logo space and 
include the exclusion zone.

These positioning rules apply to both landscape and 
portrait formats.

For documents with a spine we recommend that you 
leave an extra 5mm of space to the left of the logo to 
ensure that it is clear of the binding

On some digital channels, like social, this position may 
not be possible. If you have any questions about where 
to place the logo please get in touch.

2.5 Help to Buy logo positioning
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Where Help to Buy is the lead message, it should be 
placed in the most prominent left hand position for this 
purpose. This is often dependent on the format of the 
communications piece, e.g. print ad or online banner.

Where it is important that the Help to Buy logo is  
prominent, the logo should be placed top left with the 
Homes England logo placed bottom left – see Fig. 1.

When there is a requirement for the Homes England 
logo to establish credibility these positions can be 
reversed – see Fig. 2.

2.6 Homes England and Help to Buy logo

Fig. 1 Fig. 2
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Some examples of good and bad practice for the use of 
our logo are illustrated here.

The logo must not be changed, altered or adapted in 
any way from the logo options provided.

You must never:

1. change the colour of the logo

2. place the logo on a background that does not 
have enough contrast in colours to make it  
easily visible

3. distort the logo

4. change the fonts

5. change the proportions of the logo

6. use the logo in place of the printed words  
(Help to Buy)

There may be exceptions to the rule, such as use on 
social media, where consistency may compromise 
clarity – in these circumstances please check with a 
member of our Communications Team before use. 

To contact our Communications Team, please email  
helptobuycomms@homesengland.gov.uk 

2.7 Examples of use

Correct logo use for background colours

DO NOT reverse white  
out of a background

DO NOT remove any  
part of the logo

DO NOT change  
the colour

DO NOT place on a busy 
background or image
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This section outlines the correct usage of our homebuilders logo.  
If you are a partner or homebuilder, please use this guidance  
to choose the right logo and application at all times. 

The homebuilders logo is for use by non-government 
organisations, if you are a government organisation then please 
refer to our core logo guidelines (starting on page 7).

3.0 Homebuilder logo

Help to Buy Brand Guidelines  |  Homebuilder logo 15
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The logo consists of the 
roundel containing our 
distinctive Help to Buy 
logotype

Help to Buy Brand Guidelines  |  Homebuilder logo

This logo must be used by non-government 
organisations, like our service partners and 
homebuilders. 

It consists of our core logo with the roundel containing 
our distinctive Help to Buy logotype. Under this is the 
message ‘Backed by HM Government’. Both of these 
elements make up the complete providers logo.

The logo should not be changed, altered or adapted  
in any way from the master logos provided.

We also have a box logo for use on complex 
backgrounds. 

Use this link to download our logos:  
https://www.gov.uk/government/publications/help-
to-buy-logos  

Only government organisations and its 
appointed agents are permitted to use  
the Help to Buy logo without ‘Backed by 
HM Government’. 

3.1 Homebuilder logo

Government strapline

Never recreate the ‘box’ 
surrounding our logo, this has 
been set to provide an equal 
distance around the logo
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All elements of the logo should remain legible  
at all times.

For this reason, we have recommended sizes for 
printed materials. These may be varied, however, 
dependant upon your communication needs.

Please take care to be consistent in how the logo  
is sized across all your communications.

To ensure logo legibility at all times, absolute minimum 
sizes have been given for print and online use.

3.2 Logo size
Recommended sizes for 
print formats (w)

For A3

30mm

For A4

25mm

For A5 or DL

20mm

Absolute minimum  
size for print:

20mm

Absolute minimum  
size for online*:

100px

* Exceptions are made for items such a favicons,  
which by their nature, are limited to smaller sizes. 
These may also appear without the strapline.
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The exclusion zone is a defined area of space around 
the logo and a space where no other graphic element 
may intrude. It is equivalent to the height of the H in 
the Help to Buy logo and runs around the outer edges  
of the logo.

The exclusion zone must be maintained at all times.

It is most important to be aware of the exclusion zone 
when our logo is used alongside other organisations.

3.3 Exclusion zone

Exclusion zone for the logo Exclusion zone for the box logo
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The logo is available in full colour and greyscale. 

The greyscale version uses a tint of the black. It must 
not be altered in any way and must not be reversed 
white out of a colour background.

The logo can be used on a white background and 
coloured backgrounds. 

To help with legibility of the government strapline,  
do not use the logo on varied or complex backgrounds, 
such as an image or texture. The box logo should be 
used in these circumstances.

3.4 Logo colour

Box logo to be used on  
a complex background

Core logo with dark 
strapline on light 

background

Core logo with white 
strapline on dark 

background
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When the Help to Buy logo is used on organisation’s 
materials it should appear alongside the partner 
organisation’s logo within the design. 

The Help to Buy logo can appear in any position but 
should not appear first or be given undue prominence.

It must not be used smaller than the minimum size  
(see page 17). Care must also be taken to keep the 
exclusion zone around the logo (see page 18).

3.5 Joint branding

YOUR LOGO
YOUR LOGO

YOUR 
LOGO

Help to Buy logo  
placement suggestions
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Some examples of good and bad practice for the use of 
our logo are illustrated here.

The logo must not be changed, altered or adapted in 
any way from the logo options provided.

You must never:

1. change the colour of the logo and strapline 

2. place the logo on a background that does not 
have enough contrast in colours to make it  
easily visible

3. distort the logo

4. change the typefaces

5. change the proportions of the logo and  
strapline elements

6. use the logo in place of the printed words  
(Help to Buy)

There may be exceptions to the rule, such as use on 
social media, where consistency may compromise 
clarity – in these circumstances please check with a 
member of our Communications Team before use. 

To contact our Communications Team, please email  
helptobuycomms@homesengland.gov.uk 

3.6 Examples of use

Correct logo use for background colours

DO NOT reverse white  
out of a background

DO NOT remove any  
part of the logo

DO NOT change  
the colour

DO NOT change  
the typeface
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Our visual style is made up of many elements.

When we use our colours, fonts, imagery and unique graphics  
in a consistent way can we create a visual style.

A strong visual style can help us to be unique and be easily 
recognised by our stakeholders. It also makes it easier to spot  
the fraudulent use of our brand and protect our homebuyers.

4.0 Visual style

Help to Buy Brand Guidelines  |  Visual style 22
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Highlighter tone 5
Pantone: 166 C 
CMYK:  0/70/100/0 
RGB:  236/102/8 
HEX:  #EC6608

Help to Buy Brand Guidelines  |  Colour palette

Colour is an essential part of our brand visual identity. 
It reflects our personality and our values and it 
influences how we are perceived.

Help to Buy has a set of core colours that should be 
used in all communications. There are secondary 
colours that can be used to accent and define 
information. Each set works together and have been 
chosen for accessibility and to add tonal depth to all 
our communications.

Always use the colour values specified in these 
guidelines.

RGB colours are used for digital communications – 
including web, PowerPoint® and all other on-screen 
formats.

CMYK colours are used for printed materials – 
including direct mail, banners and all other print-based 
communications.

4.1 Colour palette
Primary

HtB dark green
CMYK: 100/40/55/20 
RGB:  0/100/105 
HEX:  #006469

Body text
Pantone: Cool Gray 11C 
CMYK:  63/52/44/33 
RGB:  83/86/90 
HEX:  #53565A
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When writing, the correct way to express the brand is 
Help to Buy, with ‘Help’ and ‘Buy’ capitalised.

When writing the name of the sub brand, the correct 
way is:

Help to Buy: Equity Loan

This is comprised of Help to Buy followed immediately 
by a colon, then a space then the sub brand, which is 
capitalised.

4.2 How to refer to Help to Buy

Help to Buy: Equity Loan
Brand Sub brand

Colon
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A written style helps to maintain a consistent tone of voice, 
formatting style and use of language across all communications. 

Our guide will help anyone who creates materials to follow the 
preferred style for Help to Buy: Equity Loan.

5.0 Written style

Help to Buy Brand Guidelines  |  Written style 25
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5.1 Glossary of terms
This glossary explains some of the phrases 
and terminology we should use in Help to Buy  
communications. 

Term Description

Agent
This refers to Help to Buy agents. We have three agents, one operating in the 
north, one in the midlands and London and one in the south. They manage the 
application process for Help to Buy. We do not capitalise the word ‘agent’.  

Alterations

When we talk about ‘alterations’, this refers to structural alterations to the 
property. For example, changing a bedroom into a bathroom or adding an 
extension to the ground floor. This does not mean fitting a new kitchen or 
painting a room. 

APR Annual Percentage Rate. The interest rate for a whole year. 

Arrears

A customer is in arrears if they miss one or more monthly interest payments. 
We keep track of missed payments and send regular reminders to pay 
outstanding arrears. A customer in arrears can’t redeem their loan in full or 
part, or sell their house.

Authority to Complete 
An official document sent to the customer to confirm we’ve received all 
necessary documents and payments. They have our permission to buy or sell 
their home. 

Authority to Exchange 
An official document sent to the customer to confirm we’ve received all 
necessary documents. They have our permission to exchange contracts. 
Exchanging contracts is a legally binding agreement to buy a home.  

Authority to Proceed 
This refers to an official document sent to the customer confirming we’ve 
received all necessary documents. They have our permission to proceed with 
the transaction (e.g. remortgaging). 

Buy to let investor 
A buy to let investor borrows money to buy a property in the private rented 
sector to let to renters. Buy to let investors are not eligible for a Help to Buy: 
Equity Loan. 

Capital repayment sum 
Capital repayment is the money that you pay to reduce the amount you 
borrowed, for example a repayment mortgage.  

CPI
A new measure of the annual rate of UK consumer price inflation, and takes 
into account the costs of owning, maintaining and living in a home. 

Completion 
You’ve completed buying the home. You are now the homeowner and can pick 
up the keys and move in. 
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5.1 Glossary of terms
Term Description

Deed of Postponement You need a Deed of Postponement when you remortgage. 

Deposit
An upfront payment made to secure buying your home. With Help to Buy 
homes, the deposit is 5% of the full property price. 

Equity
A legal term describing how much of a property the customer owns, in terms  
of percentage. 

Equity loan 

An equity loan is an interest only loan secured on the home. With Help to Buy, 
Homes England lends money to put towards the cost of the home. We secure 
it as a second charge on the home, the mortgage is the first charge. When a 
customer pays off the loan, we remove our charge. 

Repayment mortgage 
A first charge mortgage is the first mortgage secured on the home. This means 
customers must pay their mortgage before other loans secured on your home.  
If they have an equity loan they would need to pay it next as it’s a second charge. 

Homebuilders The developers in charge of building properties. 

Interest 

This refers to the costs involved in borrowing money. With the equity loan, 
it is interest free for the first 5 years. After that you pay an interest fee and a 
monthly management fee. The interest fees you pay do not reduce how much 
you owe on your equity loan.  

Inflation rates The rate at which the costs of services and goods increase over time. 

Loan to Value limits (LTV) 
A financial term used to describe the ratio of the loan compared to the value of 
the property. LTV limit is used to work out the most we will allow a customer to 
borrow when they remortgage, based on how much their house is worth. 

Market value How much a house is likely to sell for if it was put on the market. 

Monthly management fee 
£1 fee paid each month by Direct Debit. Payments are managed by our Equity 
Loan Administrator. 

Negative equity
A homeowner is in negative equity when the home is worth less than what they 
owe on their mortgage and loans secured against it.

Full repayment
This refers to when the customer repays their equity loan, interest fees and all 
other charges in full. 



28Help to Buy Brand Guidelines  |  Glossary of terms

5.1 Glossary of terms
Term Description

Repossess
The mortgage lender can repossess a home if the owner does not keep up with 
mortgage payments. We will only consider repossession if it is with and led by 
the first charge lender. 

RPI 

Retail Prices Index. This is a government measure for how much the cost of 
goods and services is changing. A rise in RPI would lead to a rise in the amount 
of interest we charge customers, as RPI is used to calculate the increase in 
interest charges each year. From April 2021, we will use CPI.

RICS 

RICS stands for Royal Institution of Chartered Surveyors. When we ask 
customers to get their home valued, they must use a RICS-certified surveyor. 
This is because RICS members all base their valuations on the same guidelines, 
so all valuations are carried out to similar standards. 

RICS valuation, or property 
valuation 

The market value of a home according to a RICS surveyor, or, in other words, 
how much a home is likely to sell for if it was put on the market. 

Sublet
With Help to Buy homes, the homeowner(s) has rented out the entire property 
to somebody else. Renting out a room is allowed, but subletting the whole 
property isn’t, except in specific circumstances.  

Transfer of equity 
With Help to Buy homes, this is when joint ownership of a property transfers to 
one owner. We don’t allow new people to be added to the ownership of a Help 
to Buy home. 
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5.2 Caveats for marketing materials
Full version

Help to Buy: Equity Loan (2021-2023): Eligible homebuyers can borrow 5% to 20% (40% in London) of the market 
value of a newly built home. Regional property price limits will apply. The equity loan is interest free for 5 years; monthly 
interest payments start at 1.75% and rise each year in April by the Consumer Price Index (CPI) plus 2%. Pay a £1 monthly 
management fee from the start. Repay your equity loan at the end of your mortgage or equity loan term, when you sell 
your home or any time before. The lender, Homes England, secures the equity loan as a second charge on your home. 
Help to Buy is subject to eligibility, terms and conditions: www.helptobuy.gov.uk. Your home may be repossessed if you 
do not keep up repayments on your repayment mortgage, equity loan or other loans secured against it. 

Short version

Help to Buy: Equity Loan: Terms and conditions apply. Applicants should seek independent financial advice, and get 
information and guidance on applying for a Help to Buy: Equity Loan at www.helptobuy.gov.uk. 

Mortgage calculators

This calculator is for guidance only; [Homebuilder name] does not offer mortgage advice. Subject to full eligibility 
checks, you may qualify for a Help to Buy: Equity Loan from the government. You should consider taking advice from a 
qualified adviser before agreeing to a mortgage. Your home may be repossessed if you do not keep up repayments on 
your repayment mortgage, equity loan or other loans secured against it. 

These caveats are an advisory note for customers to 
consider the finer details of the scheme. They are for 
use in marketing materials to support more general 
statements about the Help to Buy: Equity Loan. 
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If you need any support using these guidelines,  
or have any issues with the files linked in this document,  
email helptobuycomms@homesengland.gov.uk

6.0 Contact

Help to Buy Brand Guidelines  |  Contact HTB-BG-140322


